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eCcorder 


NATIONAL VOICE OF THE TRADE 


Plan now to cash in on Spring’s brightest “look” in footwear— 


Get ready now to promote Sun-Steps! Alive with 
excitement, they interpret the brightest fashion 


7 ° 
Continental touches from the Continent’s top designers. Sure 


sellers, they go with all the outfits your smartest 


J] 
with 
customers will be wearing. With 4-color national 
- Touches ads and a complete merchandising package, this is 
one promotion you can’t afford to miss. MAKE 
. YOUR PLANS NOW CASH IN with Sun-Steps’ 


promotion “Cont pentel Touches”’ promotion! 


Dynamic display pieces . . . ad 
reprints . . . merchandise posters 
; ” 4 ... everything you need to 
aes ties am Ae a me a a increase the fashion importance of 
SUN-STEPs will be seen, in color, <4 “2%, your store . . . and your sales 
in CHARM and GLAMOUR (April); neessiy Of SUN-STEPS! 
SEVENTEEN and MADEMOISELLE 
(May); and Lire (May 7). 


Watertown, Mass. 


Vursteps made only by Hood Rubber Co. and B.F. Goodrich 





of the 


tassel-tie club 


in rugged 


For style, comfort and wear we'll 
match this smart tassel tie by Connolly 
against any heavyweight, and bet on 
it, too. Here’s a shoe that has class, 
because it’s made of the lightest and 
strongest of all leathers genuine 
Australian Kangaroo. Light weight 
is an increasingly important 

selling point for men’s shoes 

We suggest you enter the flyweight 
competition with popular styles 


in light, supple Kangaroo 


CAPRI 
by 
Connolly Shoe Co 
Stillwater, Minnesota V4 


William Amer Company 
Surpass Leather Co. 
Ziegel, Eisman & Co. 





z 
‘> 
i 
i 
ay 


AN 


~ ON STATE STREET. 


More women buy Naturalizer shoes than any other 
brand on Chicago's State Street, where more women's 
shoes are sold than on any other street in the world. 


Brown Shoe Company 


St. Louis... Makers of: Air Step + Buster Brown * Official Boy Scout Shoes 
Official Girl Scout Shoes * Life Stride * Naturalizer « Pedwin * Propr-Bilt 
Risqué * Robin Hood + Roblee + Westport 
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NATIONALLY ADVERTISED 


GINA 


Italian influence 
Black Kid Suede 
Black Glazed Kid 
Basque Red 
Flight Blue 
Vanilla 


Oak leather sole. 100% leather 
lined. Leather bow. Sizes: AAA 
5-10, AA 4-10, B 3%-10 


are so much better 
$325 


less 5%—30 days 
31 days net 


4, 


for the money, they 


CAN DOUBLE YOUR PROFIT PER PAIR 


19 colors 
in stock 
AAA-AA-B 


IN STOCK 


immediate delivery 
one pair or a thousand 


skimmer pump 
ALL KID LEATHERS — LEATHER LINED 


White Black Kid Suede 

Black Brown Glazed Kid 

Red Silver Brocade sweater pump 

— op 4 — apa 7 Black Kid Suede 

rown Kid suede pricol Giaze I ; 

Pastel Pink Lime Frappe Glazed Kid or — ve 

Pastel Blue Pineapple Glazed Kid fhite Glazed Ki 

Black Patent Turquoise Glazed Kid Pink Glazed Kid 
oo Kid Vanilla Glazed Kid 

Made on a new pump last riental Clot 

Pancake heel. Leather Vanilla Glazed Kid a Ripe eal =. we a. 

sole with waffle design Avocado Glazed Kid Sizes. AAA 5.10 . 4 10.8 me 10 , 

Sizes: Women’s AAA 5-10 $225 izes : ; 

AA 4-10, B 3%-10 3 $325 


Misses B, C 12%-3 less eee devs . less 5%—30 days 
ays ae 31 days net 


ED WHITE JUNIOR SHOE CO. vert 10 PARAGOULD » ARKANSAS 


Manufacturers 
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LEVOR WHITES 
improve shoes 
and sharpen 
the selling 
wedge 


we \| 
® 
4 


| manufacturer talks and keeps talking 
about the good points in his shoes. 
It's so easy to add——and at no more cost 
.. and, furthermore, the uppers are LEVOR’S 


washable white... THE WHITEST WHITE." 


CLOVER CALF & KIP 


KID & CABRETTA 
poynable and also in White, 


TAN-ART SUEDE 





Rec or der —, 





Founded |1882—74 Years Continuous Service to the Shoe Industry 





EVERIT B. TERHUNE, JR., Publisher 


RAYMOND L. FITZGERALD, Editor 
EDITORIAL STAFF 
John J. Reilly, Managing Editor 
Owen A. Thomas, Associate Editor 
Estelle G. Anderson, Associate Editor 
James Edmonds, Associate Editor 
Eleanor Maud Rutty, Fashion Editor 


William H. Hallahan, Make-up Editor 
Warren L. Cachion, Research Editor 
Daniel Shifren, News Editor 


Editorial Outlook Everit B. Terhune, Sr., Editor Emeritus 
Headlines and Footnotes Witiam A. Real, Meld Sditer 
Washington Newsree! Washington Correspondents: George H. Boker, 
Ray M. Stroupe, Neil R. Regeimbal; Regional 
Talk of the Trade Correspondents: Boston and New England, 
Owen A. Thomas; Chicago Area, Bernice 


Fabric Casuals for Building Shoe Wardrobes Stevens Decker: St. Louis and Southwest, Ger- 
aldine Epp; Milwaukee Area, Vivian Ander- 


White Goes Everywhere son; Los Angeles Area, Norman Phillips: 
Paul Wooton, Washington Member, Chilton 


An Honest Fit Builds Work Shoe Sales Editorial Board 
The Swiftly Growing Shoe Industry in Puerto Rico CIRCULATION MANAGER 
What Shoe Retailers Do with Their Left-Overs bic eieacaied 


White Leads Colors in Summer Accessories ADVERTISING STAFF 


Harry R. Hughes 


Ultra-Modern Salon Retains Nineteenth Century 100 East 42nd St. New York 17, N. ¥ 
Charm Telephone: Oxford 7-3400 


Robert K. Hogarty 
In Fashion's Forefront 20 N. Wacker Dr., Chicago 6, ! 
° Telephone: Dearborn 2-1712 
Review of the Retail Trade Hugh M. Bowen 
. 1221 Locust St., St. Louis 3, Mo 
Manufacturing and Markets Telephone: Central |-9698 
Shoe News Gordon Scott 
Gordon Scott, Jr 
10 High St., Boston 10, Mass 
é Telephone: Liberty 2-4460 
News of Salesmen and Suppliers Clarence R. Heyde 
nut & 5Séth Sts., Philadelphia 39, Pa 
Telephone: SHerwood 8-2000 
L. H. Jackson 
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One of the Publications es Witchive Give ong a 
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R. J. Birch 
Frank McKenzie 
Executive Offices 300 Montgomery St., San Francisco 4, Calif 
Chestnut and Séth Sts., Philadelphia 39, Pa.. U. S. A Tolewhone: Develo: 34002 


Dates to Remember 


® CHILTON COMPANY (INC.) 


OFFICERS AND DIRECTORS CHANGE OF ADDRESS: Send your new ad 
sc f the date of th 
JOSEPH S. HILDRETH, Chairman of the Board — Agee oy cn bagged coal, dliieens 


G. C. BUZBY, President 
Vice Presidents: P.M. FAHRENDORF, HARRY V. DUFFY: Treasurer, WILLIAM SGOT AND SOS age 
H. VALLAR; Secretary, JOHN BLAIR MOFFETT; GEORGE T. HOOK Chestaut & Séth Sts.. Philo. 39, Pe. 
MAURICE E COX, FRANK P. TIGHE, LEONARD V. ROWLANDS, ROBERT Send old address with the new, enclosing if 
E. McKENNA, IRVING E. HAND, EVERIT 8. TERHUNE, JR. RUSSELL een ee ie en cas wade 
W. CASE, JR. JOHN C. HILDRETH, JR postage. Duplicate copies cannot be sent 








Member Audit Bureau of Circulations. Yearly Subscription Price United States and Possessions, $3.00; Canada, $3.50; Pan 
America, $4.00; in ali other parts of the world, $15.00. Single copies 25 cents except October 15 issue which is $1.00 
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Appearing in March Harper’s Baza 


.SILKEN-SOFT CALFSKIN 


Color-inspired by the timeless 
elegance of Oriental silk, this pump 
is crafted almost as if it were sith 
as evidenced by its soft buckle 
adornment, by its supple 


affectionate fit 
most styles 
7 | oO” and $ | (* 
CHATTERBOX 
882 LAST, 18/8 HEEL 


W-1173 PONGEE CALF 
W-1163 FLIGHT BLUE CALF 
W-1183 BLACK CALF 








x 
4 


ra stock, catalog wrile: The hlor heim Shoe Co Chic ave 6. Ill 
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the 

a simple 

oi . straightforward 
7 beauty 
of the pump 


superbly synchronized 
with 


——Hubschman'’s—— 


= ee 


E. HUBSCHMAN & SONS, INC. 
PHILADELPHIA 23 


FASHION OFFICE: EMPIRE STATE BLDG. 


1@) Lli . NEW YORK 1 
DR, TLL SHOES, PHILADELPHIA 22 «+ BENGAL PUMP PICTURED IN HUBSCHMAN'’S CALF 


507 FLIGHT BLUE « AVAILABLE ALSO IN 516 BASQUE RED, 3350 FRENCH BREAD, 500 BLACK + HIGH OR MEDIUM HEEL 
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L1+, 
New JARMAN styles are cushioned with GLX GG GS 


Jarman-General Shoe Corporation of Nashville, 
Tenn., enhances the light, limber luxury of this 


HOW AIRFOOT CUSHIONS 
new Jarman “Liesual” with AIRFOOT cushioning. 


WITHOUT ADDING BULK 
And because AIRFOOT cushions, without adding 

bulk, there is no compromise with style or 

eye-appeal ! 


Get your own feet into AIRFOOT cushioned shoes 
—and your ensuing enthusiasm will spark your 
customers! 

The superior compression and Airroor doesn’t crumple, crum 
“comeback” ratio of AiRFOOT ble, lump up or come apart—so 
allows thinner sections in insole can be applied instead of conven 


cushion applications tional sole fillers, in same space! 


WHY SO MANY “BEST NAMES” 
ARE GOING AIRFOOT: 


LIGHTER-FOR-DENSITY than other rubber cush- 


ionings—yet the thinnest layer of Airroor takes heat, 


humidity, flexing and sidewalk-pound in stride! 


CONTROLLED AERATION distributes interconnect 
ing air cells evenly — Airtoort “breathes” all over 
with no weak spots to flatten out. 


Tt Ge 


MADE ONLY sy G 


WORLD’S FIRST, FOREMOST AND FINEST FOAM RUBBER CUSHIONINGS DESIGNED 
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UNVARYING SUPPORT —the scientific compression 
ratio of AirFOorT assures instant comeback that never 


slows down—full cushioning for shoe life! 


PROVED QUALITY — years in development, years in 
use under all conditions, AirFoor will never let you, 
the retailer, down. \t will help you get new customers 


—and make them old stand-bys! 


SL 
AND 


yA, Airfoan 





Note to Shoe Manufac- 
turers: for samples and in 
formation on ease of appli 
cation, contact Goodyear, 
Airfoam Dept., Akron 16, 
Ohio. 


Tire & Rubber Compe Akron, Obie 


SPECIFICALLY FOR FOOTWEAR! 
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...and for Making Steady Profits 


no ot Oe, . FLEET=AIR 


SHOES FOR CHILDREN 





pena, 
/ “\ 
IC ° 


(PARENTS) New York City Sales Office: 465 Marbridge Bidg. 


EBY SHOE CORPORATION ° EPHRATA, PENNSYLVANIA 
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BANISTER’S 
Salzburg 


CONTINENTAL ‘SPORTSTER’ — FIRST CLASS! 


| has the sturdy, | 


the original alpine mountain shoe 


Its imported gripper 
natural gum 
, ! 
flexible as can be 
] 


—_ \ , 
aremarkabie, handsome 


leather that « 


JAMES A. BANISTER COMPANY, SOUTH WEYMOUTH 


Wi ik 





AVONITE SOLES 


are very important to you 


Consistent advertising in Parents’ Magazine, as well as all-family advertis 
ing in Life Magazine, stresses the long wear and protective features of 


Avonite Soles. 


\vonite advertising, and the millions of pairs of Avonite Soles that have 
more than lived up to it, have made the Avonite Solemark of Quality one 


of your top salesmen for children’s shoes. 


What's more — Avonite Soles 
on children's shoes increase your protit 


Returns and repairs can cut deeply into children’s department. profits. 
Records show that over 90% of them are due to sole failure. The necessity 
to return may send a good customer elsewhere. With Avonite Soles re 
turns and repairs are virtually eliminated, repeat sales are practically 
certain, And, often a customer can be upgraded because she knows that 


Avonite Soles are the best evid nee of good shoe value 


AVONITE SOLES 


not on all shoes... Just the best ones 


AVON SOLE COMPANY, Avon, Massachusetts 











3 easy ways 


to get 
dvertisement for 3 


more for your money 


from children's shoes... 


NOTE TO 


MANUFACTURERS: Be sure they fit 


Be sure they 
have grow-room 


Be sure the 
soles are marked .- 


ADVERTISED IN 


(om ouT 
SH 


ew 


AVON SOLE COMPANY, Avon, Massachusetts 
For forty-five years spe i t fine sole materials 


Makers of Avon Ou-Fiex, Cush-N-Crepe i Du-Plex Avonite ‘ 





Dramatically beautiful...Gallun’s 
Milwaukee Calf adds irresistible 
appeal to the shoes you sell 


chrome tanned 


OTHER FAMOUS GALLUN TANNAGES 


NORKMANDIE CALF © Boa 


CRLIAN CALF e 












NOW!- 
an aerosol ». 
spray polish 
for ladies’: 


shoes and 
handb 












JUST SPRAY ON... 
Let ORT... 
WIPE OFF! 




















New development by Esquire sprays a soft, glowing 
shine on every smooth leather... regardless of color! 


ESQUIRE 


SHOE-n-BAG BEAUTY 


Here is an item that women will welcome with open 
arms—an AEROSOL SPRAY POLISH! Completely modern 

in concept, it provides an entirely new and wonderfully simple 
way to give ladies’ shoes and handbags a beautiful gleaming shine. 













And who “discovered” it? The ladies (bless °em)! They were 
delighted with the way ESQUIRE BAG BEAUTY worked 
on their handbags. So they reasoned: “If it does such a good 
job on leather bags .. . why not on shoes, as well?” Soon 
women all over the country were using it on their shoes 

and raving about the results they got. 
They marveled at its ease of application: 


JUST SPRAY ON... LET DRY... WIPE OFF... 
to give leather shoes that smooth, glowing new-shoe look. 
So, by popular demand, ESQUIRE BAG BEAUTY has been 
renamed ESQUIRE SHOE-N-BAG BEAUTY. Now, with its double Miliiith 
appeal, it’s made to order for high-volume sales 
because it’s made to the order of your customers! 









NEUTRAL 
for 
all colors 
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Nationally advertised in 

LIFE, SATURDAY EVENING POST, 
Cc LLIER’S, LOOK ARGOSY and 

wemiuna| AMERICAN LEGION 


wry td ome hale 


of 
fe 














ADVERTISING 


Mr. Smith tells Mr. Jones tells Mr. Brown— tells Mr 
Green. National advertising behind Johnsonian Guide- 
Steps works harder for shoe retailers when it is backed 
by this kind of word of mouth advertising. 


Johnsonian Guide-Steps get both kinds of advertising. 
Customer satisfaction, based on solid comfort and 
superb styling, spreads the word. And alert shoe 
retailers catch on quick: they stock Guide-Steps for 





Style No. 8503 fast, volume selling. 


How about you? Write for the complete story on Guide- 
Steps, and, if you wish, a call from one of our repre- 


Style No. 8590 > 
sentatives. Get the word on Guide-Steps, the profit line 





at $9.95 and up. 
A PRODUCT OF BENDICOTT JOHNSON 


1 OQ 
() it » /F 1) AVIA 
| { Sas | | 
See ‘The Last Story"... 2 ( ( iS () ) ( © | 
full color movie on the Guide-Step ( a" — : — 
principle. Write for details GS uU H D i - STE PS 
Johnsonian Jr. Guide-‘ teps also available in some styles 


ENDICOTT JOHNSON CORPORATION 
Endic ott - N, < St Louis e M New York 1 3, N. , A 


Successful models of GUIDE-STEP shoes have also been developed in our children’s, misses’, growing girls’ and women’s lines. 
The salesman who carries JOHNSONIAN GUIDE-STEP can tell you about these lines, too, 
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OUTLOOK 


Ntrength through Association 


Tue: Michigan Retailers Association has just published 
an interesting little booklet entitled “Policy Declaration 
1956.” 


which have been approved by the Executive Committee, 


It consists of a general statement of policies 


the Board of Directors and membership, and which 
will govern the association’s action, mainly in the legis- 
lative field, during the coming year. As explained in a 
recent bulletin to members of MRA, the Policy Declara 
tion “is your voice amplified by that of thousands of 
association, and it is truly a set of 


Michigan 


members of your 


principles every retailer in should) stand 
behind with full foree.” 
Michigan Retailers 


bership and on its executive committee and Board of 


Association includes in its mem- 


Directors representatives of many lines of retail activity. 


including department: stores, chain store groups and 
sper ialty outlets of various kinds, such as shoe stores 
The organization has its counterpart in quite a number 
of other states. Missouri, for example, has a very active 
and efficient organization of retailers which has been 
most helpful in protecting the interests of retailers, 
large and small, in connection with proposed legislation, 
taxation proposals and a variety of other problems 
These state retail organizations are not to be reearded 
in any sense as competitors with the state or regional 
associations of shoe dealers or other specifi trade 
groups. They confine their activities for the most part 
to matters of general retail interest, of which proposed 
legislation affecting all retailers is probably the most 
important. Because of their combined strength and 
membership they provide a voice and influence in such 
ill afford to 


matters that state legislatures can 


ivnore 
They also serve as lookouts in warning their retail 
members of possible dangers in legislation that might 
adversely affect their interests. Because of the value 
of their services in such matters they are entitled to 


generous support, 

In the field of national legislation, shoe retailers are 
protected both by the National Retailers 
Retail 


broadly 


ably Shoe 


American Federation, an 


that is 


Association and the 


other organization representative of 
various types of retail business and with which NSRA 
is affiliated. The 


Independent Shoemen has also made its influence felt in 


the field of national legislation. It would be difficult 


more recently organized association 


however, for any national organization to be watchful 


) 


and effective in protecting retail interests at 48 state 
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that 


capitals and it is at this level of activity state 
like Michigan 
and do render their useful service 


Phese 


strength of many retail groups but they have taken ove 


organizations Retailers Association can 


most 


associations not only marshal the combined 


in some instances legislative activities formerly carried 


individual trade associations that found it 


difficult to 
In the shoe 


on by 


increasingly function efthiciently in the 
legislative field, 


of the state and 


trade, for example, some 


regional associations of shoe retailers 


have in recent years become so preoccupied with con 


ducting shows in collaboration with travelers and manu 


facturers that they have devoted less attention to thei 


former legislative functions 


members, the Miehivan 


ly its kebruary bulletin to 


Retailers Association called attention to some of these 
considerations when it said Gone are the days when 
retailing as an industry could afford to be weak and 
poorly organized, It is now a question of m ikin your 


Voice of Retailing heard over the roar of labor, bi 
business and other highly financed groups. We are send 
ing copies of the 1956 Policy Declaration to sur state 
senator and representatives, congressmen md other 
interested public officials because we feel that they must 


be informed concerning the problems and opinions of 


their retail constituents. However, this is not enough 


We will need your direct help during the 
level. | know 


you for that support 


Coming eu 


al the grass roots that we can count on 


It is in helping lo provide this gra 


n behalf of 


root Upport 
well i looking 
trades like 


Praup ind 


for activities retailing, a 


after the special interests of particular 


footwear that the state retail shoe innilag 


organizations can still render their most useful service 


Phey 


authority when measures of particular interest to 


can, at the same time 


speak wilh i oes ot 
hoe 
retailers or othe introduced in 


the le 


pPloposin the 


specialized Troup aie 


islatures, measures like “pure shoe bills or those 


hieensing of shoe fitter ol kample 


Retail shoe merchants should, therefore trive to pre 
serve and render more effective their own state rewional 
and local associations, while at the same time Upporting 
and making full use of the aid they can obtain both 


from NSRA and those other yrOups that 
with the 


pe ik and act 


united strength of the great retail egiment of 


American industry 











Poron is the new modern insole material, 

the result of long research and development. 

It provides all the quality of nature’s 
traditional materials plus many improvements. 


Poron insoles are more pliable, more 
absorbent, more durable. PORON makes a 
better insole and better shoes. Even after 
months of wear, PORON insoles remain 

as good as new. As important as any single 
advantage is the proven fact that shoes 
made with PORON hold their 

shape much better. 


Manufacturers: Save grading and sorting. 
Carry a lower stock inventory and enjoy 
fewer stock fitting cripples. PORON does not 
shrink in stock and no allowance need be 
made for shrinkage in insole patterns. Costly 
returns caused by insole failure are avoided, 


Capitalize on the advantages of PORON 
for increasing your shoe sales 
and brand loyalty. 


Product identity at 
point of purchase 
can be supplied free — 
of charge. Ask about 
the “Merchandising 
Package’ for PORON 
which includes helps 
for retail salesmen. 


These shoes were worn for 9 months 
of curl in the lower one which was 


You can avoid curling like this in the shoes 


if you use PORON 


Note the absence 


made with PORON, 


you supply 


Compare these advantages 


More flexible shoes 


Won’t crack, dry out or stiffen 
Shoes hold their shape 


Does not stain hose 


No rot, curl or wrinkle 


Higher moisture absorbency 


UT ih omy fed a Vet tk Mote] ite] 7 wale), | 


BOSTON, MASSACHUSETTS 
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Foot Saver's exclusive Shortback Last— 
famous for fit and comfort 


ive 


ast-selling 


foot savers 


Yt 


in stock for immediate delivery 


Display these five fashionable Foot Saver Meshes in 
your window, and they Il practically walk out of 
store! Women love their soothing comfort 
the lacy, feminine look of the mesh. And their exclusive 
Shortback Last makes fitting them a joy. Smart women 
are now asking for meshes. Order these In Stock 
styles right away. For complete information, and out 


Spring In Stock catalog, write or wire: 


THE JULIAN & KOKENGE CO. 


39 West Cherry St.. Columbus 15, Ohio 


FIFI 


A-622 Black F 
Black Ny 


TROPICAL 


B-66 Black Patent 
B-72 White Ca 
B-94 Flight B 


A profitable Foot Saver franchise may be 
available in your city. Ask us. 

















she saw inWOIN eT) iS day 


THE A&P MAGAZINE 


> 
When today’s child says “‘I want you can save your argu the NATIONAL magazine 


‘ 


ments and your lollipops! And what she wants often comes 
of Mommy’s magazine, WOMAN’S DAy. The two of them bu 
WoMAN’S Day every month at their A&P store. You can reach 


them both, if you feature the shoes they see in WOMAN’S Day 
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 ALTSCHUL’S R 4 
X SHOES 


SUCCEED WHERE OTHERS FAIL... 


OPE 
MINOR CLUB FOOT MINOR °% PRE-WALKER 
ee ee an HEEL STABILIZER INSTEP STRAP 
csr hin Z ne aaa FOOT ABDUCTING OUTFLARE LAST 
m WS OUIFLARE LAS FULL SMOOTH LEATHER LINING 


WHITE ELK BOOT 
tag ince WHITE ELK BOOT 
TAN ELK BOOT P1505 00,0,1,2,3 CandE 


C1460 (SCUFFTIP) 8/,t0 12 B,C,D 





minor FLAT FOOT PIGEON TOE BOOT 


LONG INSIDE COUNTER 
RIGHT & LEFT BREASTED HEEl 
MEDIAL HEEL STABILIZER ON INSOLE 


WHITE ELK BOOT TAN ELK BOOT 


F1I520 4108 8,C,D,E ©1470 (SCUFFTIP) 8, to 12 C,0,E 


Two-Tone Tan Saddle Oxford 
ae anus eae WHITE ELK BOOT 


~ JULIUS ALTSCHUL, Inc. / 


Creators of "NATURES OWN" © straight last footwear 
117 Grattan Street + Brooklyn 37, N. Y. 


SERVING AMERICA’S RETAILERS FAITHFULLY FOR 55 YEARS 
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BY STETSON 


IT COMES FROM EAST TO WEST! 


Colorful touches of the orient will be much in evidence in sports 


to vo along with the mandarin 


Stetson offers the 


and leisure apparel this season. Now, 
collars, paisley prints and bright Indian madras, 
CALCUTTA Eastern inspired sidestrap whose style hints strongly 
of the lands of turbans and minarets 

Wonderfully light, flexible and cool afoot all leather 
and fitted with 24 carat gold plated buckles. Fash 


French leathers. The model pictured in 


lined, 
ioned of fine 


DELDICALF can be kept clean with soap and a damp cloth 


. others feature a beautifully textured shrunken calf 
DELDIBELL. Here's something to display, to advertise 
to create excitement and sales for your store! IN-sTocK 
April. Pric ed to retail at $26.95 Alligator $55 

Tue Srerson SHor Company, Ine 


Mo. Weymouth YO, Mass. New York Office: 475 bifth Avi 


100 STYLES IN STOCK~RETAILING FROM $19 95 TO $55.00 














ping! 
BILTRITE 


SAF-|-CEL 
SOLES 





AFT-CEL 


BILTRITE 
ot] Be fete) a 














SQUEE-GEE DESIGN 


> DuPont Neoprene oil proof 


> Lightweight cellular crepe Available in a variety of colors 
P Squee Gee design for and thicknesses with matching heels 


extra non-slip traction 


SMOOTH OR CRINKLED 


and Neoprene oil proof midsoles 





FROM THE WORLD’S 





> DuPont Neoprene oil proof LARGEST PRODUCER OF 
> Lightweight cellular crepe SHOE SOLING MATERIALS 
ap > Resilient, flexible, and long wearing 






> Available for stitched or cement shoes 






ENTE 
/S ZT eS \ 


todays health 






Be 
‘ Pee De 1 
iim- 


AMERICAN BILTRITE 


RYUBBER COMPANY 
CHELSEA 50, MASS. * SHERBROOKE, QUEBEC, CANADA 
















HD safely! 


BILTRITE 


/ SURESTEP 


NEOPREy, 


%, NEOPRENE 
O/L-PROOF com COMPOSITION SOLES 


SILTRITE 






» Resist oil, grease, chemicals and acids 












> Firm, long wearing compound 
> Rugged design with green non-slip plugs” 


P Available in black or brown 
with matching heels 


FLOATING 
CORK SOLES 


P So light they float on water 
> Insulate against heat, « old and shock 
* Resist abrasion from gravel, metal filings 


co RK SOLES and other occupational hazards 


P Resist oil, grease, chemicals > Available in silver, brown, black or red 
and acids with matching heels 
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OF SHOE SOLING MATERIALS CHELSEA 50, MASS. © SHERBROOKE, QUEBEC, CANADA 















NEOPRENE 


P Resilient, flexible and long 
wearing 

> Styled for modern 
industrial use 

» Available in black or brown 


with matching heels 










GENUINE JUSTINS. WESTERN BOOTS THAT SELL 


“= » 











DRY-FOOT RED RIDER 

Sylflex” tanned leather vamp Distinctive boots of lustrous tan 
keeps water out, resists perspira leather. Gold and green silk 
tion, barnyard acids. Boot will stitching with rattlesnake 
not stiffen, shrink or curl trimmed scallop 














RIO GRANDE 


A nation-wide favorite 


TALL TEXAN 


New, popular 14” boot 












with tapered block heel for men of action. A 







Style-setter for the boot distinctive boot smartly 









wearing world styled with Justin's new 






Trim-Line last 


made only in 
el ame fe] ag, | 
TEXAS 





RODEO KING CATTLE KING 
RODEO QUEEN Colorful boot style 


with Justin's hand 






Matched footwear for 





made pointed toe 






Him’ and “Her Tra 





Desert tan veal tops 






ditional favorite with 





rodeo performers from ond rich chocolate 










brown vamps 





coast to coast 





Quality Boots with Full Profit 


Justin boots have enriched the annals of the “Old West” and survived to 





enjoy even greater popularity. Today, genuine Justins are identified with 







quality and comfort by cowhands, ranchers, stockmen, sportsmen and 






dudes in every part of the world. Promotions built around Justins bring 







bigger dividends because these are boots with established customer 






acceptance. They are designed for modern living and modern merchan- 


dising...a full 40° profit combination for you. 









JUSTIN BOOT COMPANY 


FORT WORTH 1, TEXAS «+ P.O. Box 548 
Where Goot Making ts Stilla Fine pert 


INVESTIGATE THE JUSTIN LINE NOW! 
Write or wire... 




















Headlines and Footnotes 


Important Trade News and Trends of the Fortnight 


As Reported by RECORDER Correspondents 





Progress Story Revealed at Conterence 


New Ways in Shoemaking Described in Speeches and Il- 
lustrated by Exhibits as Executives, Superintendents and 


Foremen Meet in Most Successful Gathering at Cincinnati. 


Tue Factory Management Conference held last week 
in Cincinnati for shoe manufacturing executives, supet 
intendents and foremen surpassed previous events both 
activity. ‘That 


opinion of ex 


in registered attendance and buying 
seemed to be the virtually unanimous 
hibitors who displayed machinery, factory equipment 
and shoe materials. Shoe machinery sales were re 
ported to have set a new high. Traffic on Sunday, Feb 
ruary 19, was reported the heaviest ever observed in 
the series of factory conferences, inaugurated some 
years ago under the direction of National Shoe Manu 


facturers Association. 


Attendance was all that had been anticipated on 
Saturday, the opening day, when the first sessions were 
held. More shoe men arrived late Saturday and Sunday 
forenoon, bringing the total substantially above the 
previous figure of 1700. Many shoe factory executives, 
particularly from the Midwestern area, made unsched 
uled trips to the conference and these newcomers 
swelled the registration considerably beyond the antici 
pated figure. 

The Saturday afternoon meeting was highlighted by 
four enlightening talks given by topnotch authorities in 
Shoe In 


their respective fields. “Automation in the 


dustry” was the theme of the address by Dr. Joseph 
Harrington, Jr., staff engineer of the research firm of 
Arthur D. Little, 
United Shoe Machinery Corp. “Productivity Measure 
ment and the New Minimum Wage” was the talk de 
Maurice k. Moore, consultant for the Wolf 


Management Engineering Co. 


Inc.. and formerly an executive at 


livered by 


L. J. Allen, director of supervisory training for the 


Brown Shoe Co., spoke on “Personnel Training.” 
Lawrence L. Jones, president of Willard Helburn, Inc., 
and former president of the Tanners Council of Amer 
with a 


ica, discussed “The Secotan Story,” dealing 


significant new development in shoe leathers. 


Dr. Harrington told the shoe factory management 


executives that automation is a real possibility in the 
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shoe industry, though this will entail some modifications 


in lasts, materials and methods, and new types of 


machinery. He defined automation as “the technique of 
pros essing ot 


improving human productivity in’ the 


materials, energy and information by utilizing the 


elements of process self-control and production versa 
tility.” While automation may eliminate physical and 
mental work, however, it doesn’t eliminate the worker 
He pointed out that automation applies not only to 
actual shoemaking, but to much of the paper work 
involved in running a factory, 

But for 


industry, 


automation to make headway in the shoe 


“some of the sacred cows must go,” he said. 
In automation, the parts of the shoe involved in style 
must be divorced from the other, more standardized 
which are better suited to automation applica 


We must “radically dif 


ferent” type of shoe manufacturing which would include 


parts 
tions, also look forward to a 
the new geometric last, greater uniformity and accuracy 
of shoe parts and their cutting and assembly, elimina 
tion of fringe and slow operations, a unified last tech 
of shoes 


nique and elimination of small lots or “runs’ 


Gains from Increased Productivity 
Phe two major pains to he made from increased pro 
ductivity would be increased worker productivity and 
improved uniformity or quality of the shoe 
In discussing the subject of training supervisory per 
Allen 
said that 


sonnel in the shoe factory, Lawrence J who 
directs this program at the Brown Shoe Co.. 
new methods are helping greatly to do a more efficient 
selecting foremen and superin 


job of 


prospective 
tendents. The aim today, he said, is to speed up the 
learning time required to become an efficient super 
visor. “We don’t want to spend that long period of time 
the old-timer took to get where he now stands.” 
Various testing methods are now used to evaluate the 


How 


ever, while some new techniques are involved, some of 


man’s potentials for this particular type of job 
the old rule-of-thumb appraisal methods are still em 
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ployed. Some of the characteristics sought in foremen 
trainees include leadership ability, general stability and 
personality, social adjustment, problem solving and 
planning ability, well-rounded shoemaking knowledge 
and skill in handling management techniques. 

Maurice E, Moore, consultant for Wolf Management 
Engineering Co., presented a provocative talk on 


He de- 


clared that productivity in manufacturing industries has 


“Productivity and the New Minimum Wage.” 


been accelerating greatly in recent years. As a result, 
the rate of increased employment in the manufacturing 
than for the 
This trend will continue as manu- 


industries has been at a slower pace 
service industries. 
facturing productivity continues to rise. 

Mr. Moore said that increased productivity is a 
‘must”’ in all industries because the population is grow- 
ing at a faster pace than the labor force. If each worker 


‘ 


‘ %” . 
must “support” more people, there must be increased 


productivity per worker. This is accomplished by 
workers applying their skills to more and better ma- 


chines. 


Ways of Increasing Buying Power 


Increased purchasing power can come only by either 
increasing wages at a faster rate than prices, or by 
holding wages and reducing prices so that the wage 
Said Mr. Moore, “Only an 
increase in productivity can make possible a rise in 


has more buying value. 


money wages faster than prices so as to bring about a 
gain in the purchasing power of wages.” 

He urged that manufacturers set up systems to 
measure productivity in individual shoe factories, 
enabling them to have a more accurate gauge for re- 
lated costs. “Modern shoe machinery,” he said, “is the 
key to progress and increased productivity because it 
helps the worker do a job faster and better. The ma- 
chine can do this only when guided by the skillful hands 
of the operator.” 

The speaker proposed that a new system of wage 
scales be utilized, wherein the worker, in addition to 
his regular wages, is given additional earnings in pro- 
portion to an increase in man-hour output. This, he 
said, is not a profit-sharing plan, but rather “enables 
management to pay the maximum incomes to employees 
that the individual enterprise can afford, without in- 
creasing the plant’s unit costs and prices, and still earn 


But 
to apply such a plan, a system of productivity measure- 


i reasonable return on the owner’s investment.” 


ment must be employed. Mr. Moore concluded, “The 
present interest in the question of productivity mea- 
surement stems from a universal desire to find the clue 
to a better standard of living. The answer lies in high 
wages and low unit costs.” 

A new method of tanning leather, called the Secotan 
process, has been termed the most significant advance 
in leather-making since the introduction of mineral tan- 
nages some 80 years ago. The Secotan story was de- 
scribed in some detail yesterday during the General 
Sessions by Lawrence L. Jones, president of Willard 
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Helburn, Inc., and former president of the Tanners 
Council of America. 

The new leather, based on “a revolutionary chemi- 
cal engineering concept,” will provide shoe leathers with 
that 
shoe factory; the 


many new features. Among them are: leathers 
handle much more easily in the 
leather doesn’t have to be mulled; the more uniform 


surface gives vastly better cutting; its great strength 


and suppleness means fewer cripples on the last. These 
are but a few. 

In addition, a remarkable new feature is that the 
leather has what might be termed “controlled resili- 
ence.” The leather adapts itself to the last and shape of 
the boot, then stretches no more. This means leather 
then will retain its original shape as molded to the last, 


Also, the 


lighter in weight, more porous, more flexible and 


yet provide ideal foot comfort. leather is 
supple; it is a better insulator against hot or cold. 
Further, from an eye-appeal standpoint, the new proc- 
ess enhances all the natural beauty and surface texture 
of the leather, giving it greater merchandising value. 
This development, originated by Dr. Alexis Usha- 
koff of Beverly, Mass., has years of research behind it. 
Chemical key to it is the use of solvents instead of water 
in the tanning process. When water is used it tends to 
“mat” or adhere together the tiny protein fibrils in the 
hide or skin. But solvents avoid this. Water imposes 
But 
solvents open new and unexplored fields in this sense. 


certain limits in the choice of tanning materials. 


Secotan-processed leather permits retention of the natu- 
ral fibre structure—thus creating a leather that molds 
to a form much like the skin of an animal molds to the 
movement of the body. On a shoe, Secotan-processed 
leather will provide an unprecedented molded-to-the- 


foot effect, both in feel and appearance. 


Sees New Era in Leather Making 
How soon will it be available? Says Jones: “The new 
leather will not be available on any large scale for 
many months . .. perhaps not for a year or more.” 
Additional and improved types of machines designed 


With the 


‘solvent barrier” cracked, says Jones, “We are now on 


especially for this process are being built. 
the threshold of a new era in leather and leather-mak- 
ing.” 

Noteworthy among the trends observed at this con- 
ference was the attention that is being given to numer- 
ous methods of lowering the cost of shoemaking proc- 
esses and to the possible elimination of some process 
steps entirely. This is most important in the case of 
low-priced and medium-priced lines in view of the cer- 
tainty of further price increases, particularly in work 
shoes and casuals. Seen here was a multiple pleating 
machine that will eliminate several costly hand opera- 
tions in producing women’s shoes. 

The whole field of synthetics has expanded tremen- 
dously since the last show. There are some now that 
simulate faille, straw, suede, etc., also beading, brocad- 
ing, stitching and other treatments on solid sheets, 


also acetate heels for novelty shoes. 
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Program for Florida Meeting 
Of Tanners Council Announced 


Tue 1956 Spring meeting of the Tanners’ Council 
will be held at the Boca Raton Hotel, Boca Raton, 
Florida, April 4, 5 and 6. A tentative schedule of meet- 
ings, business sessions and other activities has been 
announced as follows: 

WEDNESDAY, APRIL 4: 12:30 P.M., 


meeting. Leather Industries of America Board of Di- 


luncheon 


rectors; 5 P.M., meeting. Tanners’ Council of America 
Board of Directors; 7 P.M., dinner. Tanners’ Council of 
America Board of Directors, 

THURSDAY, APRIL 5: 9:30 A.M., general business 
2:00 P.M., first 
ment; 7 P.M., reception and dinner dance. 

FRIDAY, APRIL 6: 9:00 A.M., breakfast 
session and fashion show; 2:00 P.M., second round 
annual golf tournament; 7:00 P.M., steak roast at the 


Cabana Club, with award of golf prizes. 


session ; round annual golf tourna- 


brief 


Salesmen Seek Tax Law Changes 
To Relieve Hardship Complaints 


SALESMEN are asking Congress for five changes in 
the tax laws which they claim will eliminate undue 
hardships imposed under existing laws and regulations. 
National 
asking the Senate-House Committee on Internal Revenue 


The Bureau of Salesmen’s Association is 
Taxation to recommend the laws be changed so that: 
Salesmen could treat a two-year period as an eco- 
nomic unit and average their income on that basis for 
tax purposes, since salesmen’s incomes often fluctuate. 
Laundry expenses could be considered part of travel 
expenses, 

Self-employed persons be given the right to establish 
their own pension plans, and contributions to the plans 
be deductible in a limited amount when paid and taxed 
in the years when the benefits are withdrawn. 

A traveling salesman be treated as an employe, 
rather than as an independent contractor, so that he can 
health death 


pension and profit-sharing benefits. 


get accident and benefits, benefits, and 
kixcise taxes on autos and transportation be either 
repealed or made non-applicable to traveling salesmen. 


* * * 


Combination Mail Now Permanent 
Service, Postoffice Announces 


Tur Post Office Department has announced that its 
combination mail, under which a letter or message may 


be enclosed within a package or publication, is now 
a permanent service. The mailer must indicate that a 
letter is enclosed within a package, and pay postage on 
it as well as on the package. The plan had been on 
trial during a test period and apparently it proved 
both popular and practical. 

The department is warning that there has recently 


‘ 


been an increase in the “racket” in which “swindlers” 
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send unordered C.O.D. parcels addressed to recently 
deceased persons and try to collect from the bereaved 
families. 

Generally, the “swindlers” get names from obituary 
notices and then send expensive items at highly exorbi- 
tant prices, knowing the bereaved families usually will 
accept and pay for them, the department says. Postal 


authorities term the scheme a “ghoulish racket.” 
« _ * 


Complicated Tax Return Forms 


Explained for a Quarter 


TAXPAYeErs’ problems in a wide range of sizes and 
types are treated in the new government publication, 
“Your Federal Income Tax, 1955.” 

rhis latest booklet is 


than its predecessors and is written in what is described 


edition of the annual larger 
as “plain, nontechnical” terms. Check lists and indexes 


The 
with 


show topics of partic ular interest to the reader 
final chapter is made up of filled-in tax returns, 
explanations. 

Price of the booklet is 25¢ per copy. It is sold by 
the Superintendent of Documents, Government Printing 
Office, Washington 25, D. C 


Department field offices. 


* . * 


_ and by U. S. Commerce 


Men’s Fall Colors Are Chosen 
To Promote Shoe Wardrobe Idea 


THere will be a new attempt to promote the wardrobe 
idea in men’s shoes this year, according to the Color 
Bureau of the Tanners Council of America, which issued 
its Color Men’s Fall 
prior to the Leather Show held in New York February 
The list of official 
as announced by the Color 

WHEAT has been a popular brushed leather colot 
for casual and country wear and is suitable for brushed 
light 


masculine sun-tan tone for 


Guide for and Boys Footweat 


0 


28 and 29 Fall men’s shoe colors, 


Bureau, is as follows 


or smooth leathers. It is the natural tone for a 


variety of finishes-—a truly 
sports and leisure wear and for resorts 


MAPLE is a light leather 


neutral to even 


color that is 
blacks. This 


and has an 


traditional 
look 


smooth 


enough good with 


color is attractive in the finishes 
added interest in the grained leathers where the textured 
and 


West 
part of the 


surface enriches it. It has been a successful color 
the South 
makes it a 


will continue in demand in and the 


where its sun drenched tan 
colorful landscape. 

BEECH is a new addition to the soft-tanned leathers 
and is ideal for footwear designed in the new pliable 
models that are delightful to wear as the old time carpet 


Nineties 


knew so well how to enjoy their relaxations, The color 


slippers of the gentlemen of the Gay who 
is deeper than Maple and has the wood tone of well 
finished Beechwood. 

CEDAR BROWN is well identified by its name. This 
is a 1956 addition in soft-tanned leather and is styled 


right for the new and developing footwear categories, 


27 





for both town and country. The soft cedar rust tone is 
beautiful and we predict a volume future for this hue. 
It just speaks a man’s language. 

AMBER. This 


favorite in the South and in the South-West. Its red 


warm and sunny tan is a special 


amber tone is vibrant and strong and lends a good 


punch to leisure and sports ensembles, and informal 
living patterns 


BRITISH TAN. 


duction to the 


This 


American public for it is the 


classic tan needs no intro 
volume 
favorite of all the tans in calf or kips or side leather. 
It is 


designs. 


CORONA is one of the two best browns and covers 


newly interesting in brushed leather for casual 


a big segment of the footwear volume. This is a true 
mans color and he buys it with the confidence of past 
performance and present perfection, It will be in de 
mand in a variety of tannages and will have its deepest 
glow and appeal in fine calfskin. 

BOURBON is slightly deeper than Corona and shares 
its popular demand, It is a color as right for general 
year as Corona and covers as large a part of the foot 
wear volume, Like Corona it is at its best in fine calf 


skin 


‘ olor. 


where the softly gleaming surface enhances the 


TEAK is in step with Fashion in both its grained 
and smooth developments. The smooth color is a new 
addition and will increase and share some of the suc- 
cess of the grained leather. The grained leather has a 
dimensional surface interest where the peaks and valleys 
add high lights and shadows that enrich the mahogany 
country wear, 


tone. This is a color for town o1 


CHESTNUT 


and fills a need for a dark tone in this softly surfaced 


is a new dark brown in brushed leathet 


leather, It is good for leisure wear or for town wear in 


suitable designs. It will be suitable and logical in 


featherweight footwear in the Italian patterns 
CONTINENTAL BROWN is a 


wear with the darker 


fashion demand for 
a dark brown leather for fabrics 
and the serious appearance of the successful business 


Its dark 


after five hours when the brighter browns so often look 


man hue also insures its correctness in the 
out of time and place, It is a town color for day wear 


and can also fit smoothly into the suburban 
life 

IVYWOOD is an olive toned brown, with a rippling 
that 


increasing and has every promise of being a popular 


evening 


grain adds surface variations and interest. It is 
color in 1956, and in special demand where men are 
fashion conscious, 

VINTAGE across the wide spread of men’s footwear 
this earth-red brown is the favorite. It is volume and 
as safe as the gold in Fort Knox. 

JUNIPER is a slight variation of Vintage. It is a 
beautiful red-brown, deeply glowing in fine calfskin, 
and as certain of a star role as is Vintage. 


AMERICAN BURGUNDY is the 


color of the dress shoes worn by United States Marine 


classi cordovan 
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Corps on its march to glory. The color looks as right 
as rain with browns or blues or grays, wonderful with 
the olive browns and khakis and good with just about 
everything. Every man should have a pair in his shoe 
wardrobe. 

CORDEALU is the 


deeper than American Burgundy and developed special- 


classic Cordovan tone, slightly 
ly for the insistent demand in side leather. 


% 4 7 


Census Reports $169.7 Billion 
In U. S. Retail Sales for 1954 


SALES in 1954 of 1,720,920 retail establishments in 
the United States amounted to $169.7 billion according 
to a preliminary report of the 1954 Census of Business 
published by the Bureau of the Census, Department of 
Commerce, This sales total represents an increase of 
about $40.7 billion, or 32 per cent, over comparable 
1948 1,764,488 


establishments with about $129.0 billion sales. On basis 


Census of Business data for retail 
of a mid-year 1954 estimated population in the United 
164.3 
overseas), per capita sales of retail establishments in 
1954 amounted to $1,033. 


Retail establishments ir 


States of million (this excludes armed forces 


1954 had an annual payroll 
of $18.2 billion and during the mid-November pay 
period had 7.1 million employees of whom 5.8 million 
were full-time and 1.3 million were part-time workers. 
In 1948, retailers had an annual payroll of $13.3 billion 
and had 6.8 million employees of whom 5.5 million 
were full-time and 1.3 million were part-time workers. 
While the number of employees increased between 1948 
and 1954 by 4 per cent, payrolls increased by 37. 
Among the 11 major kinds-of-business groups, food 
1954 sales with $39.6 billion. Food 
store sales represented nearly one-fourth (23.3 per cent) 


stores led in total 


of the sales of all retail establishments. The automotive 
group ranked second in total sales with $29.8 billion, 
their sales representing 17.6 per cent of all retail store 
sales. Third in total sales was the general merchandise 
group with $18.0 billion, their sales representing 10.6 
per cent of all retail store sales. Apparel and accessories, 
including shoes ranked sixth, with a sales total of more 
than $11 billion, following eating and drinking places 
and building materials and hardware. 

The greatest percentage gain between 1948 and 1954 
was shown in the nonstore retailer group (door-to-door 
merchandise vending ma- 


distributors, operators of 


ordet houses ) 
this 


technical differences between the two censuses. Gasoline 


chines, and mai! with a 94 per cent 


increase, Part of increase, however, results from 
service station sales rose by 66 per cent between 1948 
and 1954. The next largest increase percentagewise was 
reported for the automotive group with 48 per cent. 
Among the major regions of the country, the West 


with an increase of 38 per cent and the South with an 


increase of 37 per cent exceed the national increase of 
total 


comparison of sales of retail 


1954 and 1948 


32 per cent in 


establishments in 
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extra-profit-maker 
BELONGS ON 
YOUR COUNTER! 
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sales appeal plus! 


Everyone who wears shoes is a prospect 
for Shoe Saver, the most eflective woter 
repellent ever developed for home treat 
ment of shoes. Easy to apply, it keeps 
water out and stil! lets leather breathe 
Because Shoe Saver makes shoes shed 
water, it protects them against the stif 
fening and staining from repeated wet 
ting and drying. Leather stays soft and 
pliable; shoes are more easily cleaned 


and more comfortable to wear 


Shoe Sover also gives you the oppor 
tunity to cash in on the great and grow 
ing soles appeol of products made with 


Dow Corning silicones 


sales tested! 


The sales appeal of Shoe Saver is proved 
by an initial sales rate in typical family 
shoe stores of a dozen or more bottles 


a week 


—— me a ee 


KEEPS YOUR FEET OR} 


——_ —— —_—— 


tots i Bi 
he i , 


a repeat seller! 


People who use Shoe Saver like it so well 
they tell others and come back for more 
One bottle will treat 2 to 4 pairs of shoes 


for a season 


display-packaged to 

make buyers out of 
' 

eyers! 

Shoe Saver is packed 

12 bottles to a com 

pact attention getting 

counter display box 


Yad = 
= 
on effective silent te Sam 
salesman. Put it to \ {1 57) 
work for you ee 
increase your net 
profit! 


Shoe Saver builds store trafic and net 
profits. It's a fast moving dollar item 
with the kind of profit margin you realize 


on most shoe findings 


nationally os 
advertised! Mitgel. 


A schedule of two-color ads in the Satur 
day Evening Post and a series of local 
advertising campaigns ore pre selling 
your customers on the many advantages 
of Shoe Saver. Be prepared to supply 
that demand 


free sales helps! 


With every Shoe Saver order, you'll get 
a traffic stopping point of sale display 
and attractive window 


ee streamer to attract 
/ ver vor \ 

Fett ORy 
Siew 


re 
. MER 


customers into 


your store 








SS — 


Right now is the right time to stock and display this nationally 
advertised, year ‘round extra-profit-producer. Order from 
your distributor, or write direct and we'll have him call on 
you. But act now for extra Spring and Summer profits from 


Shoe Saver! 


DOW CORNING CORPORATION 


Midland, Michigan 


—— —_— > —_— 


Shoe Saver Sel S 


first in silicones 


DOW CORNING 
SILICONES 





SELLING ON A NATIONAL eshte eA 


» 
» 


BASIS \( < ee 
}’ c NAUG a 








Some manulacturers are so intent upon the 
application of emotional appeals that work so 
well in consumer advertising, that they over: 
look the vastly different approach that should 
be used when addressing business-minded read 
ers who are reading business magazines fot 


information, not for diversion. 


Others, quite properly respectful of the force 
of advertising to the millions, lose sight of the 
tremendous importance of talking shop to the 
thousands who buy and sell all that is con 


sumed by those millions. 


Merchant retailers have indicated to us: “We 
consider Boor AND SHOE RECORDER just as 
much a national magazine as any of the con 


sumer magazines. 


If shoe selling isnt a national undertaking. 


what is? 


Boor AND SHOE RECORDER is always striving 
to do a powerful and influential job in promot- 


ing good shoe selling on a national basis. 


SE.n  SUMPING-UackS 


Editor Emeritus VAISEY-BRISTOL SHOE COMPANY 


Boor ano SHoe Recorper MONETT, MISSOURI 
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EVANS DEPENDABLE QUALITY... 


First choice for fine shoes like Pandora and Newton Elkin 


Newton Elkin makes fine shoes, and fine shoes color, weight and size mean a better line of 


call for fine materials. ‘Vhat’s why Evans Qual- shoes for the manufacturer, better and more 
ity Leathers are used so consistently in this line. profitable for the retail merchant too. 
Mr. Bogutz and Mr. Miller have bought a great 


deal of leather in their time. Men like this Lele Wha i, 
A = * Man (Califg, 


whose judgment is based on experience are the 


ones who appreciate the quality and dependa- 
bility of the Evans standard. Uniformity of MEMBER OF THE KID LEATHER GUILD 


John R. Evans & Company, Camden, New Jersey « Established 1857 
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*That’s what [ call a fine piece 
of leather,” says L. H. Miller, 
leather buyer of Newton Elkin 
Shoe Company, as he and 
President Al Bogutz examine a 
sample skin of Evans Peerless 


Kid. 


Mr. Miller checks all leathers received by the Newton Elkin Company, and 


recognizes the uniformly high standard of vans quality. 
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What woman can pass up fashion and quality 
when she has the price in her purse? 


The new Capri, designed by Tyer, is ultra-smart, beautifully made 
and moderately priced. It's completely waterproof, easy to slip on and off, 
There are po fasteners. It's made of a new elasticized, 
stretchablefabric that is especially light and long-wearing. 


Starlet is fashionable and comfortable, too. 
has a shawl wrap with simple button ‘n° loop fastener. 
he Topper is similar with a grey cuff. 
e to carry an adequate stock of these fashion gaiters — 
they sell fast and the profits are attractive. 


Our 100 SF Annivewary 


DYE Rela Gpany 


MASSACHUSE T 


TYER RUBBER COMPANY 


Footwear Division, 
Gentlemen: Please 


Andover, Massachusetts 
end me the latest Tyer Price List on Rubber and Canvas Footwear. 
NAMI 


STREET 
FIRM 


cITyY 


y Ni rATI 
——— ae 
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by George UU. Baker 





“Surplus” Hides 


Population Boom World-Wide 


To Enforee 81 an Hour 


To Beat the Draft 








The U.S. Department of Agriculture is still insisting that U.S. hides and 
skins constitute a “surplus” and hence must be given first preference in 
hide purchases by foreign nations that receive | S. aid 

It is known that several senators and representatives from leather 
consuming areas are very much interested in the Department of Agri- 
culture position. They are informally asking the Department of Agricul 
ture to cancel the “surplus” classification placed on U.S. hides and skins. 
They point out that this “surplus” classification, if left) in’ effeet, will 
inevitably push up the price of hides to | y. le ather-consuming industries, 

To the shoe industry, this will mean (1) higher costs, and therefore 
higher prices, and (2) less leather will be bought and substitutes and 
synthetics will make greater inroads, particularly in the lower-priced lines 


ol footwear 


The world-wide population boom is puttin the squeeze oon supplies of 
metals, minerals, and other natural resources At the present rate of 
erowth, the United States and other industrialized nations soon will have a 
tough time supporting inhabitants at their accustomed seale of living. 

In another 70 years, the world’s population will rise from the present 
2.5 billion to about 7 billion, it is estimated, Until fairly recently, births 


and deaths just about balanced each other Now. daily births exceed 


deaths by approximately 78.000 and the pre ad j videning The popula 
tion Is not only increasing it is vrowin at an ever-risin rate 
The United States today supports comfortably nearl 166 million 


people, The Census Bureau estimates well have about 221 million people 
in our borders by 1975, and all available data indicate a teep climb in 


the rate of increase after that 


The | a Labor Department Is almost doublin I poe hye tl field othice 
staffs to insure compliance with the new one dollar an hour federal mint 


mum which goes into effeet March | 


Phe Department is opening 25 new field offices and expanding the 
staffs of its 33 existing field offices to police the new minimum wage 

In addition. letter ine on ut to employer covered | the act 
reminding them that stiff penaltie wail olators of the bair Labor 
Standards Act, and requiring that posters remind employes of their 


right under the new act be po ted 


Sageine recruitment totals worry defense bosse 1 man oung men 
are pulling strings to “beat the rap hen faced with a period of duty 
with the Army, Navy or Air Fores 

Draft Director Lewis B. Hershe i the present downward trend in 
enlistments Is om to produce phen f trouble the nations $36 
billion defense program | omethin nia e { end if mad to instill 


a little patriotism into young men 

Youths today say frankly the dont init be e up innerspring 
mattresses and the comforts of home for a hiteh the Arr Navy ofr 
Air Force. Many of them tell their draft boards the ie too mportant” 
in their civilian jobs and cannot be hothered’” with military dut 


says Mi He rshey 





SI eEIrCncisin News reel oo 6 continued) 


“We've got to inoculate dedication in our youth that this country 1s 
worth fighting for.” This job is up to the families, the schools, and the 


churches, he observes. 


Employment to Rise Industrial employment will rise by mid-March in two-thirds of the nation’s 
149 major industrial centers. Most durable goods industries, except the 
automakers, expect to increase hiring. 

Job outlook in the auto industry is “uncertain,” according to a survey 
by the U. S. Labor Department. Some auto centers expect further job 
cutbacks, but most foresee little or no change from current job levels over 
the next few months. The auto industry has laid off some workers and 
cut out overtime as dealers’ inventories rose in recent weeks. 

Latest employment-unemployment figures show that 64.1 million pei 
sons now have jobs, including members of the armed forces, and 2.4 


million are unemployed. 


Trust Busters Tath Tough Justice Department’s Antitrust Division, fat with recent victories over 
IBM, Bell Telephone, and Hilton Hotels, is talking even tougher now than 
it did several months ago, 

Government trust-buster Stanley N. Barnes, Chief of the Antitrust 
Division, says now that he expects Bethlehem Steel Corp. and Youngs 
town Sheet & Tube to merge. When that happens, he says, the govern 
ment will file suit against the firms the following day. There are no ifs 
or buts now, he makes it clear. 

Barnes also says the time is nearing when he may put the antitrust 
evil eye on the auto industry. He contends that “growing economic con 
centration is becoming increasingly noticeable in the automobile industry 


If it continues,” he states flatly, “antitrust action will be taken.” 


Government in Business Businessmen who try to inject efliciency into government programs very 
often find themselves in trouble. This is because “efficiency” almost always 
means doing the same work with fewer people, and patronage-hung 
politicians crave bigger—-not smaller-—empires 

Charlie Wilson, the Secretary of Defense, is the latest Cabinet membe: 
to experience frustration over his attempts to “clean up” the Defense 
Department Wilson, with President Kisenhower s backing. has proposed 
to Congress that the government step out of a long list of manufacturin 
and commercial activities (paint-making, shoe repair, auto repair rope 
making, coflee-roasting, for example) and sell these shops to private 
enterprise 

Getting the government out of business is far easier said than done 
Almost every congressman has some kind of overnment enterprise in 
his home district. Congress barked at Wilson to stop these sales. Cl 
something in some other state—not in mine, they demanded. Curiously 
enough, there were no protests over the plans to close the shoe repait 
shops. 

Charlie has a broad back, and he can take it. He probably won't 
resign over this incident, although many a thinner-skinned government 
official has left Washington in disillusionment and dismay at his failure 
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is/the Durable Finish 
that’s “Locked In” from 


6 Packing Room to 
~ Consumer 


...1t Looks Better Longer 


Dur ilene 
factory packing 


finish. If iti 


—, 
esl? 


for the | It’s more « 
packing room | factory to we 


look that Dural { 


is the newest 
member of the 


family of The wearer get 


UNITED FINISHES “isp 


Distributed by UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 


and texture stat 
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so far this season... 
after a great start last year! 


This great new line has been a best-seller right from the 
start. Dealers who sampled it last year are placing sizeable 
re-orders and reporting enthusiastic consumer acceptance 
Our brand new Contour-Moulding* Feature has introduced 
a new standard of comfort into canvas shoes and our 
broad range of styles enables you to supply the needs of 
Sach end every pair your whole family of customers 

A definite plus for you is the fact that these shoes are sold 
only under our nationally advertised brand names. It helps 
to maintain brand name consciousness in your customers’ 
minds throughout the year. And that keeps bringing them 


carries brand name 
POLL PARROT 
WEATHERBIRD 
A superior vulcanization process is just one of the many 
RED GOOSE points of superiority. Our shoes are washable. They are 


priced competitively to meet other quality lines of canvas 


SUNDIAL shoes and even the transportation costs are paid on a 


competitive basis 


back to your store! 


Now is the time to get set for those warm months of Spring 


and Summer months when everybody needs at least 


one pair of canvas shoes for outdoor recreation, Be ready 


to meet the demand and you will be adding new business, 
increasing your over-all profit for the season. Our salesmen 
will bring you the whole story soon or you can phone 
or write for an even earlier visit 


FOR CHILDREN AND 
GROWING GIRLS 


Range of colors: Red, Blue, 
Faded Blue, White, 
Brown and Black 


Sold only under our Nationally 
Advertised Brand Names 
by the Following Divisions: 
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INTERNATIONAL’S 
VULCANIZED 
CANVAS SHOES 


Very competitively priced! — ‘SS tt 


° ° ° Ve, YTS, Ta 
Quality in every detail! “tpg LEU f We 


Plus our own exclusive 


CONTOUR-MOULDING* 
FEATURE 





“LIGHT TREAD reaur 


means that every shoe, with use, will 
quickly begin to mould in contour to the 


; h and every pair 
bottom of the wearer’s foot, providing Each and every p 


maximum of comfort carries brand name 


BOBS 


Permanent inner wedge of felted 
fiber, with just enough ‘“‘give"’ to 
BN BIG TIMER 


allow the foot to form its own 


footprint Y, Y ROGUES 
Arches to meet the instep Te y ; RAMBLERS 


from heel to toe 











FOR MEN AND BOYS 
OF ALL AGES 


Available in Black, in All-White _ 
or in Blue 


ROBERTS, JOHNSON, RAND 
PETERS - FRIEDMAN-SHELBY - SUNDIAL 


INTERNATIONAL SHOE COMPANY 
ST. LOUIS 3, MISSOURI 
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ig WVLLLCO 
as featuind in the MARCH issue of CH ARM Redbook 


TWEEDIE FOOTWEAR CORPORATION > “SEPPFERSON “CITY, MESSOURI 
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BOOT and SHOE 


PALK 


J. FREDERIC DEWHURST, di- 


rector of the ‘Twentieth Century 
Fund, says: 

“Both the productivity of the 
American economy and the stand 
ard of living the American people 
higher 


enjoy are today at a far 


level than any other country has 


ie 


ever been able to achieve. What this 
means in material terms is that with 
little more than 6 per cent of the 
world's population and less than 

per cent of the world’s land area, 
ve produc e and consume consid- 
erably more than one third of the 
annual output of 


entire world’s 


goods and services In factory 


foods alone. we turn out nearly one 
half of the 


sured by 


world total, and mea 
national income, the 
(American proportion 1s roughly 40 
per cent. 

‘Obviously this means that the 
typical American enjoys a stand 
ard of living six or seven times as 
high 
billion people of the world. 


as that of the remaining 2.5 


March I, 1956 


if by , 


That we produce and consume so 


much of the world’s goods with 
such a small share of the world’s 
manpower reflects the fact that our 
advanced technology has enabled 
us to raise labor productivity, o1 
average output per man-hour, to a 
United 


much higher point in the 


States than anywhere else in the 
world, 

“The American people are bette: 
off today not because of more abun 


dant resources, for our natural 
wealth was more plentiful a century 
ago than it is today We are able 


to consume more because we earn 


a 


more and we earn more because we 


Wu} Ma y) 


are able to produce more vith 
much less effort 

‘“Today’s worker can enjoy a 40 
hour week, and his family a stand 
ard of living beyond the imagina 
tion of his grandparents, because he 
can produce more FOOdS in ter 


minutes than his 1850) ance 
could in an hour 
“It is this rapid increase in pro 


ductivity, far surpassing that of any 


i 
chant this Spring will be hi 


Recorder 


TRADE 


other great industrial nation, that 
explains the vast material progress 
of the United States. And produe 
tivity will continue to be the key to 
welfare in America as in the rest 


the world.” 





Arruur EMMA 
omens better hoes at 
Milwaukee, say 

Phe test of the 


Gimbel’s 


ssful mer 
| ibility 
to maintain profit hile existing 
wessures are forcing him into either 


intain 


desirabl price 
nari up in an effort 1 
isting price line t ould be 
for the buyer to re-evaluate 
re ures nadeed ¢ I hoe 
certain that lve ving 
customer Lhioutl sac 
| 


already idequate 


Onl ni ert carelul 


to the fundamen 


ind = =omerchan 





frequently neglected “Price Line 
Analysis’ should be carefully studied 


before pairages are confirmed. 


7 * * 


B. C. CALDWELI vice-president 
of Sears, Roebuck and Company, 
says 


“Retail business should have the 


GP MA Vi 


courage to provide logical and 
progressive leadership in human re 
Retailers 


lations in’ distribution 


generally have lagged behind the 
rest of industry in facing and mect 
ing the current problems of per 
sonnel administration. If the retail 
business will make the expenditure 
in money and effort. in research 
and planning, in qualified staff per 
sonnel to accomplish the achieve 


ments possible in this area, the 


whole field) of distribution will 
benefit, 

“If there ever was a challenge to 
management — and especially — to 
personnel administrators there 
certainly is one today. We have 
gone through a decade of trying 
our wings. Now we 
fly. The flight ahead undoubtedly 


will be far from smooth. Yet the 


are ready to 


results by 1965 can be tremendous 
If all of us can raise the competence 
of personnel administration in the 
decade ahead, we will make a tre 
mendous contribution to the su 
cess of our own companies and to 
the SUCCERS of distribution veneral 
ly In the process, we will also 
make a substantial contribution to 
ward a better America, with greater 
industrial harmony and greater 
spirit and enthusiasm on the part 
of the more than 65 million men 
and women in the work force and 
their families.” 


. * * 


H ARRY DONIGER. president of 


MeGregor Sportswear, speaking on 


42 


fashion is the key to coordinated 
distribution said 

Phere has been a revolution in 
men s apparel since the end of the 
war. This revolution has come 


about through a new concept yf 


male fashion and coordination, 


based on fundamental changes in 
our way of life and a new approach 
to fashion distribution. This change 
in living habits has been called ‘the 
outstanding human phenomenon of 
the 20th century. 

comes from so 


“Fashion many 


sources that it is a very diverse 
thing. Fkilm stars, highly conscious 
of appearance, working at what they 
wear and how they wear it, have 
been among the leaders in introduc- 
ing many ideas. kven stronger to- 
day is the influence of Florida, Nas- 
sau, Southampton and the French 
and Italian Riviera 

“We feel that interesting fashions 
can be found all over the world. 
There is untold fashion and fabric 
inspiration in Japan, Hong Kong, 
India. Thailand, Burma, Turkey, as 
well as on the European continent 
and the American male will be 
wearing these coordinated around- 
the-world fashions in 1956, for they 
combine the elegane c and smartness 
of the Far Kast and Europe with 
the practicality of America, 


“We consider the 
as partners We try 


retailer and 


manufacturer 














to work with them as a team to put 
across the idea of open-to-sell not 
open to buy. Open to-sell’ is really 


hard selling. Creating fashion ob- 
solescence and a greater desire for 
fashion apparel has made our bus? 
ness what it is. bor fashion wears 


out more merchandise than hard 


wear ever did, 

* i 
4 VIRGIL) MARTIN,  vice-presi- 
dent and general manager of Car- 
son, Pirie Scott & Co., Chicago, at 
a Milwaukee Retail Rally, 


said: 


Sales 


“A consumer's decision to buy a 
product is made about ten days be 
fore the actual purchase, whether 
he knows it or not. So don’t walk 
away when he recites the old stand- 


What he 


says that is: 


by: ‘Pm just shopping.’ 
really means when he 
‘I really want to buy, but are you 
the person who can really help me?’ 
Only 42 percent of persons studied 
survey 
first 


shopped, which I blame on the sell- 


in a consumer made pur 


chases in the store they 
ing job being done by retail clerks. 
Consumers desire to be identified 
They 
They 


merchandise 


as individuals. want their 


needs recognized. want new 
adventures in the 
world, and they want security in the 
store from. re- 


product and_ the 


tailers 4s 


2HINED 

WHILE 
YOu 

PHONE! 
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Fabric Ca 


‘hoe Wardrobes 


‘ 

I abric Casuals Now Have a Style Range and 
Color Selection Complete Enough to Meet All 
Preferences. They Are a Source of Added 


Profits, Supplementing Regular Lines. 


Right. a windou display idea 
lor promoting a free fork and 


spoon gift, fabric casual tie-up. 
by BERNICE DECKER 


The window display, above, by 
Lazarus, Columbus, Ohio, at- 


tracted attention last) summer. 


S pric and Summer bring an un because they are one more example wardrobes. for selling extra shoes 
usual wealth of extra sales possibilities of the importance of style and fashion cause they are styled for ere 
to the shoe retailer. Thev are found in shoe retailing. A shoe which once purposes, and thus for adding to hi 
in the wide variety of shoes and. ac was revarded = as staple now offers profits as he has with regular bone 
cessories for leisure living and out- the same problems and possibilities as habric casuals have won thei place 
door activities, There are extra profits the rest of shoe merchandising. The in the fashion picture and have come 
waiting for those who are willing to shoe retailer is now faced with the into” their own as specialt met 
put time and effort into planned selection of the proper styles for his chandising items, Their positio 
promotions partie ular store At the same tims represents a marked chanve from 
Fabrice casuals play an important however, he has much broader mer- of but a few years ago. In place 
part in this picture. They are particu. chandising opportunities. He has the few standard colors and limited 


larly worthy of comment just now same opportunities for building shoe rURN TO PAGE 70 
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WHITE Goes 


Tuts yeal “basic’’ white, like “basic” black, is 
a promotion color, The change has come about 
through the new developments in white leathers 
and the new styling of white shoes. Tell the 
customer in your store about these new develop- 
ments in leather and show her the variety of 
styles in your white shoes. 

For dressy white shoes tell her about the dull 
and lustrous leather surfaces. Both are lovely 
for Summer afternoon and evening wear, With 
a touch of gold, they gain in richness and there 
will be many of these gold-trimmed dressy 
white shoes. Show and promote them as the 
perfect accompaniment to Summer ready-to-wear 
fabrics with the Oriental-inspired gold threads 
that run through so many of them. And suggest 
that this touch of gold at the feet is an interest 
ing way of echoing the gold in her earrings, 
necklace and bracelets. A pretty use of white 
luster leather is to combine it with clear vinyl, 
the luster looking like soft white satin. 

\ washable white calfskin with a fine grain- 
ing is proving a very popular daytime leather. 
One favorite use is in combination with a con- 
trasting color in the new type of spectator. 
And speaking of these new spectators, don't 
forget that there are many versions, all designed 
to give a very feminine daytime shoe with an 
urban-suburban look. They are so important 
that they deserve special promotions to begin 
right after EKaster—-before, if you start your 
Summer shoes early and continue into June. 
These shoes have been treated in so many ways 

as all-over white. white with the lighter 
browns, white with black and white with pastels 


that it seems as though women should have 


SHOE DRAWINGS 
by ELLY NORDEN 


Top to bottom: Neu spectator pump treat- 
ment in washable white fine grain leather 
trimmed with French Bread, by Cellini; 
Soft stripping casual in white leather inter- 
woven with gold, by Smash Hits. T-strap, 
spectator detailing, flat heel, by Joyce. 





Everywhere 


And White Goes for Everything from Cas- 
uals to Summer Evening Formals! Standing 
flone, Touched with Gold, with Contrast- 
ing Colors, in All Kinds of Leathers and in 
Leather Combined with Vinyl. 


by ELEANOR M. RUTTY 


at least two pairs, in different combinations and 
on different heel heights. These shoes are some- 
thing very new and something very much wanted 
by many women, so give that kind of promotion. 
It is big news to them in styling. You can make 
it big news in selling if you handle it in the 
right way 

White does not stop with dressy or general 
daytime shoes. White goes into flats and casuals 
in just as big a way. Flats can include dressy, 
daytime and casual, depending on the styling, 
of course. They are in many leathers, too 
glove tannages, shrunken grains, suedes, smooth 
finishes, lusters and genuine grains such as the 
popular punched pigskin. They, too, can have 
delicate touches of gold, or be combined with 
colors or they can stand alone as all-over white, 
perhaps lightened with perforations, 

Finally, there are the vinyl or the straw shoes 
combined or reinforced with white leather. The 
clear, colorless vinyl combined with white leather 

as we noted, luster is pretty with this material 

makes a lovely, airy looking Summer shoe 
White straw, especially when given a more 
important look with some leather in its design, 
will be another fast selling white shoe for the 


coming warm weather selling, 


Top to bottom: Dressy open pump, the 
white suede enriched with gold buckle and 
gold kid sole edging, by Valley; Gold de 
sign laminated between sheets of vinyl 
plastic, with white leather strap and heel, 
aG-Flat by Golo; Punched pigskin in white 
with tan trim, by Florsheim. 








Ties stores, miles apart geographically, in type of 
community and in appearance of fronts and displays 
are doing three of the biggest work shoe retailing jobs 
Wisconsin, Results the 


Flourishing business when many other shoe stores are 


in Southeastern are sare 


in seasonal doldrums. Why? The answer is shared by 
each: Honesty in salesmanship, careful fitting for the 
job needed, large and widely diversified stock, constant 
and alert size-up practices, community consciousness 
and friendly personalities who inspire confidence 

In downtown Milwaukee, Gimbels Basement Store is 
a leader in work shoe retailing, drawing customers from 
the entire state. In an outlying workingman’s neighbor 
hood in northwest Milwaukee is a glorified shoe repaii 
store, Wiskow’s, where laborers for miles around buy 
two to four pairs of work shoes a year, one pair of 
Wis.. 
prosperous city of 5,000 population 360 miles southwest 


of Milwaukee, & K 


with covering 


dress shoes every three years. In Burlington, 


is the 35-year-old B Shoe Store 


clientele drawn from a_ radius 25.000 


population, most of whom are prosperous dairy farmers 
Ri hard J. 


These shoe retailers Schweiger, buyer of 


46 











it Builds 


The store draws on a population 
stock 10.000 


Bur 


work 


Shoe Store, 


farmer 


fhove Laterior of 
lington, W is., 
clientele 
of 25.000 and can 


mecea fora 
shoe 


pairs of shoes 


Leslie H. Wiskow 


inherited his shoe repair business from his fathe: 


Gimbels basement shoes (Les) who 
ind 
turned it into a men’s and boys’ retail operation. and 


Warren (Pink) Schennine and Paul J. 


and operators of the Burlington family shoe store. were 


Braun. owners 
all so busy with a constant flow of customers that they 
barely had time to 
Fitting. thei 


of the secrets of the success of the B. 


vive to this reporter, 
the farmers is 


& K. Store in 


Burlington, which is housed in a friendly, colonial red 


store hours to suit one 


brick structure with ample stock room for LO.Q00 pairs 
filled 
with customers. Mr. Braun and Mr. Schenning are con 


night further 


of shoes. On Friday nights 24 fitting chairs are 


sidering Saturday openings to accom 


modate the farmers. Mr. Schenning knows nearly every 
name and shoe size. Those 


father, a But 


one in the community by 


who don't know “Pink” remember his 


and Shoe 


Boot Recorder 








H onesty in Salesmanship, Careful Fitting, a Large and Diversified Stock, 


Alert Size-U p 


These Are Some of the Reasons Why These Three Retailers 


Do an Outstanding Work Shoe Selling Job. 


lington policeman, who was shot and killed in an heroic 
chase of a bank robber 15 years ago. “Pink” Schenning 
heads the B & K Shoe Store Bowling League, district 
the kind you 


Rotary 


champions (“With front page publicity 
Mr. 


of Commerce and both men 


cant buy”). Braun is active in and 


Chamber are known for 
community leadership. 

backed by an honest fit 
are most important to shoe business, especially work 
said Mr. Braun. He and Mr. Schenning bought 
the former Becker and Krieger Shoe Store from George 


Krieger in 1950. Mr. Braun’s father, Peter, was with 


“Service and friendliness, 


shoes.” 


the old Moravitz Leather Company, Milwaukee, and 
it Was natural that the son should enter the shoe selling 
business 31 years ago. From 1940 to 1950, Mr 


traveled the southern 


Braun 
Wisconsin territory for The C. 
W. Marks Shoe Co., Chicago. Mr. Schenning was a 


in the B & K store for Mr. Krieger for 15 


salesman 


ork Shoe 


vears prior to his entering the partnership. When the 
brick 
four years ago, the community made it an important 
still 


new owners moved into the modern building 


event, entire families attending. Entire families 
come in for complete shoe-fitting. Windows, alive and 
colorful, are « hanged every two weeks, with work shoes 
setting a good share of the space. 

“Brand names are important and we constantly ad 
two Burlington newspapers 


better 


vertise them —big—in our 


said Mr. Schenning. “Constant advertising is 
than periodic advertising. Twenty-five brand names are 
carried in the store, the work shoes including Thoro 
good, Redwing and Chippewa. 

“Be deep in sizes; we have in stock 6's through 13's 
Bs through H’s in work shoes, Eighty per cent of this 
tiade is rural; the rest is drawn from workers in our 
mills. brass works and soft drink bottling works.” Mr 
continued, “We 


today farmers follow the national 


Schenning have learned to sell the 


farmers dress shoes: 


LESLIE H. WISKOW of Wiskow’s, Milwaukee, 


who turned a shoe repair shop into a major 
men’s and boys’ shoe retailing operation. 
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by VIVIAN C. ANDERSON 


pattern buying one to two pairs of dress shoes an 
nually.” 


The B & K Shoe Club is the community's “Who's 
Who.” When a bought 12 
he immediately is given a 13th pair free, the average 
price of the 12 being figured, One family purchased 


the father 


of shoe s 


has pairs 


family 


mother 


(Half 


were work shoes.) Immediately they were given a $4.90 


at once, the total sale for 


14 pairs 


and six children amounting to more than $106 


pair free and credit for two pairs on the new Shoe 


Club roster. Pencils and balloons with the store name 
eiven children of school age Spec ial pro 


held 


effort with other Burlington stores 


imprint are 
monthly in a 
Advantage is 


co operative 
taken 


of manufacturers’ retail aids, such as handbills, displays 


motional events are 


and parcel enclosures, Attractive green Wrapping papel 


advertises “B & K. Burlington's Largest Shoe Store 
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The Swiltly Growing Shoe 


How many shoe stores there are in 
Rico is but 


the number must run to several thou- 


Puerto anybody’s guess, 


sand. In some sections of San Juan, 
you can find a block with five or six 
in a row. These are small independents 
and the majority of shoe stores in 


The 


most modern, however, belong to the 


Puerto Rico are independents. 


chains. 
The footwear manufacturing indus- 
try in Puerto Rico is one of the in- 


dustries started under a government 
sponsored industrialization 
In 1947 the Puerto Rico 


Leather Corporation was organized as 


program, 
Shoe and 
a wholly owned subsidiary of the gov- 
ernment Industrial Development Com- 
pany to manufacture women’s shoes. 
It was part of Puerto Rico’s “Opera- 
tion Bootstrap” the purpose of which 
was to raise Puerte Rico from a pov- 
erty ridden agricultural economy with 
limited resources into a modern in- 
dustrial community. The shoe factory, 
1949 


it was taken over by Joyce of Puerto 


however, was not a success. In 


Rico, a private company. 


Learning from experience, the 


Puerto Rican government changed its 
method from government operation to 
government and 


support encourage- 


ment of new industries. This method 
was more successful and today there 
are factories in Puerto Rico covering 
industries as plastics, 


such diverse 


electronics, metal manufacturing, pre 
cision apparatus, leather and rubber 
goods, including shoes, and clothing. 
There are now 300 new factories in 
Puerto Rico as a result of the govern- 
ment’s program, with new ones open- 
ing at the rate of one a week. 

The shoe industry became profitable 
for the first time in 1952, when there 
were five manufacturing firms in oper- 
ation. By the end of 1954 there were 
eight firms and today there are nine, 
with four more in different stages of 
starting up. These firms employ near- 
ly a thousand workers and do a gross 
business of around $4,000,000 a year. 
At first most of the production was in 
hand crocheted slippers but today 
leather and canvas shoes make up more 
than three-fourths of the industry. 

Almost all of this footwear is sold 


in the United States, for the industry 


has not tapped its local market to any 
Rico, 


average of 


however. im- 


$16.000,000 of 


extent. Puerto 
ports an 


footwear each year from this country. 


There 


( hains in 


large retail shoe 
Ric O.; 
zalez Company (whose stores go under 
the La 


Favorita, Lema. Lago and Almacenes 


are five 


Puerto Roque Gon- 


name Almacenes Gonzalez). 
Rodriguez. The largest is probably the 
Gonzalez Company, which operates ten 
two in San Juan, four in San- 


Rio 


Bayamon and one in Ponce, which has 


stores: 


turce, two in Piedras, one in 
just been opened, The company is also 
planning stores in Caguas and Arecibo. 


The 


typical of the more progressive retail 


Gonzalez company, which is 
operations in Puerto Rico, does a gross 
annual business of $2.000.000. most of 
Most of the stock comes 


States $ F.000.000 


it for cash. 
the 


worth a 


about 
The 
locally from the Caribe Shoe Corpora- 
S. Keds, which has 


a factory in Bayamoén. 


from 


year. rest is bought 


tion and from U, 


These stores sell men’s, women’s and 


children’s shoes in all price ranges, 


although three or four sell only 


Boot and Shoe Recorder 





Left: One of the stores in the Roque 
Gonzilez chain, showing the women’s 
shoe department on the second floor. 


Right: Foot Mits, an affiliate of Vaisey 
Bristol Corporation, makes infants’ 
stitchdowns. Net operating profit in the 
leather shoe field in 1954 was 11.5%. 


Below: The main Gonzalez store in old 

San Juan. This company operates 10 

stores and is doing one third more busi- 
ness than five years ago. 


cheaper shoes. The large stores are 


modern and up-to-date, air conditioned 


and with smart interiors and attractive 


merchandise displays. 


Merchandising follows — generally 


methods used in this country. There 
are four sales a year with most of the 
stock bought especially for the pur- 


pose but with prices reduced on some 


of the regular stock. The chain’s in- 


ventory is around $500,000. Volume 


is increasing regularly, largely because 


Industry in Puerto hico 


_—— 
of the steadily improving economic moccasin type yvomen's loafers, in 
conditions on the island fants’ stitch downs in sizes 0 to 8, chil 


Puerto Rican shoe factories produce rURN TO PAGE 72, PLEASE | 


r ‘ . . ’ 

Phe Modern Miracle of Puerto Rico Is Not Generally Appreciated by 

Americans. The Footwear Industry Has Been Prospering Along with the 
Rest of This Strategically Located Island. 
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Boot and Shoe Recorder’s 
Shoe Retailers Panel 


eWhat They 


getting for distress merchandise. 





When Shoes 
Sold to $ 


"Jobber Sources 





High Style r ° . 
6) Two-thirds of the retailers say that between 
Middle of Reed 9° - . . : 

pinata 35 and 50 per cent of cost is a fair return on distress 
Sorte merchandise. 





Combined Average 7) A suggestion that a central “clearing agency 
ste 





for disposal of distress merchandise be established, 





Shen Shae > finds retailers divided about 50-50 for and against. 


Sold to 


. - Here are the questions—and the replies in more 
Jobber'’ Sources 


detail. 





Ceosvel 


Question 1: About how long are your shoes kept 
Dress 1% 


in stock, following clearance sale periods, before they 





tecnica = are disposed of to “jobber” sources as unsalable odds 





Children’s and ends? 





When shoes It all depends on the classification of footwear. For 
Sold to 5-11 

"“"Jebber'’ Sources moe 

\ he 


Dress D*% 


example, in women’s high-style shoes, 51 per cent are 





ready for “jobber” disposal after four months; 38 


per cent of women’s middle-of-the-road shoes, and 30 
Besic 12% ° ° . 
per cent of basics in the same period. 
Cc 9 Oi 

ersonie In men’s casuals, 32 per cent are ready for the 


Combined Average “jobber” after four months, but only 16 per cent of 



































Question #3 


How to best dispose of “distress” merchandise or 


° e . What Percentage of Total 
left-over odds and ends is a perennial and important Stock Becomes “Distress” Yeorly ? 


problem for shoe stores. While some merchants have 
found satisfactory methods of handling this problem, 





many others still seek better ways of doing the job Raseest nt Bait 


especially in terms of getting a better price for this rine wend k 


Becomes Distress 





merchandise. 
: . < : High Style 
Light important questions dealing with this matter 
. ’ Middle of Rood 
were posed before the Boor anp SHoe Recorper’s 


Bosic 


‘Shoe Retailers Panel.” Here, summarized, were the 





key findings: Combined Average 





1) Some 53 per cent of women’s shoes are held up 





to 11 months before distress disposal; 43 per cent it ata 
Stock thet 


of the men’s shoes and 45 per cent of the children’s i cateeciinatias 





are held up to 11 months, 
E : : Cesvel 
2) Nearly 40 per cent of distress merchandise is 


Dress 





sold to jobbers, and 35 per cent is sold through the 


stores’ own sales. Combined Average 





4 


3) From one to four per cent of all stock ends up Children's 





as distress merchandise for about two-thirds of the Percent of Totol 
Steck thet 


shoe stores. Becomes Distress 


4) Three-fourths of the retailers get back from 20 





Dress 


to 50 per cent of the cost on distress merchandise 
; Basic 
when disposed of. 


Cosvol 





5) Shoe retailers are divided about 50-50 on being 























satisfied or dissatisfied with the prices they have been Combined Average 
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Do With Their Leit-Overs 


Is There Any Best Way to Handle “Distress” 
Merchandise? Possibly Not, But It's an Im- 
portant Problem for Retailers. The Retailers’ 
Panel Answers Eight Pertinent Questions and 


Discusses a Possible Central Clearing Agency. 


the dress shoes. In children’s dress types, the “selling 
life”’ is longer: only 26 per cent of dress shoes bec ome 
“distress” after four months, 15 per cent of the basics, 
and 29 per cent of the casuals. 

Our accompanying chart gives a detailed analysis 
of timing of disposal of leftovers by types of footwear. 

Many retailers hold shoes much longer—up to two 
years-—before disposing through jobber-type sources. 


There were many Panel comments. Many favor giving 





Question #4 


hot Percentage Of Original Cost is Recovered 


By Retailers On Disposal of Distress Stock ? 


Women's 


the PM system a long and thorough workout bet 
jobber disposal. This brings better returns, also 
the salesmen a break. Some run month-end = sa 


Others say they never job basics. Some run ani 


core 


rive 


le 


ual 


$2 sales, or give an old pau for $1 with each pan 


purchased at regular price—then turn the remainder 


over to local charities. Others operate on the twice 


a-year-sale basis. A small group insists firmly 1 


hat 


many retailers wait too long before dumping shoe 


thus cutting down on their turnover and liq 
position 
Question 2: To what types of outlets do you 


these “unsalable” odds and ends? 


What Percentage Of Original Cost Retoilers Feel 


Is Fair Return On Distress Stock ? 


Desired Percent Of 
Original Coat 
On Distress Stock 


——EE a 


How the Retailers 
Voted 
? 


The replies: 39 per cent sell to jobbers; 35 


cent dispose of these shoes through their own 





Percent of Original Cost 
Obtained On * 2D. 
Distress Stock 





High Style 7% 
Middle of Rood A 32% 


Bosic 35% 





Combined Average 35% 





16 per cent go to a miscellany of outlets such 


cancellation stores, exporters, etc 


ete 
What Percent To Distress? 


Question 3: About what percentage of your 





Obtained On 
Distress Stock 


Percent of Original “'y 





Cesval 17% 


Dress 0% 





Combined Average 6% 


As expected, women’s high-style footwear rea 


three-fourths of the retailers find that from one 





Children’s 





Percent of Original Cost 
Obtained On 7 
Distress Stock 


to 4 per cent of their stock becomes distress n 


( handise. 





Dress 


Bosic 


Cosa 


Question 4: In selling this distress merchand 
about what percentage of its original cost do 


get back? 





Combined Averop 




















[TURN TO PAGE 74, PLEA 
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cumulated inventory is thus disposed of each ye: 


uid 


sell 


per 


and stores; 10 per cent are sold to bargain basement 


Thus, two-thirds sell to “jobber” outlets, while a 
third sell through their own stores— PM’s, slashed 


markdowns, consecutive markdowns, novelty sale 


hes 


the “casualty” list more than any other types. Nearly 


lo 


11 per cent of these shoes become “distress”, With 
the majority of all other types of shoes, about two 


thirds of retailers in each instance find that only one 


Veorll 


kor women’s shoes, about a third of the retailers 


Sh 









SHOES FOR CHILDREN 


ly a 
TALE OF TWO STORES 


PANY 
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GOLDSTEIN'S SHOE : TORE 


Sales Man 
Blue Bonnet 

5 Franklin Stre 
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IN STOCK FOR 
IMMEDIATE DELIVERY 








vee SETS ee eee 


All over America, big stores like J. L. Hudson 
and little stores like Goldstein's report 

gratifying success with Blue Bonnet Shoes. 

The reason? Priced for volume ($4.50-$5.95), they offer 


















every important feature of footwear selling at up to $2.00 
a — — - 


more a pair. This can mean longer mark-up and more profitable 


promotion for you. See Biue Bonnet Shoes for yourself and COMPARE, 





BLUE BONNET SHOES, MANUFACTURERS, 5 FRANKLIN STREET, LAWRENCE, MASS. 


Far Western Distributors: Solnit Shoe Co., Buckingham & Hecht, 817-821 Los Angeles St., Los Angeles 
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WHITE Leads Colors 
ummer Accessories .. . 


In 


Wrrre will be the (Jueen of colors in shoes and 
accessories this coming Summer. All-over white in 
shoes, bags and other accessories and white with colo1 
are in the picture. Gold is the big news in trims on 
white. In handbags and belts, gold metallic closings 
and appliques add richness to the white leathers. In 
shoes, the response is already big for gold buckles and 
ornaments and gold kid underlays, pipings and ap- 
pliques. The early response to white touches in a 
costume has even stimulated the idea of promoting 
white bags for Easter. It is worth considering for an- 
other year if the time does not seem ripe for 1956. 
Tanners have made white in suede, matte, smooth, 
textured and luster finishes. A textured tannage, guar- 
anteed washable, is being used in both bags and shoes 
and very much liked. Some bag manufacturers are 
giving strong support to white lusters as both pretty 
and practical, Also slated to be an important Summer 


[TURN TO PAGE 72, PLEASE | 


Left: Beautifully detailed town bag in Flax by Igor. 
Right: Roomy bag, smartly tailored, in textured pale 
beige, for more casual town and suburban use, by Cor- 
onet. Pale beige leather belt with sculptured geometric 
figures and handmade buckle, by Sorel. 
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dhove, left to right: White washable leather molded 
frame box bag, trapunto effect, leather lined, gold orna 
ment, by Prestige; clear, colorless vinyl studded with 
multicolor pastel trimming; and white satin-straw with 
amber handles crossed for closing both luster bags by 
Garay. Left to right: White luster calf belt with gold 
ornaments, by Calderon. Belt in clear vinyl, overlaid with 
white satin-straw, by Garay. 
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NEVER BEFORE 


HAVE WE PACKED SO MUCH 
SALABILITY INTO OUR 
YORKTOWN SHOES FOR MEN! 


Yorkto 
ART ASD 


Also makers of 
4 » Oo YORK T( 2 ; 
IWN SHOES FOR BOYS 
giving line in the $10.95-$1 
g every wanted type and 
at's geared for sales . 












d) 














7.95 retail field 


pattern. From 
_. and has 






this the dominant value 
stock styles, coverin 
e standouts, this is a line th 
tant profit for you! 





ydone in making 
ner 1956. There are 98 In 

from comfort features to styl 
livery to turn those sales into impor 






n left ul 






Nothing has bee 
for Spring- Sumer 
jeathers to jasts, 
the proven in stock de 















Style 1427 Style 1443 
Black Black 



















Style 1428 


Style | 409 
Ton 


Black Nylon 
with Black Leather 
410 

ylon Mesh 
other 


Mesh 





Style | 
Wheat N 
with Tan le 






Style | A\4 
Brown Nylon Mesh 
with Brown Leather 










eA 


nationally advertised in LIFE and ESQUIRE 
Writ 
rite now for catalog or for salesman to call 


aie 8 Ds wget cnn SHOE CO., INC 
, FACTORY AND IN-STOCK DEPARTMEN 
NT 


GARDINER, MAINE 


OFFICE: Marbridge Bidg., 47 w. 3 St. T T leg 
Hi it e 0. Buck & 
gha ’ 
817 -821 s. Los Angeles | 3 Los Angeles 












Boot and Shoe Recorder 





Right: the fireplace, a symbol of old 
Milwaukee, has been made the central 
point of the remodeled salon. 


Below: walls are paneled, with 

shadow boxes in the lower half and 

18-inch-deep reflector mirrors between 
the floor and the shadow boxes. 


Ultra-Modern 


Salon Retains 


Nineteenth Century Charm... 


Revi ILDING an exclusive old de- This project has been successfully ac 
partment store shoe department into complished. At the same time, met 
an ultra-modern salon without destroy- chandising has been stepped up and 
ing the elegant reminders of carriage streamlined, combining — traditional 
days in the nineteenth century when and modern appeal and pointing to 
life was leisurely was the task of de- Milwaukee's exclusive trade. As a re 
signers and officials of T. A. Chap- sult, traditional clientele has been re 
man Company, Milwaukee, Wis., which tained and many new customers added 


will celebrate its centennial in 1957 (As an illustration, a recent sales-pull 
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Cal 


Solt 


with dignity 


olf 


left 


ad of 


tioned 


light et 
‘Just Off the Gangplank 


leathers 


uise footwear wa 


colors 


were featured 


and styles 


Phe oak and tile fireplace 
old Milwaukee 


with ¢ hapman s for 75 vears, has been 


standing 





rURN 


and 


ro 


and 


PAGI 


a symbol 


SVNOnVinots 


i4 


has been 


PLEASI 











that IS profit! 


** 
- * @es 
. ° 


SVV 


» Valentine 


Another beautiful profit opportunity in that incredibly soft Corkette leather. 


Poised on the Elfin heel with soles of colored Neolite, they'll go to the heads 
of millions of women who'll see them shown in full color in the magazines. 
These shoes will give you a shock-bright window that nary a customer will 
be able to pass . . . so get ready for em... order Swagger. 


Valentines priced to retail profitably at $10.95 to $14.95, most styles. 


You can count on Valentine Shoe Company % Division of General Shoe Corporation > Nashville 3, Tennessee 
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fashions Lorefront 


Notes on Important Developments in the Field 


“i = 
FASHION and design in 56 affect texture and color, 
according to Helene O'Hara, fashion director of Allied Kid 


Company. The trend in shoes tor 1956. she notes, is 


toward good basic design rather than busy decorations 


In shoe colors mid-browns and softer tans go with the 


camel's hair coats and the yellowed and taupey browns 


in clothes. The gray shoe is due for volume business to 


go with black and white mixed with lighter-than-charcoal 
gray 


and peacor k ver sions 


fabrics. Lighter and brighter blues include royal 


An emerald and a bronze 
Others 


gyreen are 
leather 
Bird of 


afternoon and evening 


new leather colors echoing textile color- 


colors are young wine two new “brights i 
Paradise blue and a new orange 
gold Stardust 
neutrals 
dark neutral, 
offered. 


Miss O'Hara laid special emphasis on textured leathers 


leathers bronze and metallies and the 


] 
beige, gray and a cross between the two. A new 


somewhat in a dark eggplant tonality, i 


showing several new ones and textured effects or unusual 


finishes; combinations of surfaces and colors: metalli: 


touches, interchangeable ornaments for at-home shoes; | 
Eastern three-tiered 
less youthful flat: the new kind of suit shoe 


motifs: wedges 1 new un-casual 


¥ x x 


AMALGAMATED LEATHER COMPANIES. IN¢ ire 


featuring textures and colors in the il clas it leathe rs and 


Ruth Kerr Fries 


consultant \ new tannage is a soft matte kid. a natural 


new tannage according to fashion 


in Cashmere coat 
duller 


hye en deve lope d 


shrunken grain called Lapina. featured 


colors and muted reds, blues and browns A new 
and softer tannage in Softee leathers ha 


Fallward Looking Shoes 


Left to right: Spat shoe in gray suede with black 
patent, carrying over into Fall in other colors and 
combinations, by Evins; two-eyelet tie in textured 
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of Footwear, I ashions, Colors, Materials 


boas ie browns ina black, 
especially for t w combination shoe Glazed kid and 


devi ed lor 


and is showh 1 - iler colotl 


Charmooz are i rhe in colol combina 
tions of cont { tur id contrast color. 

Laupes, rosewood 
New tone 
developed tot 


New colors in kid are pale gray 
tones, a new Mandarin n eee ee 
in Charmooz clue e | ht tone 
the Summer ot 0 ew pale gray fur tone of 
brown, Olive 1 & nd Persian Enamel, a brilliant 
patent kid; Frostee 


greenish blue include 


the luster kid-kin nd gol hid to be ised for accent 
underlay in mmings on Fall " Lava kid with 


t 


yrain texture cont j n Fall color ilso new textured 


suede in cot rattern irfaces 


REPORTING 


Leather Compan lot i new 
famul li 


Naom Sloan of the Ohio 
fashion emphasis on the 
brown group the list i browned taupe 
black and gra ind good in com 

volden shade; Golder 


ontinued; Old Cedar 


wearable with brey 
bination Prue Brows 
Sable continu 
a new ‘ oy d leather continued 
fown Brows Buff, a khaki, ree 
ommended for anti n ! i] Flame are the two 
continued ( ( , e continued gray 
Flight, the 


important. hig hed ' ' ; matte finish 


lated le bye el 


( omple tel 


finish 


In texture the hie offe ina 
she inken t i! } I j ! line Sable 
j the onl ey colo , . hi 


black 


yrain iff 
Molletan is 


i nrunken 


leather, by Margaret Jerrold; True Moccasin con- 
struction in soft reversed leather, soft toe, handsewn 


vamp treatment, on 18/8 heel, by Herbert Levine. 
































grain. This includes black in both regular and matte fin Green, Black Currant and River Water, a soft tan. A rich 


ishe Flight Blue; Cherry Ked; Flame and three browns, collection of printed reptiles includes such designs as 
True, Sable and Antique Amber. Indian Floral, Golden Flower, Taj Mahal and Chinese 
| olus, 
, * , 
- 7 % 


Ni Ws of Fall colors and finishes at E. Hubschman & 


THe Colonial Tanning Co. is showing five colors in their 
Sons, Inc., starts with Black Glass, which Dorothy Fox 
metallic patent leathers, according to Jane Wheeler, their 
Davies, the company’s fashion consultant, describes as 
‘ style consultant These are Topaze, a greenish gold; 

besrite igust promotion lor that transition period be 
se oe : vais Sapphire; Carnelian; Sun Copper and Gunmetal. A series 
tween Summer and Fall. Antique Gold is another new ' 
of Oriental colors in patent leather have been selected tor 
color and promotion idea, which she describes as “blond 
hink at-home shoes and include such colors as Eastern Coral, 

satin call thinks t : at i time of day 
itis i and thin could be worn at any time of da femple Jade, buddha Green, Geisha Pink. Oriental Tur 
as blond satin was once worn. In the brown taupe family 


she includes four colors: Black Birch, Fieldstone, Drift 
wood and Marron Glace Another new promotional color 
is Chevron, a khaki shade. Flax, Mrs. Davies expects. will 


carry on inte Fall for a big pale shoe season 


quoise, Dragon Red and Obi Gold. In Satin Patent, there 
is beige, a pastel pink, Riviera blue, gray and Moss green 
Ihe Pearlescent finish in patent leather is still good in 






women’s volume lines, according lo Miss Wheeler and is 
















now getting into children’s party shoes 


text 5 > is . F age ) - i , 
In textures, Bouclé is a new tannage in both shiny ind ia Cilaeilt, Wellin ca cM temel othe leather off the 
latte finishe» tv : i ( ry read 
" nish It will be dyed in black brown her e colors run to a taapey look, she notes. A new red is called 
na Fieldstone taupe and Briarwood, For the current 


Comet And red is good for sports shoes, as is Sherwood, 





~ 


er seaso ‘ ‘ as “1 a new white T 
ummer season, Hubschman has introduced a ne ) a darker olive green. The trend in sports shoes is away 
tannage called White Snow which is receiving enthusiastic 

from the spicy tones and going to more genuine Fall tones 
i eplat : , 
ere with Pumpkin possibly coming in as a new sports color 


: ¥ Brown Berry is considered a very good sports color. The 
Ay bleming-Jofle, Ltd., Joanne Colon of the style depart- trend in gray is away from Charcoal but Dusk Gray has 
ment is showing glove tannages in alligator lizard, Chan- been kept. Gold is a brassy shade and good with certain 
dori lizard and alligator; a matte finish in Caleutta lizard, browns and Pumpkin. New colors in Velka are French 
in red and black only; matte metallics in gold, Copper Clay, White Sand, Inca Brown. Comet Red, Sherwood 
Kettle. bronze and Marcasite; alligator lizards in fur Green, Pumpkin and Pirate’s Gold 






tones, taupe and vison or mink. In the Iguana or striped 
* * # 
Oriental lizards, the striping is black where it was white for 
Summer shoes, Colors in the cobras include black, dark Ar A. F. Gallun & Sons Corp., Emily Bryant, style director, 


ened Avocado, Italian Pear, Polished Chestnut, darkened [TURN TO PACE 78, PLEASE] 
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and the short of it 


Ohansen covers the 


fashion story in-stock 






for in-stock catalog 
write to JOHANSEN BROS. SHOE CO., INC. ° St. Louis 8, Mo. 
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Looks exclusive, sells ata popular price 


_ Qf? 
MELGO -~4 Skwrence 


If MELGO by Lawrence were as expensive Lawrence MELGO is exceptionally 
as it looks, your customers couldn t afford it! able, pul it to work mab ing ile for ou 

This mellower corrected grain combination Your customers would expect to pay mor 
tanned side leather has the pedigree look of for fine leather like MELGO that hy 
distinction without the high price tag. Yet you can expect more busine from it! 
for all its smooth, rich beauty, MELGO 4 Also in the “Great American Family” of 
rugged and resists wear and scuffs. But thers ide leathers by Lawrence: mellow FINA 
more to MELGO than beauty and long wear! luxurious TOPPA and quality UNEEKA 


A.C. LAWRENCE LEATHER COMPANY, a oivision « PEABODY, MASS 
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Lower prices, 
Longer dating... 






on Carter's Kangaroo 
and Kidskin 


shoes for men! 








LOWER PRICES...$5.98 a pair for Kangaroo, $5.38 a pair for top 









grade Kidskin — that’s all you pay when you order 







60 or more pairs of Kangaroo and/or Kidskin! 






LONGER DATING...net 90 days are the terms when you order 60 


or more pairs of Carter’s Kangaroo and/or Kidskin! 






THE IMPORTANT THING IS THIS...in a market that’s rising 


steadily, J. W. Carter is actually cutting the price... 







giving dealers everywhere the chance to build big volume 








and repeat sales without sacrificing one dime of profit! 





Get in the profit swim with Carter Kangaroo and Kidskin Shoes. 





See the Carter Man in your territory or contact the factory today. 









We are shoe manufacturers, not 

“eesz J. W. CARTER COMPANY 
operate retail stores. Our * @ 

objective is to help build the 


independent shoe retailer N A S H Vi L L E : T E N N E SS E E 
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MIAMI POINTS TO STRAWS 
FOR SUMMER 


li as is generally recognized to be a 
fact, what people in the Miami area 
wear in January will be what shoe 
dealers in the North « in expect to be 
customers five 


favorites with their 


months hence, then the straw in the 
fashion wind points to straw shoes be 
ing in high favor. And straw shoes are 
being offered in a variety of colors as 
well as in natural tones. They are 
recommended as being cool and com 
fortable, and as the coming season is 
being stressed as a time when cottons 
will reign in the fashion world, then 
these light weight casuals are a nat 
ural to wear 


during the summer 


Straws are being featured in shoe 
shops ranging from the most exclu 
sive to the popular priced chain store, 
and in a price range from $2.99 to 
$15 or more. They are combined with 
leather or patent and in heel or wed 
gie type. Color 
from natural to multi-pastels. They 
are strapped, plain and decorated 
with rafha flowers and bows. And in 
all styles, colors and types they are 
top selling items. 


Heels continue to be important. In 


combinations run 


a recent Sunday paper advertisement 
survey it was found that practically 
every shoe dealer advertising stressed 
a heel. Not all of the heels are the 
high spikes emphasized a month or 
more ago, and not all of them are of 
the highly decorated type, but. still 
heels are to be considered essen 
tial factor this season in presenting 
shoes. Very noticeable is the empha 
sis placed on the highly decorated 
heel by the shops dealing in the lower 
bracket—the 


Some of the offerings are most ornate 


price shoe chain shops 


New colors are being tested and 
seem to change each 
of the 


month ago it 


the trend would 
day at this particular phase 


Whereas a 


as if beige might be tops this 


calendar 
looked 
season other colors have been grow 


ing in importance Pink is heing 
played up in all kinds of resort wear 
ind is noticeable in shoes This is 
not a baby pink, but a deep, definitely 
adult shade. One shoe that has met 
with favor has a clear vinyl pink 
rhinestone heel Wedgwood blue is 


another color that is well liked. Yel 
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low, turquoise, watermelon, fuchsia, 
orange—they are all shown in inte 


black 


combination 


esting combinations of white o1 
It is definitely a color 
season 

Italios by 


color com 


Burdine’s is promoting 
Fiancees in seven striking 
binations including black patent and 
sandbark. This is meeting with suc 
cess; it is a new triangle pump, on 
slim Italian heels and disappearing 


sides. They also have been showing 
a new line of glamorous clogs, with 
foam cushioned insole and highly 
decorated heels The new trend to 
ward more vamp decoration is seen 
in this line 
Hartley's is 


Rush of °56” in a new line of day 


featuring the “Gold 
time Town and Country shoes Gold 
kid such as these is also appearing in 


shoes offered by 


a limited manner in 





! 
porthole 


pigskins 


Aun or 


Neiman-Marcus, Dallas, always does 

a neat job with a neat shoe. These 

soft, white ventilated pigskin pumps 
are smart for cruise wear. 


other merchants. It may be a gold 


kid season such as was experienced 


some Vvears 


ago 

At Richards a new line has been 
introduced and it is one that has met 
with a nice acceptance during the 
short time it has been available. This 
is Valentine ind the line carries 


many new and exe iting mode ls 

The fashion trend here in women’s 
wear is toward the very feminine 
lines, and this has carried over and 
down into shoe More beautiful, more 
peek i-boo. more colorful than ever 


TAIL END SALES CLOUD 
PICTURE IN LOS ANGELES 


Ri PAILERS in this area are in the 
middle of their ales clear 
dollar days 


and an overall picture of any 


period 
ance sales per ial tie-ins 
trend 
is hard to acquire, It is the tail end 
of thi ale 


clearing out the 


period and retailers are 
helve ind getting 
ready for Spring promotion 

Date set for an area-wide effort to 


March fourth 


heing 


introduce new styles is 
At present, not too 


done at the consumer le vel in the line 


much is 
of new promotion and publicity; re 
tailers are concentrating on the sale 
and letting the prices do the pet 
suading 

In the high fashion market many 
retailer declare that patent leather 
is the number one item, The ladies 
never belore Also 
very big are the calf luster calf 
high luster, and pelluto The last i 


i very dull, almost suede finish. It 


are buying it a 


particularly popular in lamp black 
a hade to which it impart 
luxuriou elegant feeling 
being ilmost univer ill 
any outht 

Soft kid n the pa tel hade 
also account for a large hare 
the ile Springalators seem to have 
strong 1D ind o do the little 
jinks, light 


bhi 


cha ire going 
particularly when they are 


pastel and black 


patent 
of interest 


th tem 












In the field of casuals, white and 
natural remain the strongest sellers 
Both the brightly decorated straws 


and the plain leathers are moving 
well, Wedgies, which some report 
were a fairly slow item last season 
are back again stronger than ever 
One line offers a straw casual with a 
fairly high cork wedgie sole that is 
showing up well in sales 
In the overall volume of busine 

most retailers seemed well satisfied 


Employment and income among the 
general public remain at a high level 
spending their 


and the ladies are 


share of it 
* * * 


HEAVY SPRING PROMOTIONS 
STARTED IN ST. LOUIS 


EVEN belore their Spring and Sum 
mer stocks have been peaked to full 


proportions st Louis retailers have 


launched an intensive campaign for 


consumer attention. Special store pro 


grams as well as outstanding news 
paper advertisements and window dis 
plays are the mediums being ex 
ploited to pull the retail shoe busines 
out of its February doldrums 

Baer & Fuller, for example 


Stix 


starred its wide collection of French 


bread footwear in an attractive full 
ad devoted to fashion ac 


butte: 


page ‘ olor 


cessories. “French bread and 


two tantalizing embellishments on 
SBF’s Spring fashion menu” the ad 
stated. “A warm 


vertisement SAaVOry 


brown, a pat of tangy, sweet yellow 


two stick-togethers that you can 


fashion 


spread plentifully as acces 
sories (and not count calories); they 
blend well with every hue, please 
every palate.” With French bread 
footwear as its base, this color story 


repeated French bread in handbags 
butter 
hats 


vellow 


floral 


millinery and gloves; 


appeared in gloves and 


bouquets 

Brilliant sun yellow in footwear was 
a recent Famous-Barr Company pres 
stores in the 


entation. In all four 


fashion windows emphasized 


area 
sun-color prints and in’ every” in- 
stance vellow footwear was used not 
only on mannequins but for addi 


tional shoe displays 
Vandervoort & 


continues its practice of tieing in new 


Scruggs Barney 


footwear with new fashion trends in 


interpreting, for 
Oriental 


ready-to-wear 
example, the influence or 


the Empire line. A very recent shoe 
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this store was the return of 
A special tea show 
heralded the 


Spring 


event at 
the Matrix line. 
salon 


Matrix 


] OUls 


ing in the shoe 


introduction of foot- 


wear to Ot. 


% # 


CHICAGO SPRING SHOES 
APPROACHING VOLUME 


SPRING shoes are now beginning to 
approach volume selling in the Chi 


cago area Advertising volume has 


increased and practicaily every ma- 
jor Loop store and department has 


at least one shoe advertisement each 


day \ 


are given 


number of entire windows 


over to shoes, there are 
many coordinated displays, and shoes 
are prominent in main aisle accessory 
shoe cases 
Patent has become the biggest sell 


ing material from the volume stand 





wr 
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Light as a Feather 
OUR LIFE STRIDE WONDER WALKZRS WITH 


99) 


Schuster's, Milwaukee, makes a 
dramatic presentation of these light- 
weight walkers: lighter, softer, glove- 
fit leather, fluffy in gray, russet, blue 

or natural. 





point. Up until just recently, black 
calf showed good volume, even heav- 
ier than patent, but throughout the 
selling period style interest has cen- 
tered on the latter. The volume seller 


in patent has been the plain sweater 


pump with high and low heel, and 
open and closed toe. The fact that 
this is a good Winter type shoe is 


responsible for its good and sustain 
ing acceptance 
Blue has also been selling in quan 


tity, both in navy and wedgwood, the 


latter particularly in matron. types. 
There was some early interest last 
month in French bread, coffee frost 


flax and other beige shades, and this 
is expected to accelerate this month 
Flax is regarded by some shoe men 
is their best pre-Easter color in some 


However. no one 1s overlooking 


time 

the continued importance of dark 
shoes in this area. It is still impor 
tant to have good stocks of dark shoes 
on the shelves the Monday after 
Easter. They will continue to sell 


even though color will be more im 


portant this year than in some time 


Whites and light colors still don't 
sell in volume until May 
1 here has been some activity in 


high colors. especially when there are 
Red 


Avocado is 


bags to match continues in 


spurts and steady 
Retailers have been impressed with 
the number of closed shoes they have 
been selling throughout this period 
Some believe that the closed-up shoe 
sales of extreme 


could cut into 


opened-up styles. Customers in style 
salons appear to want more shoe 
than they have had for some time 
This is looked upon with favor. It is 
easier, retailers point out, to get a 
higher price for more shoe. With 
price increases in the picture this 


could he important 


x * % 


SPRING OPENINGS SURPRISE 
BOSTON MERCHANTS 


Mos! of Boston’s retail shoe outlets 


advanced their Spring openings and 


were actively pushing new styles and 
colors before the mid-February date 
which had been expected. Despite the 
uniformly poor during the 


of the month—many 


weather 
second week 
stores reported being agreeably sur- 
prised. With mild, fair weather dur 
ing the first part of the third week. 
Some 
? 


greater. 
PLEASE 


the volume was even 


[TURN TO PAGE 65, 
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Also Advertised in 
75 METROPOLITAN 
NEWSPAPERS 
AND 
75 LEADING COLLEGE 
NEWSPAPERS 


ARI 


co-starred in MGM's “FORBIDDEN PLAWET" in CinemaScops 


Tea. 


asks ANNE FRAN 


03 a) 
and are your STOCKS in step? 


Anne Francis is asking your customers if they’re in step—in a 
big two-page, full-color spread in the April issue of Esquire 
selling them on the idea of keeping in step with today’s shoe 
styles. It will show, in beautiful color, 12 City Club styles 
four each for business, leisure, and ‘dress-up’ occasions. Be 
sure you have the right stocks to meet the demand! 


Ask your Peters representative about the great merchandising 
that ties your store into this big promotion! 


by Peters : distinctive shoes for men 


Peters, Division of International Shoe Co., St. Louis 3, Mo. 
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Vipbt Eby Sloce _ 


of Pro-tek: tiv quality : 


- 
PILING UP NEW SALES RECORDS = ail mn, | 5 
FOR RETAILERS EVERYWHERE... | 


WELT AND CEMENT CONSTRUCTION 


Style by style, these Pro+tek «tiv 









quality Flexible Baby Shoes are bringing ™ = r —-- ; il 






dealers new sales and setting up repeat orders. is a ai 






It's a line that can open the door to your biggest 


business year. Order now, or write for latest catalog. 









Terms 5Y,—30 days, f.0.b. Reading, Pa. 
COMPLETE IN-STOCK SERVICE 
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Room 411, Marbridge Bldg., 47 W. 34th St., New York City — 








Room 805, Alexandria Hotel, Sth & Spring Sts., Los Angel 






FINE QUALITY CHILDREN'S SHOES SINCE 1882 


Curtis - Stephens - Embry Co., Inc. READING, PA. 






Review 


stores showed blues, the traditional 
Spring color in New England; others 
showed a wide range of pastels which 
they believe will sell as well after 
Easter as before 

John Richards, manager of the Cur- 
tis Shoe Store at 133 Tremont Street, 


early demand in_ his 


black 


mesh combined with patent and, in 


reported that 


store was for nylon 


patent 
the lighter colors, white bark or flax. 
lypes bought included mostly pumps 
with closed toes with button orna 
ments at the throat, and elasticized 
pumps, the latter in blue as well as in 
patent. 
Pumps and sling-backs nm navy 
blue leather contributed to the volume 
at Richard’s, Washington Street and 
Temple Place. Other 
numbers included nylon mesh com 
bined with black, 
minum 
buckles. 


colored pumps in pink, blonde, green 


good selling 
patents with alu 
heels and aluminum throat 


Displayed also were pastel 


and blue. 
Square-throated 


pumps with the 


new soft toe and liberally decorated 
punch-work and stitching were being 
black, 


Other pumps, car- 


pushed at Filene’s in red, 
brown and navy. 
rying small golden throat ornaments, 
came in French bread calf leather. 
Kay’s-Newport at 424 
Street in the Back Bay shopping sec- 


SO Iston 


tion reported that there had been a 
sudden demand for flats with which 
one of the windows had been trimmed 
and that sales had been more than 
good during a two-day period. Best 
black in 


smooth leather, patent, French bread 


color, it was said, was 
and flax. Other types were sold, also 
but not in as heavy a volume 
Straws attracted attention in the 
Jordan Marsh department store even 
though this material is usually bought 
for Summer wear. Colors were blue 
black and brown; and there was a 
“reasonably good” demand for pumps 


bre id 


too, were bought, mostly in 


in the new French color 
Patents 
pump types or sling backs 

Wedgies in soft crushed kid leather 
sold well in the Solby Bayes shoe 
store on Winter Street running ahead 
of mesh types, it was reported. The 
latter sold in beige white and navy 
with matching calf trim: the former 
in black. red. green and beige. Mul 


tiple pair sales were reported to wo 


men who seemed intent on completing 
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their shoe wardrobes in one trip to 


the city. 


x x x 


GOOD TRAFFIC IN 
NEW YORK STORES 


I balanced out! lo offset a 


rainy Saturday 


gray, 
there was a Monday 
ht and a holiday to boot! 


York 
Monday tollowing 


clear, brig 
That was the picture in New 
shoe stores on the 
Trathe in shoe 


Lincoln's birthday 


stores and shoe departme nts was con 
siderable and good sales were re 
ported. 

Department stores, especially, put 
a good deal of emphasis on their pro 
featured an 


Week 


given an 


motions. One of them 
“Order Your 


in which customers were 


Own Shoes” 


opportunity to write their own speci 


color, leather 


fications as to style 
materials, ete Customers were in 
trigued with the idea and the depart 
ment was crowded each day and the 
net result was sufficient orders to 
make this event really successful 

In another department store on 
Fifth Avenue. French bread was sell 
ing like hot cakes Phe 


some very effective ads in the Sunday 


store used 


newspapers featuring this color, with 
copy that carried the idea through 
“French bread 


mais oui! Fashion $ 


exciting browning-—-with a new taste 


Vi MWRetail Trade 


i new flavor to set off the shades of 
Spring See it now in all its rising 
importance! Wear it now!” The color 
was featured apparel, shoes and 
accessories in the windows as well as 
within the departments, and the shoe 
buyer, for his part, reported that re 
ponse was exceptionally good be 
figured that perhaps consumers were 
beginning to look to their Easter 
need and were tarting then pul 
hases early 
Black patent leather continues to be 

highlighted in most every promotion 
of women biave ilone or combined 
with printed leathers, red suede, matte 
call, ete Calfskin ind kid skin 

were featured prominently too. Black 
is still the most important color but 


been a good deal of empha 


darker blue 


there has 
is on wedgwood or 
carlet, flax, ete 

Many of the smart promotions by 
the stores continue to put vinyl shoe 
in the limelight 


open ty pe - gener 


ally with dress up trim and decora 
tion Heel iré till a focal 
ind the 


lim, slender ones 


point 
continue to be the 


tacked 


favorite 
covered 
parkling 

report that shoe 


trimmed or 
Retailers selling 
ha heen satisfactory these past two 


weeks and thes feel encouraged that 


now is the time for good business 


ruRN TO PAGE 102, PLEASE] 
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A striking southern exposure brings out, among others, an imported 
Japanese heel of handwoven bamboo, a backless pump on an Italian 


aluminum heel, an international 


stark white calf pump, handwoven 


Siamese silk from Bangkok, a leopard print, Joseph, Chicago. 





cuts wrapping 
time to 6 seconds 
: P= 7 and 
save money here: 3 rete ost costs less than 2¢! 


(less than string) 


cuts 


and here: 3 wom F Ol delivery costs! 


a sealed 
bag or package 
discourages 


and here: | ; a a 
teal I> shoplifting! 
> & + 


and best of all, there’s no investment 


in equipment, Carry-Pack loans dispensers 
at no charge! AFREE TRIAL will convince 
you. Use this handy coupon VOW! No 








obligation, of course, 


CARRY-PACK COMPANY, LTD. 


- SCHILLER PARK, ILLINOIS BS-3 
CARRY-PACK 


HANDLES 
PACKAGES! (3 NAME —__ 


Gentlemen: Please send me, for FREE 10 day trial: rolls of Carry-Pack 


handles, with dispenser, My color choice for handles is____ 


TITLE 
COMPANY 


ADDRESS _ 





RECORDER SURVEY OF CURRENT CONDITIONS IN SHOEMAKING CENTERS 


Manufacturing 
tid Markets 


New York 


New YORK shoe manufacturers are maintaing a busy 
production schedule and they are encouraged that it will 


continue on that basis for some time. They are working 
on the second run of Spring shoes tor immediate delivery 
and, at the same time, they are making the early Summer 
shoes for delivery through April and beyond 

Satisfactory business has been booked by salesmen who 
liave been on the road for the past several weeks and who 
have returned with good orders, which indicate encouraging 
interest on the part of their retail accounts in the new 
lines. 

In checking with some of the manufacturers as to the 
highlights of their present production, they indicate: (1) 
Some blue, for many of the retailers had short purchased 
on that color and now are calling frantically for this 
perennial Spring color, for immediate delivery. (2) White 
lusters continue to account for a good portion of the pro- 
high color 


Javas, silks, 


pinks, yellows, 


in calf, kid, 


duction, along with pastel 


contrasts and multi-colors 

shantungs and straws 
Many of the manufacturers are continuing to work with 

The 


vinyl shoes are very often the clear lucite but occasionally 


vinyl--clear, marbleized or printed heels on these 


they are carved or decorated 
Spectators, pumps and sandals are the important types 
for daytime. dress and evening. 

In the children’s shoe field 


especially the orders to be filled from in-stock 


business has been satisfac 


tory 


Chicago 


Wirn the bulk of Summer orders now in, factories are 
concentrating on their production schedules in order to 
meet delivery dates of from April first on. Since the next 
big buys will be in late April and May, most of the new 
business in the next few weeks will be on re-orders. Ex 
ceptions of course will be those orders for new shoes from 
stores with shorter open-to-buy policies 

Final commitments showed a few changes from earlier 
expected trends. White is proving even stronger than was 
predicted. More al] whites have been ordered than for the 
past several years, with a good share of it going into the 
casuals family. Many stores are placing as much as fifty 
per cent of their whites in casuals. Some of them didn’t 
have enough last year by the end of June and lost busi 
Also, most 


practically none above $16.95 retail 


of the whites are wanted in moderate 
White 


touches of gold has been bought in extreme dress shoes, as 


ness 
prices with 
have black and white, and black with touches of white. In 
later orders pink and blue have dropped off somewhat in 
favor of vellow. flax, vanilla, and other very light shades 
Middle of the 


This has been especially true in sandals. 
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ivad stores have bought blue and pink in only a limited 


way. lhere has also been a rising demand tor all gold 
casuals 

Orders tor spectators have also been stepped up con 
This is true of middle 


The latter, 


siderably over the past several years 


of the road stores as well as the style outlet 


however, have concentrated on the city type, the slim, long 
and often somewhat opened up treatment 
Latest 


indications of forerunners tor Fall. The long \ 


orders tor style shoes ilse begin give some 
look which 
Summer 


Fall 


have 


is represented in a few late Spring and earl 
ders is expected to Carry over in good quantities tor 
Ihe folded top line on the plain opera pumps will 
family and there is a lot of 


both 


about taken over the pump 


interest shown in completely elasticized quarters in 


dress pumps and casuals on high and medium heels 


Los Angeles 


M ANUFACTURERS in this area have been looking for 


ward with confidence to the best Spring in many years 


Now that the new collections of clothes have been placed 


on view the prospect is even brighter. The reason is that 


fashions will be simple and for accent there will neces 


sarily be a focus on shoes, hat, and handbag, with shoes 


le ading the list 
getting 
“little 


simpler, the hie are 
ind the 


Since the clothes are 


fancier and fancier The slim, tapering toe 


look” are very much in evidence. It appears that no style 


too ornate to be worn. One line this week introduced a 


new corkette pump in a burnt orange shade with patent 
leather binding and a very slim, shiny black tapered heel; 
15/8 in height, it also featured the taper toe and open 
hack Corkette 


coming 


is predicted to have a bright future this 
season 
lines. The 


The tapering toe and heel appear in many 


basic form is adaptable to many materials and stylings, as 
well as contributing to the little look now finding so much 

vor It 
appealing to the buyer 


Most 


consumer toward the new soft shoe 


also carries a certain air of elegance which is 
manufacturers fee] the trend on the part of the 
This type of construc 
tion features a soft, delicate top and still presents good 
This is the first year 


solidarity has 


olid underconstruction such a com 


hination of softness and been achieved in 


shoe construction and the ladies are accepting it a8 a 


combination of high fashion and comfort not previously 
attained 

Additional impetus to Spring sales from fash 
color look 


tending towards extreme simplicity, are 


may come 
( lothe le 
picking up their 


ion emphasis on a one igners 


style accents by using a single shade in both clothes and 
The 
to get by with a single pair of black pumps th 


accessories fashion-conscious woman won't be able 
vear to 
follow the parade she will need a reasonably complete shoe 
rURN TO PAGE 69. PLEASE 
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NOW, PERFECT UNIFORMITY 
in a PAIR of LASTS / 








INCOmMLA 


OF MILAN, ITALY 





most significant development 
in last lathes in % century 


NOW BEING INTRODUCED... 
into the U.S. by Woodard & Wright 
Last Co., makers of ‘ 

lasts. It is the most significant develop- 


ment in last lathes in half a century. 


A PERFECTLY UNIFORM pair 
of shoes can now be obtained with 


identical lasts in size and detail. 


U. S. Agent for 
INCOMA MACHINES 
CHARLES ECK 
OF 
WOODARD ano WRIGHT 
LAST COMPANY 
EAST BRIDGEWATER, MASSACHUSETTS 
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Manufacturin 


CONTINLED | 


With the 


have 


wardrobe. variety of the 


for her 


new shoes manutac 


turers will ready really new, in materials, 


trims, decorative effects—-she will have plenty of desirable 
items to choose from. 

Manufacturers report that demand for the better quality 
shoes still holds strong. There appears to be no down 
grading among buyers nor any price resistance. True, the 
merchandise must be properly styled and well made, but 
if the quality is there, they sell. It is actually harder to 
merchandise the lower end of the lines than the higher, 


according to many sources. 


New England 


Despite the fact that the usual between-season lull in 
buying has cut sharply into the volume of back orders 
and, in some cases, has even slowed the rate of shoe fa¢ 
tory production, New England manufacturers feel that in 
a comparatively short time, fill-in business and orders for 
Summer shoes will come close 
to 


to giving them the volume 


necessary achieve capacity production. Optimism is 
still the order of the day even though some observers point 
out that advance buying by retailers started earlier than 
usual and may be nearing its close 


In the women’s segment of the industry, orders for whites 
have still to be placed by many retailers in the northern 
half of the country and it is generally believed that the 
white season this year will be one of the best on record 
Orders to date on the lighter weight shoes for men have 
not been heavy and these, too, are expected to keep fac 
tories busy following the end of the early Spring run. Many 
men’s factories, it is noted, have comfortable back-logs 
more so than women’s. 

As 


reported in Boor aNp Suor Recorner, issue of January 15 


Price is still an ever-present topic of conversation 


the consensus is that a general trade-wide increase is not 
apt to become effective before April at which time shows 
are to be held in both New York and Boston 


St. Louis 


From thie 
by St 


over the country 


size and content of orders still being received 
it that all 
are planning strong fashion presentations 
Rather all 


eggs in the Easter basket, they have ear-marked definite 


Louis shoe factories is obvious retailers 


for the post Easter period than putting thei 


style selections for April and May delivery. This indicates 
at it 
factory Instead of 


manufacturers 


confidence retail; also 
at the level 


customary post-Easter Jull 


increased points up a new 


falling into the 
ed 


situation 


will be pres 
to keep up with deliveries 


At 


presentations 


that 


white 


post Kaster 
White 
everything from sueded white spectators to dressy sandals 
gold this 
Flax. Fawn, rice gray and other pale neutral tones 
Pastels pink, blue and 

are on the increase. Two Spring favorites on re 
are black French Both 


and textured leathers are in demand with suede and velluto 


women's factories, orders indicate 


will be based heavily on in 


many trimmed with is a major sales story in 


market 
also are moving up in importance 
vellow 


order patent and bread smooth 


standing out Luster leathers continue, particularly in 
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combination with vinyl Shan-straw inother Summer 


lavorite 
At children’s 
leather 


factories, the re-order business on 


patent 
tremendous 
like these 


indicate they 


is Though most 
filled 
April 


dress 


and pink footwear 
this 

the 
particularly on pink 


Sandals 


orde rs 
take 


vellow 


retailers in category would 


before Easter majority will 


delivery white and 


lootweatr for play dominate post-ka ter order 


Milwaukee 


W PH one month remaining until Easter, Milwaukee area 
full to 


complete Spring deliveries and also to get their new Fall 


shoe factories were operating time or overtime 


firms will have their 


the =) 


Iwo major 
March 15 
Business 


he en 


lines ready for salesmen 
Fall 
April 15 as their « 


ready by have set 


leadline 


only 


re 
the 
ha 


men s lines 


ince beginning 


year has not good but it been sul 


prising to some manutacturers 
and par 


declared 


tremendous 


“Im truly surprised with our Spring busine 
with our accounts at the retail level 


“We 


t spre i illy 


ticularly 
ofheial of 
response 
bracket 


influence 


an 
found 
the 


a large company have 


lo shoes 
he 


remarkable 


popular 
the 


our in price 


trend to men casuals and to Italian 


1 
evel il Hew ca ual num 
the 
found 


This company has brought out 
ol 


$14.95 


demand, which retail 


the 
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Fabric Casuals for Building Shoe Wardrobes 


selection, both the style range and color 
variation are complete enough to meet 
all preferences. The shoe styles are 
keyed to ready-to-wear trends in sport 
and casual leisure clothing. Following 
the trend in regular shoes, 
shoe styles are aimed at teenagers and 
young new 
market new 
customers. Flats are added to thi 
segment of the shoe industry and 
further strengthen its fashion position 
and appeal 

Thus, in line, 
the retailer should no longer look upon 
it as an auxiliary. He should give it a 
place in his advertising and promotion 
program. He should do this when the 
shoes are bought and when advertising 
for the ahead is budgeted and 
programmed. He should also include 
this group of casuals in his over-all 
style view. It would he well to integrate 
ual purchases with regular 
casuals. In this way, a retailer 
make certain that he has 
style coverage 

There is an 
member 
they do 


new fabric 


matrons, opening up a 
with valuable additional 


considering a casual 


season 


fabric ca 
| can 
complete 
important point to re 
fabric casuals supplement, 
replace regular shoes. 
Manufacturers themselves make this 
When considered in this light, 
fabric casuals should mean extra sales; 
in fact they often do bring multiple 
sales in addition to regular shoes. 
Further evidence of the radical 
within this segment of the shoe 
industry is the vast amount of promo- 
tional and merchandising material pre 
pared by manufacturers, It is now pos- 
sible for retailers to stage just as effec- 
tive and authentic fashion promotions 
for fabric casuals as they do for their 
regular 
Although this type casual is fast be- 
coming a year round item, Spring and 
are the logical for 
and promotional effort. This 
hould be in advertising, in in 
displays, and in windows. Of 
the program should be backed 
up with a good sales training program. 
A style approach is acceptable, no 
matter what the size or location of the 
store. The retailer already has certain 
accepted facts in his favor. American 
women are increasingly aware of color 
as a motivating force in family living 
They are deliberately adding color to 
their homes, their own wardrobes and 
those of their families. Then, too, 
Americans live more casually than ever 
before. Their homes, their leisure ac- 
tivities and their reflect this na 
tional trend 
Therefore, 
tive market already created for 
In addition to the shoes, he 
varied help from the manufacturer in 
the form of display material, window 
and counter cards, newspaper mats, 
and other specific sales aids. He can 


not 


point 


change 


lines. 


Summer seasons 


extra sales 
effort 
terior 


course, 


dress 


the retailer has a recep 
him. 


receives 
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stuffers featuring specific 
These can be included in month- 
ly billings, in direct mail programs, or, 
in department stores, they can be used 
which sell related 
such as handbags, 


aiso ise 


shoe 


casual 
gloves, and 


ny ections 
weal 
portswear. 

The can tie in with national 
advertising in any number of ways. He 
can fashion shows. Even the 
small city independent retailer can do 
this by cooperating with a neighboring 
shop. In the large or 


retailer 


tage 


ready-to-wear 


small department store, such a fashion 
how can help the sale of related items 


costumes. 
retailers find traffic building 
and promotions a_ tangible 
sales. Currently, one of the 
leading manufacturers makes available 
for the retailer, to purchase, a gaily 
colored fork and spoon server set of 
iridescent plastic. Window and counter 
well as newspaper mats 
this promotion are also 
Each year a different item 
has been selected so that the retailer 
can offer his customers an attractive, 
timely household item. In every case 
effort been made to that the 
gift with the manufacturer’s 
overall Thus this vear’s salad 
set can be used for casual outdoor din- 
ing, and potluck suppers. A 
former popular give-away was a set of 
iced which also tied in 
with the casual theme. 

Other 


in casual 
Many 
displays 


boost to 


streamers as 
to support 
available. 


has see 
ties in 


theme. 
picnics, 


tea coasters 
promotional ideas are avail- 
able to the retailer which do not call 
for expenditure except the giving 
away of a pair of shoes. These ideas 
include the registration of women for 
a drawing for a free pair; inviting the 
customer to have a free soft drink; try 
on a pair of the casuals and register 
for a possible free pair; or having her 
vote for her favorite style and thus 
become eligible for a free-pair drawing 
the style group that the 
votes 


from polled 
most 

An example of the growth of a man- 
ufacturer’s program for retailers is 
that of one manufacturer of fabric cas 
uals. In addition to a complete pro- 
gram of advertising promotion and dis- 
play this company’s footwear 
sales department also does a great deal 
of “on-the-job” teaching about its 
The firm’s sales representative, 
or a district sales manager, or a repre- 
sentative of the sales promotion depart- 
ment. is available to conduct a 
on fabric casuals for retail sales 
whenever the retailer wishes. A 
immediately 
tion is 


helps, 


shoe 


session 
people 
session 
prior to a special 

considered best. Colored 
which give pertinent selling points are 
shown and and fact books 
which repeat those ideas are left with 
the sales people. Emphasis is also given 
to the wardrobe versatility of the cas- 
uals and how they can effectively be 


promo- 
slides 


discussed, 


coordinated style and color-wise with a 
woman’s casua] wardrobe needs. 

For the department store, the firm 
offers the services of a fashion coordi- 
nator, who, along with the salesman, 
works with the buyer and merchandis- 
ing manager and the advertising man- 
ager to help choose the best all-round 
selection of casuals for effective dis- 
play and sale. Then, at the beginning 
of the selling season, a fashion coordi- 
is available to conduct a “Fash- 
for Casual Living” style show. 
These appearances in a store are often 
supplemented by radio or TV appear- 
of the fashion coordinator on a 
local program. 

A carefully planned and 
promotion staged for two days in May 
of last year by Lazarus of Columbus, 
Ohio, resulted in the sale of over 1600 
pairs of fabric casuals in ten shopping 
days. A full-page color ad in the news- 
paper roto section, a radio interview 
with the fashion consultant, and stuf- 
fers put in with each shoe, sportswear 
and purchase announced 
the two-day promotion, timed to break 
with national advertising in the Parade 
Sunday supplement. 

Colorful window and interior dis 
plays greeted the many shoppers who 
visited the store during the promotion 
Full color photos were displayed at the 
entrance to the shoe department to at- 
tract shoppers, and related items 
throughout the store also merchandised 
the casuals. Diners at the store’s grill 
were greeted by table tent cards invit 
ing them to visit the shoe department 
to see and try on the casuals. On open 
ing day, floor sales people attended a 
brief product session conducted by the 
manufacturers’ representatives. 


nator 
10n8 


ances 


presented 
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Designers See Trend Toward 
Straighter-Lined Pumps 


DALLAS—The shoe designing team of 
Charles Julianelli and his wife, Mabel, 
proclaimed “lightness and softness” as 
the most significant development dur- 
ing the past year and hailed the 
traight-line pump as the most im- 
portant silhouette for Spring and Sum 
mer during a visit recently at Volk’ 
here. 

The Julianellis have their shoe firm 
in New York. Mrs. Julianelli does the 
designing and fashion co-ordinating 
Mr. Julianelli explained while he supe: 
vises the business and technical ends. 

He emphasized the importance of the 
straighter line pump from heel to toe 
and in the back as the big news for the 
forthcoming season. He also said the 
trend is to a lower cut back in the 
pump. 

“All fashion can be interpreted on 
mid-heels,” said Mr. Julianelli. “We do 
not think that the mid-heel shoe neces- 
sarily has to be standard.” 
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United’s 


Attached Rib Insole 


PLIRIB construction formed by the 
Goodyear Insole Rib Attaching Machine 
makes uniform ribs having superior 
shoemaking qualities. Made and applied PLIRIB process insoles are produced with the 
is ome opeeation. the ents Goodyear Insole Rib Attaching Machine — Model A. 
) > ) > a ) > > > "( » 28S 
I 4 , ntire process It forms and applies the rib to the insole blank 
of insole making is under your contro] 
in your factory. 
ECONOMY — PLIRIB, quality for quality, is proving less costly compared to other applied ribs. 
FIRM RIB The firm, uniform rib produces excellent conditions for lasting and inseaming 


FLEXIBILITY —- Shoes are more flexible with PLIRIB because lightweight insole materials can be used. 


Try PLIRIB insoles in your shoes. Simply supply us with a case of rounded insoles. Your United 
Branch Office can provide complete details, including interesting cost comparisons, 


SERVICED 


UNITED SHOE MACHINERY CORPORATION §& vy 


BOSTON, MASSACHUSETTS 
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The Puerto Rico Shoe Industry 


[CONTINUED FROM PAGE 


dren hoes of the conventional types, 
canvas and felt and 
slippers. Crochet slip 
till made but the demand has 


been falling steadily. 


rupber shoes, 


leather house 


per are 


Puerto Rico is in a strategic location 

the center of the Western Hemis- 
phere. It is well located for markets in 
the Gulf and Atlantic Coast areas and 
the West through the 
Panama Canal. One American firm 
Puerto Rico reports 
3% cents to send a 
Missouri from Puerto 
cents to ship them by 
York City 
workers do well in 
they have been 
the highly skilled needle- 
tradition and are easy to break 
operations. Moreover, 


Coast 


4iso on 
making hoes in 
that it 
pair of 
Rico but 


freight 


costs only 
hoes to 
4% 
from 
Puerto 


hoe 


New 
Rican 

making because 
trained in 
craft 
in to factory 
Puerto Rico spends a greater propor- 
budget for than 
state in the Union, with the result 
that 9% per cent of the people are now 


tion of it education 


any 


There are also eleven modern 
vocational high school and all training 
are organized to meet the de 
industry. About 28 
are offered. The re- 

transformation of 
un- 
been 


literate 


course 
mands of local 
different 
markable 
Puerto 


developed 


trade 
recent 

Rico from an overcrowded, 

island colony has not 


fully appreciated by Americans. 


49 | 


Puerto Rico became a Commonwealth 
in 1952 under a constitution that pro- 
vides self-government s complete as 
that of any State. It has the advan- 
tages of U. S. coin and legal tender, 
U. S. Postal Service and U. S. Courts. 
At the heart of the rapid progress the 
island has been making is the govern- 
ment’s assistance program for new in- 


dustries. This program includes: 


No federal] income tax (since Puerto 
Rico is not represented in Congress) ; 
no local corporation taxes for 10 years; 
such special incentives as free rent for 
the first year; and financial assistance 
in the development of supervisory per- 
sonnel, 

The volume of 
of factories has been going up rapidly 
in the past two years. This is supple- 
mented by the Puerto Industrial 
Development Company, which is build- 
ing factories where the needs are not 
met by private construction. There is 
plenty of electric power in Puerto Rico; 
and modern banking and insurance. 
that the tax 
emption program and other 
benefits are intended to attract expan- 
sion plants, and will not be allowed to 
firms that intend to close a factory on 
the transfer it to Puerto 
Rico 


private construction 


tico 


noted 


It should be ex- 


special 


mainland to 





White Leads Colors in Accessories 
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Color is the pale beige linen tone. 
Very strong in Spring selling, it has 
for Summer. It is a 
for a light, neutral 

well with white. Like 
been made in a number 
of leathers. It 
handbags 


been re-ordered 


lovely tone cool 
and combine 
white, it 
of finishe 
is being 
belts 
White 


course, 


has 
and types 


used in both and 
not, of 
the color story on Sum 

There the 
blue and = yellow 

And there 
such as 


and pale beige do 


cover 
mer acce ories 


are pale 


pastel pink, now 
the 
orange, melon 


These have already been 


volume ellers are 


bright tone 

and turquoise 
selling at resorts, and orange, for one, 
northwestern which 
usually go for such colors even 
in the height of Summer. These colors 
which a_ short 


may 


ha old in states 


do not 


time ago were pro- 


motional quickly become volume 
days 
In addition to 


color 


sellers these 


and leather 


there is vinyl plastic 


leathers 
clear and 

without 
design; in colored designs accomplish- 
ed by laminating the design material 
between two sheets of clear vinyl. De- 
corative appliqués are also often used 
on the vinyl] bags and belts. Everything 
points to a big season in vinyl in both 


colorless; in pastel colors 


72 


shoes and Any predictions 
of slackened interest in this material 
have been entirely reversed by recent 
Southern Resort business. Vinyls are 
sure to have a Summer 
and in high price, high style, as well 
as in other brackets. 

Last of all, there is straw 
real and some simulated. Most popular 
is the with a sheen 
it luster pearlized. Milan, 
in addition to the looser, rougher look 
ing raffia types, is very 
ombrés, pastel combinations and white, 
sometimes with black or with 
black and grey in an ombré effect 

As for designs and treatments in 
slimmer shapes, softer outlines 
and more medium sized bags are fea 
tured in many lines. Devices, such as 
are used to give more room in 
Tote types, we should add, 
important for the more 


accessories, 


good season 


some 


straw some call 


and some 


popular in 


touched 


bags, 


gussets, 
these bags. 
are still very 
informal styles 

The same trend to less bulk and more 
delicate treatments carry through in 
the belts, many of which have the 
same fine, elegant look of the new shoes 
and bags. Folded toplines in shoes and 
folded bags and belts—‘no 
stitching”—are notable examples of his 
feeling throughout shoe, bag and belt 
lines 


edges in 


’ 


Washington 
Newsreel 
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to clear a little brush from the tangled 
jungles of bureaucracy. 

F ree powers nearing a 
showdown on whether trade with the 
Communist countries should be further 
loosened, or whether existing regula- 
tions should be tightened. Britain and 
the United States are in head-to-head 
controversy over Red trade. 

The East-West trade controversy is 
complicated by two problems: 
Setting policies on what and how much 
goods may be sold to the Communists 
by the free world, and enforcing those 
regulations. 

A Senate committee adds fuel to the 
fire in a 


world are 


basic 


recent report charging this 
“particularly the 
making major contribu- 
tions to the (Communist) Chinese war 
economy.” Trade with China in the 
first six months of 1955 totaled $394.1 
million, compared with $310.6 million 
in the same period of the previous year, 
the report says. 


country’s allies, 


sritish, are 


* * 7 
The Federal Trade and 
the U. S. Bureau of Customs are going 
to work together in the 
future to enforce laws governing mark- 
ing of imported goods. 
The two agencies have 
liaison representatives to work-out 
“mutual assistance” to assure adequate 
foreign 
and decisions on 


Commission 


even close Y 


established 


origins of im- 
what is 
imports 


disclosure of 
ports. Views 
legal and illegal in 
will be exchanged. 
Generally, customs officials see to it 
that goods are marked when they enter 
this country, and the markings are not 
removed. The FTC 
with making sure the markings are not 
covered and with ruling whether items 
which subject to further manu- 
facture in this country should be mark- 


marking 


later is concerned 


are 


ed 


New Group Opens Juvenile 
Shop in St. Louis Area 


St. Louis A 
Crestwood, 


new 
Inc., 
store in 


corporation, 
will open a 
new Crest- 
under con- 


Pam's 
juvenile shoe 
wood Plaza shopping area 
struction on Highway 66 in the south- 
western portion of St. Louis’ suburban 
area. The corporation is headed by 
Ernest F. Marx, ident of Pam’s 
Shoe Store in suburban Clayton. 
Donald Quinn, now with 
Mr. Marx at the Clayton juvenile shoe 
store, will become vice-president of the 
also will manage the 
The latter probably 
will not be opened until about Christ- 


the 


pre 


associated 


corporation and 


Crestwood store 
mas. 

Mr. Marx has a 10 year lease on the 
property which will occupy 1,850 
square feet. Plans call for 26 adult 
and children’s chairs and 8,000 pairs 
of footwear. 
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“LUCKY STRIDES” and 
“WHIS-PURRS” are backed? 
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: In-Stock Service on 
Psizes 2'» to 14, AAAAAA to CL 
Write for our 


newest Catalog! 


“Tf the shoe fits...it's a Lucky Stride” 
LUCKY STRIDE SHOES INC. 
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What They Do with Their Left-Overs 


[CONTINUED FROM PAGE 51] 


realize a 20-30 per cent return on cost, 
while about half of the retailers get 
back about 35-50 per cent of cost. 

For men’s shoes, half of the retailers 
get back 20-30 per cent. For children’s 
, nearly 60 per cent of the re- 
tailers realize a 20-30 per cent return. 
The accompanying table gives the 
breakdown in more detail. 

The “price” issue is a sensitive one. 
Retailers who feel they’re getting a 
price on distress merchandise are 
firm in their support of the jobber. But 
others have found ways of “jobbing” 
directly to the public and getting a 
return on the shoes. 


snoe 


fair 


better 


What's A Fair Price? 


Question 5: In general, are you gatis- 
fied with the price obtained for this 
distress merchandise? 

The replies: 53 per cent yes, 47 per 
cent no. Larger stores are more satis- 
fied than smaller. The principal reason 
is that larger stores can offer larger 
lots, fuller size runs, and more salable 
shoes. Hence the better prices. Smaller 
tend to be systematic in 
stock disposal, have small, broken lots 
and often outdated shoes. Prices of- 
fered as compared with original cost 
is often a painful contrast. 

Question 6: About what percentage 
of the original cost per pair on “aver- 
age” distress merchandise do you con- 
sider fair? 

Nearly half of the retailers said that 
50-60 per cent of the original 
was a fair return, and 72 per 
said that between 30 and 60 per 
was a fair return. This is quite 
ferent from what they actually get. 
About three-fourths of all distress 
shoes bring between 20 and 50 per 
cent of the original cost. which is below 
what they consider fair. 


stores less 


cost 
cent 
cent 


dif- 


A Central Clearing Agency? 


7 


Question 7: The suggestion has been 
made that perhaps a better price could 


be obtained if all such distress mer- 
chandise were to be turned over to a 
central, national, shoe retailers’ clear- 
ance headquarters which, in turn, 
would be able to offer such merchandise 
in larger lots to jobbers and odd-lot 
dealers. Do you think that such a plan 
is feasible? 

It came out pretty even among the 
Panelists—47 per cent yes, 51 per cent 
no, and two per cent uncertain. 

Question 8: Do you believe that 
better prices could thereby be obtained? 

The replies: 44 per cent yes, 45 
per cent no, and 11 per cent uncertain 

On questions 7 and 8 there was 
much heated discussion. The ; 
group was strong in its opinion that 
this was an ideal solution. Some sug- 
gested operating such a plan through 
national or regional trade organiza 
tions. Others thought the plan would 
better as a cooperative venture 
among the retailers of a given 
munity or state. A few of the 
chains said they had an outlet 
to handle just such merchandise dump- 
ed by their regular stores. Many felt 
that such an agency, selling to jobbers 
or exporters of outlets 
could get better prices because of the 
larger lots offered, and the possibility 
of “matching up” styles coming in 
from stores. 

The 


shoes 


“veg ’ 


work 
com- 
small 


store 


cancellation 


many 
“no” group 
would find their way back to 
low-price outlets and set up tough 
competition. Okay, they said, if most 
of these shoes could be sold for export 
rather than home consumption. Others 
thought the cost of operating such a 
plan (warehousing, transportation, 
stock-keeping, etc.) would make it 
impractical. Several made the 
unique suggestion: manufacturers 
should credit retailers with returns on 
distress merchandise—with a 
able below-cost price. The manufac- 
tured could then get rid of the 
via export, perhaps even at a 
profit. 


fear that these 


same 


reason- 


shoes 


small 





Ultra-Modern Salon Retains 
Nineteenth Century Charm 
[CONTINUED FROM PAGE 55] 


arranged around it. Its old iron statues 
and oriental vases are gone, and it has 
been repainted in ivory to harmonize 
with the newly-decorated walls and new 
furnishings. A fire, now electrically 
operated, glows in the fireplace to wel- 
come visitors, and before it are ar- 
ranged slippers, over-the-shoe footwear 
and seasonal items. Above the mantel 
hangs an oi! portrait of the store’s 
founder, Timothy Allen Chapman, who 
once stood daily before the fireplace 
to greet the carriage trade in person. 
Where an old sales desk had 
for decades, there is now a Children’s 


stood 


74 


Circle, with 16 low chairs arranged in 
a circle. The sales desk is now hidden 
in the enlarged and newly arranged 
stockroom. Children’s chairs are of 
black wrought iron frames with rasp- 
berry red upholstery. Cuddly clowns 
and stuffed animals are strewn about 
on the seats for children to play with 
while selecting shoes. The women’s 
salon has been enlarged and now covers 
one entire corner of the first 
floor. Rich carpeting in taupe with tiny 
French blue figures covers the floor and 
is used as upholstery for the fitting 
stools. Fifty fitting chairs of ebony 
with French blue upholstered seats and 
finely-caned “straw backs that breathe” 
have been installed. 

“We have tried to think of our cus- 
tomers’ comfort — both physical and 


store’s 


esthetic—in designing and furnishing 
this new salon; we believe distinctive 
shoes should have distinctive surround- 
said Harry Pierce, buyer for and 
manager of the salon. 

Outstanding in the new salon and a 
‘conversation piece” are the paneled 
walls, which make the department one 
of the most beautiful in the Middle 
West. Top half of the eight five-feet 
wide panels are hand-sketched pen and 
ink floral and fern designs in airy pat 
tern, setting a French motif for the 
entire shop. The lower halves of the 
panels are three-shelved shadow boxes 
where 50 pairs of shoes can be attrac- 
tively displayed with accessories at the 
same New are the 18-inch-deep 
reflector mirrors between the floor and 
the shadow boxes. Every feature of the 
and foot, including the hemline, 
are quickly shown through the use of 
these reflectors. Alternating panels are 
in natural wood and pastel blue. Other 
display stands, including three-tiered 
tables, are of delicately-wrought iron 
At the entrance from the store proper 
are slipper displays and seasonal slip 
per bars. Many lines of women’s qual- 
ity shoes are displayed, including I 
Miller, Delman, Evans, Matrix, Hil! 
and Dale, Vitality and Mannequin 
Kalistenics and Prima are promoted in 
the children’s 
newly-installed complete 
line (Selva). Other lines include Daniel 
Green, Oomphies, U. S. Rubber and 
Goodrich. 

Mr. Pierce came to Chapman’s from 
Crowley-Milner, Detroit, Mich., where 
he had been for six years. He had 
been in shoe retailing 12 years previ 
ously. Victor Gruen, Detroit designer, 
was the designer of the department, 
working closely with Mr. Pierce and 
incorporating the latter’s ideas, such as 
the floor-level reflector mirrors. Mr 
Gruen came to the Chapman job after 
Hudson’s Northland 


ings,” 


‘ 


time 


shoe 


department as well as a 


dance shoe 


store 


completing 
in Detroit. 





Do You Walk the Highway? 
Put Tail-lights on Your Shoes 


‘ a 


These built-in reflector lights, designed 

for night walking were displayed at a 

recent shoe exhibition in Frankfurt, Ger- 
many. 
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shoes stay soft, 


feet stay dry, mothers stay happy 


_. with SYLFLEX tanned leather 


At last, superior water resistance for leather, without loss of the 
free-breathing comfort young feet need. It’s made possible, forthe 


first time, with SYLFLEX, Dow Corning’s new silicone tannage. 


SYLFLEX keeps the life in leather by protecting it from 
water, perspiration and the water-borne chemicals that wash 
out leather oils, causing shoes to discolor, stiffen, shrink, crack 
and curl. Leather tanned with SYLFLEX absorbs less water, 
so dries out faster, stays new-looking longer with less care, 


keeps its softness and comfort. 


Millions of mothers will be reading about SYLFLEX, through 
Dow Corning’s continuing campaign of advertising in Parents’ 


and Saturday Evening Post. Be prepared for the demand. 


March |, 1956 


a, 


Play Poise Shoes by Virginia Shoe Company, Fredericksburg, Va 


Only shoes made with upper leather 
that has been SYLFLEX tanned, 
tested and certified by licensed 
tanneries can be identified by the 
SYLFLEX tag. Ask for it, not only 
on children’s footwear, but in men’s 
shoes—for dress, sports and work. For 
more information and list of manufac- 
turers, phone our nearest branch office 
or wite DOW CORNING COR 
PORATION, Dept.2 103, Midland, 
Michigan. In Canada, Dow Corning 
Silicones Ltd., Toronto. 

Offices in: Atlanta + Boston 


Detroit * Greensboro * 
(Silver Spring, Md.) 


Los Angeles ° 


* Chicago ° 
New York 


LEATHER 


taunts wile 


@ KEEPS WATER OUT 
Au0 STL GataTuEs 
@ STAYS SOFT amo FLtneE 


11 Gem Comme Conperenen 


Cleveland + Dallas 
* Washington 
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BETTER than ever! 


"NEW STYLING MAKES un Dewe 


BIGGER FASHION HIT 
THAN EVER! 


Lucky’s new FOLD-A-WAY style makes Rain 
Dears easier than ever to slip on and tie. 
The smooth sleek lines give this modern 


Ss 


—— 


design rainboot an air of smart 
distinction which fashion-wise 
women will appreciate, and 








buy and buy, 
sy BIGGER THAN EVER ! 


Beas se S/T | | LE UNIVERSAL FIT ... for all types of shoes 


i 





BIGGER THAN EVER ADVERTISING 





LIFE November SEVENTEEN __November 
LIFE November MODERN SCREEN _November 
McCALLS November 

GOOD HOUSEKEEPING November LIFE _December 
VOGUE November LIFE December 
LADIES HOME JOURNAL November LADIES HOME JOURNAL December 
CHARM November CORONET December 
PHOTOPLAY November WOMAN’S HOME COMPANION December 
TRUE STORY November GOOD HOUSEKEEPING December 
WOMAN'S DAY November McCALLS December 


MADEMOISELLE November VOGUE__ December 









MAIN OFFICE 


LUCKY SALES CO., INC. J 715,780 S786 
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NEW Aten Dewed. se 


Ca SUPER-SAFE TREAD 
aston rit {Ve sii] | MAKES Ace Dewees 
ee eae PE MORE DEPENDABLE 

igi THAN EVER! 


Deeper! Sharper! More Rugged! 


No other type tread on any other type of rain- 
boot does the job of Zea Deace 


This famous tread actually outwears the tread 
of heavy rubber boots! Rain Dears are 100% 
fully molded, with no seams to come apart. 
Millions of women know they can rely on 

’ for safety, for long wear, 
for smartness. 


PROGRAM! 


30 BIG aps: 


_—— 


/ bs 0 2 


arog ; Sh A BRAND NEW FACTORY 
MADEMOISELLE oe ee 3 
SEVENTEEN December [i in NEW YORK for BETTER 


ri say — 
anuary , & 
min HOME coupon sn eects 


GOOD HOUSEKEEPING January : 
MODERN SCREEN January y Rain Dears have become the world’s largest selling 


plastic rainboots because of Lucky’s constant pol- 











icy of progressive improvement. As customer de- 
mand for Rain Dears has grown greater and greater 
with each succeeding year, we have been forced 
BRANCH OFFICES to enlarge and improve our production facilities, 
NEW YORK 47 W. 34th STREET and this brand new factory has been opened to 


CHICAGO.... 1944 W. SUPERIOR ST. give you the kind of product and service you have 
come to expect of Lucky. 
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TRADEMARK 









—the complete foot-sock line 


—now exclusively 



















You can sell Footlets with every pair of shoes! 


Only Footlets are Sanitized a new process that retard: 
perspiratior odors, arrests growth of bacteria, 
/ ; 


é erilizing, self-antiseptic, Besides these strong 

é } advantages, only Footlets possess the fashion 

extras that result in fast acce plance 
vamp, power grip stay-on heel pad, 


1 « 
ea $ 


Je-seam toe. Stock Footlets for easy 
extra profits twelve months a ye ar! Most womer buy 

yr more pair at a time, Styles for eve ry shoe in 
stretch (one size fits all), sheer run-proof nylon 


Helanc 


i fine cotton lisle retailing from 20¢ to 89¢ 





individually packaged in attractive colorful tube and display dispensers. 


BACK STRAP FOOTLET TOE GUARD FOOTLET 








' FULL FOOTLET 


J. W. LANDENBERGER & CO. 385 Fifth Avenue, New York 


Manvlactured in Canada by: Cosmo Underwear Co. Ltd., exclusive ticensees 





All nylon stretch Footlets 





In Fashion’s Forefront 
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jays emphasis on the brown family and shows Brown 
Smoke, a creamy brown between a dark taupe shade and 
a brown; two “real” browns with no red in them. Mid- 
night Brown will have high fashion acceptance, Miss 
Bryant expects. Pheasant may even be a volume brown. 
Pine Cone, a medium tan, is a repeated color. Other colors 
are Red Sails, repeated; Sutter's Gold: French Bread; 
blues, with Ocean Blue, a new shade with some green in 
it; three repeated reds, Basque, Cherry and Red Sails, and 
a new red in the American Beauty family. Black will be in 
matte, shrunken and smooth leathers. Red Sails with a 
touch of gold should make a good shoe for holiday casuals. 

Cascade is a new calf finish for soft dressy shoes and is 
something between glossy and matte in appearance It is 
being made in black, Pheasant brown, the new deep red 
and the new blue. The glove-tanned Contour calf is suited 
to unlined medium heel shoes. Miss Bryant considers. The 
texture contrast of smooth and Contour calfskin is shown 


as an interesting style idea 


x % 





REPORTING on the R. D. Eisendrath Tanning Company s 
Fall leather. Eleanor Parkinson, stylist. mentions first the 
companys expanded production of Chinchillan, their 
natural, shrunken-grain, aniline calfskin with its burnished 
surface, which is being made in 15 colors. There is also 
a brushed Chinchillan to be offered in 6 colors. Nabak 
is a natural back leather in basic colors and black. In 
Venus, a smooth calf, three new colors, Taupe, Olivewood 
(khaki beige) and Seville, dark red are new 

Summing up the color picture. Miss Parkinson places 
black as number one, “but compounded this year of many 
varieties of black.” Second she puts “the enormous beige 
to brown family.” 





Five Cent Shoe Sale 
A “FIVE-CENT shoe sale.” staged annually the first two 


weeks in January, is a highly effective form of clearance 
sale which each year effectively clears out the entire mark 
downs for Holmes Family Shoe Store, Longmont, Colo 

“We have been running the five-cent sale for the last 
ten years.” says Rodney Holmes, who with his wife 
Mildred, operates the store. “By now it has become an 
established tradition and a special event to which the local 
public looks forward.” 

For the 1956 event, Holmes Family Shoe Store included 
in the five-cent shoe sale, 50 men’s black oxfords, 49 pairs 
of men’s workshoes, 504 pairs of shoes for women, 35 pairs 
of suedes and smooth leathers, and 360 pairs of children’s 
hoes. To capitalize on the five-cent offer, the customer 
needed only to buy one pair at the regular price, paying 
five cents for the second pair 

Holmes developed his five-cent sale when in Yakima. 
Wash., in the shoe retailing business. When he moved to 
this northern Colorado town of 12,000, he decided to give 
it a try in “selling the farm market” and found that, if 
anything, the stunt was even more successful with small 
town dwellers and farmers. 

Four newspaper ads, each listing the number of shoes 
involved in the five-cent sale, are run over a period of two 
weeks, and each year Holmes Family Shoe Store has had 
to contend with. 


only half a dozen or so “leftovers” 
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Footwear Sales Step Up 
when CELASTIC BOX TOES 


Step Forward! 


Why? Because mother, dad and the little ones all appreciate the toe comfort 
Celastic hard box toes or Celastic soft box toes give them for the life 
of their shoes 
Footwear for dress or play lined or unlined every style benefits 
and the sales of shoe manufacturers and the outlets they supply reflect 
it! Are you using these quality box toes to build loyalty for your brands? 


UNITED SHOE MACHINERY CORPORATION + BOSTON, MASS. 
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yet supple soft—as only a glove 
leather tanner can give you 


get S putt 
by GENERAL 


You know this type of boot by many names. Everywhere, 
they‘re selling fast to men who want a comfortable, 
casual shoe for sportswear or home “puttering.” When 
made with Desertan Splits by General, these boots offer 


added softness and flexibility that only a glove leather 





tanner can give you — yet they’re full weight for rugged 
long-lasting wear. And in keeping with the color trend, 
General supplies these splits in natural, fawn or grey. 


Write for sample skins today. 


GENERAL SPLIT conrOnsTiOS A rive 


STAR 
World's largest producer of glove leather spr YALITY 
730 W. Virginia Street « Milwaukee 4, Wisconsin 
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An Honest Fit 
Builds Work Shoe Sales 


17 | 
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Extra effort in making a sale creates long-run good- 
will. For example, Mr. Braun spent a day among manu- 
facturers trying to find burgundy leather boots for the 
local sheriff's department. He found them; a blanket 
order went to B & K. When farmers seek special shoes 
not in stock, personal calls are made at once to the 
nearest factory which sends the shoes directly to the 
farmer, This is particularly true in rubberwear where 
sizes and kinds are sold out faster. 

Cash. not credit, should be a rule of the individual 
shoe retailer, say both B & K and Wiskow proprietors. 
A department store has its regular credit department. 
All three stores surveyed insist on work shoe size-up 
practice on a weekly or bi-weekly basis. 

“You've got to know work shoes and how they’re 
built to sell ’em.” said Mr. Wiskow. “You build con- 
fidence that way.” Mr. Wiskow dresses in keeping with 
the industrial neighborhood in which he has his shop 
plaid flannel sports shirt, leather jacket and brown 
slacks. His shop looks like the shoe repair shop which 
it still is, with three trained operators working at ma- 
chines in the rear, But on busy Saturdays and Friday 
nights, it takes three people in the “front shop” to fit 
men and boys with new shoes. Thirty different varieties 
of work shoes, sizes up to 14H, are stocked, including 
shoes for molders, heavy machine operators, plumbers, 
boiler factory employes, policemen, truckers, engineers, 
hunters and fishermen, Oil-resistant shoes are sold in 
volume. In all three stores visited, volume sales are in 
the $7.95 to $10.95 range, but special job-fitted shoes 
are sold up to $14.95 and $15.95. 

Wiskow hours are arranged to fit the working man 
7:30 A.M. to 6 P.M. every week day except Friday, 
when the store is open until 9 P.M. Mr. Wiskow, too, 
knows most of the customers in the community, is 
active in community projects, selling his name and 
trade through friendly outside services. “A man from 
the Community for the Community,” was his slogan in 
a supervisors race several years ago. His is the only 
major shoe store in Milwaukee without a telephone, 
and he says, “You can’t sell shoes over a ‘phone.” 

“Be honest,” Mr. Wiskow said. “Sell a good shoe, a 
name shoe; if there’s a complaint, take care of it at 
once and your customer will be back to buy more shoes. 
Too many retailers are hungry to make a sale; if you 
don’t have it, say so. Don't rob the public. Keep the 
price down to a reasonable profit for yourself.” 

Mr. Schweiger, who advertises work shoes through 
Gimbels regular media, two daily newspapers and direct 
mail, says that “good, fast service at the source of the 
work shoe is important-—24-hour service can be given 
usually if the shoe desired is not on your shelves. 


Speedy service is what the laborer demands.” 
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Downtown Is Not Dead 
by AL. P. NELSON 


Wirth the tremendous growth of shopping center 
throughout the nation in the past few years, there have 
been many predictions that downtown business sections of 
small and large cities would no longer dominate or cap 
ture the largest percentage of retail business as they had 
in the past 

In fact, there have been many who would sell downtown 
business areas very short in a retail business way, predict 
ing a stoppage of retail expansion in downtown areas and 
a reduction in annual volume. 

So prevalent has been such thinking in many retail cit 
cles that it has evidently been responsible for the estab 
lishment of many shopping centers in areas still too 
sparsely settled and developed to provide sufficient, profit 
able volume for new stores there. In other words some 
outlying shopping centers are having to “sit it out” until 
nearby developments are big enough to provide the needed 
volume 

But downtown is not dead. Indeed. recent reports show 
that it is very much alive in many cities. And it is ex 
panding, too! Downtown still has much lure for the ave1 
age American despite congested street and highway con 


ditions, despite parking worries, despite long walks to get 


to big stores Come what may. recent reports indicat 
Mrs. America still wants to take a look downtown, visit 
the big stores. go to big theatres and restaurants, visit art 
galleries, museums and other spots--and spend a big por 
tion of the family income there 

The Milwaukee Journal annual consumers’ analysis is 
recognized as one of the most thorough and respected in 
the country. The 1954 survey announced in April, 1955 
shows that Downtown Milwaukee (not as glamorous as 
downtown sections of many other comparable cities) still 
remains the magnet for 83 out of every 100 families in the 
metropolitan area. The report shows that not even. the 
best of the seven major shopping districts in the Milwau 
kee area pulls even half that many families per 100 
families 

The conclusion of the Journal survey came from an 
swers given by $5,000 families, Of a spendable income of 
$1.815.010,000, 296.185 families left $218.851,000 in the 
tills of general merchandisers, a great portion of it in 
downtown stores. In the survey residents were asked to 
say where they did regular and also occasional shopping 
Here again Downtown Milwaukee pulled heavily Shop 
ping districts got their biggest volume from their imme 
diate neighborhood but Downtown Milwaukee pulled 
customers from everywhere in the counts 

In Chicago, Carson Pirie Seott & Co. long a leading 
store on State Street, is building its own store on State 
Street, because its lease on a rented store is running out 
This big store has no intention, apparently, of deserting 
Chicago's big Downtown area. for officials know that Down 
town is still a big magnet 

Many merchandisers who have studied the situation 
closely report that one of the reasons why Downtown is 
still the shopper's favorite is because of its size, its varied 
stocks and its special services. All this, despite parking 
and shopping headaches. Many a woman comes home 
from a downtown shopping trip with weary feet, a head 
ache and frazzled nerves. “Never again.” she says as she 
drops exhausted on a couch. But a few days later she is 
back downtown shopping again. The lure is too great 
And perhaps thus it will alwavs be 
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called (appropriately enough) the “sandalthique,” which 
OW 0) had been manufactured —solely— for this purpose. 
The women of China are not the only ones in history 


who have bound their feet: French women of the 1660- 
did exactly the same thing by resorting to bindings of 
waxed linen tape because fashion decreed that feet must 
be small so that they could be slipped into miniature shoes 
This was done with the help of a long strip of calfskin 
instead of a shoehorn. The furred side was placed to 


face the shoe, then it was pulled to draw the shoe on 














Some beau monde \adies apparently didn’t mind the di- 


comfort because they walked so very little and depended 







on sedan chairs for transportation—-the chairs were actu 


ally carried right into their bedrooms at Versailles. Others 






however, seem to have suffered in silence because there is 






at least one case on record of several of the queen's maids 





of honor fainting dead away because their little tootsies 





were bound so very tightly 










h Stvled Flats Draw 
Younger Women 
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Ax important Concession to young working women 1s 
the Flat Bar, which Ed Obele is featuring at Obele’s Shoe 
Circle, Colorado Springs, Colorado. 







neraton-\°Acpin- 


Hore 


Codon to Enh 


*% Same block as the Empire State Bldg! last year that he did some research into the market and 
le “ec! 
Near most sources! found that in addition to use as sportswear, high styled 













flats are proving extremely popular with downtown work 





* Close to Penn Station, both Airline 
Terminals; B&O buses stop at door. Sub- ers such as secretaries, receptionists, 
way at entrance normally wore high heels before. The result was the ¢ 

tablishment of Obele’s Flat Bar, which, as pictured, is a 

convenient service counter just inside the front entrance 





salespeople, etc., who 









*%& Times Square, theatres, United Nations, 
Radio City and Grand Central all easily 
accessible 








of the store facing toward the rear. A single extended 









glass case shows some 30 styles of flats, all priced at 








1501 ROOMS WITH BATH, RADIO: (NOW BEING around $8.95, with a few pairs of slippers ranging up to 
REMODELED AND AIR-CONDITIONED.) MARINE ROOM. $14.95. 
CAFE LOUNGE AND BAR. “We have definitely gone after the girl who is accus- 





tomed to paying a good price for her footwear,” Mr. Obele 





said. “Consequently, we are offering top quality, exclusive 


C des mms, 2 d cvyve i ypeal é é rood ) ce.” 
SenAtON ee earn | | “er ee. 


used such features as comfortable, sit down selling, with 





comfortable chromium and leather stools along the counter, 


Hor EL and an elaborate display of costume jewelry as a traflic 


builder and a unique suspended mobile above the counter, 






| | | / 7 a a which lends an ultra modern air of sophistication. 
+4 Yu m1 (WU Uf Mt | CN. é WI Also, one window in the store is devoted to better-priced 
* flats in the $8.95 bracket, with a sign inviting visits to the 
Reservations: PE 6-5700 + Teletype: NY 1-2715 completely stocked Flat Bar just inside. The department 
Broadway at 34th Street has become one of the most popular in the store with 





younger women and a steadily profitable volume in flat 
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As Illustrated 
Style No. 5594, lvywood 
Style No. 5534, Rocky Tan 


About $13.95 


This is one 
of a series of 


ads that will 





appear in 
43 major 








newspapers to 

introduce a big Me 

“TI WOLVERINE 
with 

WHERE- N\A ownline (NOEL for MeN 

TO-BUY 

—— — See them now at your WOLVERINE Dealer 


IMMEDIATE 
ACTION 
Area Dealers will be listed in this space. If 


WOLVERINE SHOE . ° ° . 
& TANNING CORP. you are interested in Wolverine Townline Shoes 
ROCKFORD, MICH. 








MOST STYLES $8.95 to $13.95 





for men write attention: R. F. Lathrop. 
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BASS RANCH BOOT 


The New Leader for Casual Wear. 
No. 2741, off-white suede, natural 
Cush-N-Crepe Sole and Heel 


dp IN 
a cat 
SPRING 
| STYLES 
BY 


BASS 







BASS OXFORDS 


No. 2180, White Blucher Oxford; 
Leather Quarter Lining; Red Rubber 
Soles and Heels. 


No. 1553, Pearl Elk Saddle Oxford; 
Black Calf Saddle and Back Stay; 
Leather Vamp Lining; Black Cush- 
N-Crepe Soles 





BASS ourtpoor Froorwear 


For year-around profits, sell the Bass line 
@ TRAILMASTERS @ QUAIL HUNTERS” 


@ SPORTOCASINS* @ SKI BOOTS 
@ WEEJUNS* © WELTS 


G. H. Bass & Co., Dept. 85-3, Wilton, Maine 
658 Marbridge Bldg. N Y C 1, N.Y 












A High School Retail 
ira . : 
Praining Program 

CoOOPERATING with local high schools in the occupa 


tional training of students is an ideal means of developing 
a valuable staff of extra employes as well as regulars, ac 
cording to Rodney Holmes, operator of Holmes Family 
Shoe Store, Longmont, Colo 

For the past four years, Holmes has made his big, mod 
ern store available to the progressive occupational training 
department of the Longmont High School. Selected stu 
dents are offered the opportunity of working in the shoe 
store from one o'clock until closing time each afternoon 
and on Saturdays. in return for which they receive full 
school credit toward graduation 

“These classes are for students who intend to enter re- 
tailing as a permanent occupation,” Holmes explained 
“Part of the system of education is practical selling expe 
rience in a retail store. Consequently, each term we invite 
the school to provide one or two students, according to the 
amount of help we need, who are paid the same regular 
hourly scale as our regular employes, plus overtime for 
late Saturday evening work, etc. Under the plan the 
students are dismissed from high school at noon and re 
port to the store at 1 o'clock. During their working hours 
we train them in all phases of retailing from customer 
approach to taking inventory. Then the school gets a 
report on their progress.” 

To date, Holmes Family Shoe Store’s high school stu 
dent “extras” have all been women and the three regular 
salespeople on the staff are all graduates of the program 
Rach decided to make footwear selling her business career 
after working through one school term and the following 
ummer, Now. assignment to Holmes Family Shoe Store is 


a much prized plum at Longmont High School 


A Shoe Club That Works 
HERE'S a clever idea whic h has helped W I Bonebrake, 


operator of Bonebrake’s, smart suburban shoe store, Thorn 
ton, Colo., to make a success of a 12 palit shoe club in the 
children’s shoe department 

Assessing the result of the first six months during which 
Bonebrakes offered one pair of shoes free for every twelve 
pairs bought in the store, Mr. Bonebrake noted one sur 
prising fact. This was that many customers bought one 
pair, signed up for the shoe club, and then failed to come 
back for the purchase of additional children’s footwear 
There were many reasons for this, Mr. Bonebrake realized 
uch as running into shoe bargains elsewhere, the family 
moving away, et 

Nevertheless, Mr. Bonebrake found through questioning 
some of the customers that most of them disliked giving 
up the credit toward a free pair which even a single pur 
chase meant, Consequently, he set up a plan whereby as 
soon as the customer had bought his first pair of children’s 
shoes he was automatically credited in the club plan with 
two purchases--the second purchase simply being the 
free pair which would be delivered automatically after 12 
pairs had been bought. This is explained to each shopping 
parent buying shoes for boys and girls and has proven 
highly effective in getting the family to return until the 
basic 12 pairs have been purchased. Now at least 97 per 
cent of first-pair purchasers who sign up for the 12-pair 
shoe club continue to buy until they realize full advantage 
from it, according to Mr. Bonebrake, since the “two pair 


credit” puts them well on the way to the eventual free pair 
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RECORDER REVIEW OF CURRENT HAPPENINGS IN THE SHOE TRADE 


General Shoe Suit Settled by Decree 


Shoe Manufacturing Firm Consents to Refrain from Further Acquisi- 
tions until October 1 and Seek Government Approval Thereafter. 


The State 


Shoe 


United 
General 


WASHINGTON 
Government and_ the 
Corporation have signed a 
decree in which the Government drops 
Genera! 


consent 


its monopoly charges against 
in exchange for 
top buying out competitor 

The agreement parallels in 
respects those signed recently between 
the government and the American 
Telephone & Telegraph Co., and also 
with the International Business Ma 
chines Corporation. In each case the 
Justice Department and the companie 
involved have agreed to the tax 
the time and expense of 
litigation by consenting to a 
out of court. 


General’s promise to 


some 


save 
payers 
longed 
settlement 


pro 


No Law Violation Admitted 


the consent decree method 
such the defendant 
agree to cease the practices complained 
of but do not admit that what they 
were doing was necessarily a violation 
of law. Stanley the assistant 
attorney-general in charge of the 
Justice Department’s Antitrust Di 
vision, has encountered considerable 
success during the past three years in 
settling antitrust cases via the consent 
decree method. It is believed that in the 
future, a growing list of companie 
for Federal Anti- 
trust Laws will accept consent decrees 
rather than enter into the trouble and 
expense of which they 
not win. 

The Justice Department’s announce 
ment of the was made in 
Washington on February 17. The sign 
ing took place in General’s home city 
of Nashville, Tenn., 
initiated. Under 
General 
any shoe firm prior to October 1, 
After that time, the company 
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However, General may, 
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of any 
February, 1961 
during this period, acquire othe 
Government 


acqul 


without approval if 


firms are facing bankruptcy or if 


proposed purchases would only 
retail outlets previously lost by 


General. 


The consent decree also require 


March |, 1956 


that General divest itself 
next two years of all stock it owns in 
other than it ubsidiarie 


hoe firms 


{lleged 1< quisittons Listed 
The filed it 
uit against General on March 29, 
charging the firm 
ection 7 of the 
Government said that General’s a 
quisition of Delman, Inc., New York, 
was the latest in a series of acquisitions 
in violation of law. The Government 
aid this list of General’s acquisition 
included the following Delman, W 

l, Douglas Co., Nisley Shoe ( 
Johnston & Murphy, Innes Shoe Co., 
Guarantee Shoe Co., Foot Care Shoes, 
Ted Saval, Klevens 

Co., Joseph A. Schumackher, In 
Whitehouse & Hardy, Inc., Armishaw’ 
Shoes, Lazarus Brothers, Inc., Berland 
Shoe Stores, Inc., Shoe Co., 
Inc., Fleischer Shoe Company, I. Mille: 
& Sons, Inc., and Sommer & Kaufmann 
In a statement on February 17th 
[TURN TO PAGE 104, PLEASE] 


antitrust 
1055 


Government 


with 


Clayton Act 


Shoe Sale 


Inc., 


Jacoway 





Gypsy Rose Lee Orders 
Canadian Shoes at $150 


TORONTO — One of Canada's most 
unusual exports has been started on its 
way to the United States. In an ordi- 
nary-looking express parcel went two 
pairs of hand-made shoes from Toronto, 
one pair worth $400, the other valued 
at $150. The buyer, Gypsy Rose Lee, 
former burlesque headliner and some- 
time authoress. 

Amid a row of modern north Avenue 
Road shops Nicholas Alianiello plies the 
vanishing trade he learned many years 
ago in his native Italy. He makes shoes 
by hand, and the auality of his product 
has attracted such well-known custom- 
ers that, with pardonable pride, he calls 
himself a shoe designer. 

The shoes he shipped to Miss Lee were 
the fifth and sixth pairs he has made 
for the famous entertainer. “‘One pair 
wos ornamented with pure silver, 
brought from England,” he recounted. 
"You see the rhinestones on these shoes? 
There are 1,400 altogether. You can't 
buy them in Canada. Those rhinestones 
came from France at $50 a gross.” 





during the 


violation of 


rhe 


Second Orders and Reorders 
Hold Stage at Chicago Show 


CHICAGO Reorder on late Spring 


hoes, shoes 
and a lively interest in novelties mark 
ed the how of the Shoe Traveler 
Association of Chicago, held February 
the Morrison Hotel 


which tied up 


econd ordet , on Summer 


hoe 
12 through 15 at 

\ heavy torm, 
traffic, cut 
Sunday usually the show’ 


now 
attendance considerably on 
st day 
good crowd of 
the cocktail 
held that 
attendance 
the 


came 


busie 


However, there was a 
attendance at 
roast beef dinner 
Although 


with 


retailers in 
party and 
evening wa 
down, previous 
bought in 
number of 
the ex 
of out 
such a 


Michi 


points in 


compared 
retailer who 


quantitie \ 


how, 
ubstantial 
accounts 


new were opened by 


There were a number 
retailers from area 


Wisconsin, 


cattered 


hibitor 
of town 
Indiana, 


lowa, and 


yan, in addition to 
Ilinoi 

Many 
the 
oO reorders 


yet 


tarted to 
busines 
full 


have 


retailers 
feel of 


have 


nave just 
their Easter 
not hit 
However, 


get 
their 
stride, as there 


been volume reorders on patent leath 


ers in all price categorie: Second run 


for 


on spectator 


order Summer were concentrated 


which have increased in 


last year, and extremely 
order for all-white 


sandal! Mesh ha 


natural 


volume over 


heavy particu 


larly hecome more 


active in and straw combina 


tions, ombres in tans, and also in black 


and Jeweled tone straw cloth 


also had a lot of activity 


patent 


In the novelty type hoes, there wa 


good interest in straws in all colors 


Newest adaptations to receive consider 
able interest were hoes in jubilee 
color 


back 
orienta! 


patent in a range of square 


throat flats, and elasticised treat 


ment Springolators and 


cloth treatments are beginning to show 


evidences of moving up into the volume 
activities 
there was good activity in 


with 


In casual 
black 
Ww hite 
pings, 


combination 


patent, and black 


White 


and 


patent 
gold in strip 
gold 
demand, It 


and gold 


oriental print and 


were aiso in 


was noted that solid gold covered up 


hoes are not the picture to any de 


gree. There was also activity on white 


with jewel trim, orna 


completely 


or black casuals 


mented sling wedge and 


oft 


Variation 


vashable very ty pe especially 


espadrille 
[TURN TO 


PAGE 8/, PLEASE] 





Architects Concentrate on Display Problem 


An overall interior view of the new Baker Shoe Store in Beverly Hills all elements 
of which add up to a feeling of resplendent spaciousness. Note the marble screen 
at the rear and the specially designed center fixture. 


Bever.Ly Hi_is, Catir.—In 
fully selling shoes, retail boot and shoe 
stores throughout the United States 
have discovered that the greatest prob- 
lem in building volume has come in the 
effort to display merchandise as promi- 
nently as possible and remain within 
the physical limitations of the 
structure, the C. H. Baker Company 
felt. 

In planning its newest retail outlet, 
located in the 9656 Wilshire Boulevard 
building in Beverly Hills, the company 
took this sales problem to Fredric R 
Frankel, nationally known Los Angeles 
tore architect. 

Mr. Frankel, faced with a square 40 
foot by 120 foot single story structure 
with no but with approxi 
mately quare feet of 
studied 


succes 


store 


basement, 
4.800 
this 

His solution was simply to open up 
the structure in 
give the feeling of actually being in 
the room as one approaches the 
entrance from the street 

Working with = structural 
Morris K. Goldsmith and mechanical! 
engineer Michael J Garris, My 
Frankel collaborated with another 
nationally famed Los Angeles archi 
tect, Paul R. Williams who handled the 
building design. The construction work 
was in the hands of the Del E. Webb 
Construction Company 


pace, 
pr oblem, 

entire store order to 
sales 
outside. 
engineer 


“To give the customer a feeling of 
comfort and ease,” Mr. Frankel points 
out, “we attempted to provide a play 
like atmosphere. The walls are serpen 
tine-shaped and the ceiling is coved in 
an irregular outline, with an almond 
shaped display case in the exact center 
continuing the curved line motif.” 

At the back of the area, the 
architect installed a marble screen, 
extending from the floor to the ceiling, 


sales 


86 


This screen, an 
posed of different types of marble laid 
in a pattern that for 
flagstone. 

To carry out the basic effort of pro 
for the 


made it 


eye-catcher, is com 


similar to used 


viding adequate display 
merchandise, Mr. Frankel 
pvasible to attach several small display 


pace 


cases and an attractive planter to thi 
marble screen, 
high- 
lighting of the merchandise on display, 
a specially designed chandelier 
hung from the center of the cove in the 
ceiling. This chandelier j 
iron strips wrought in curves, with a 
lamp at the end of each of the 16 arms. 


In order to provide dramatic 


was 


composed of 


The principal lighting is from fluore 
cent tubes in large four-foot 
glass covered fixtures, supplemented by 
irregularly spot light and 
special fixtures over the display cases. 

The the reinforced con 
crete building is through a 21 
foot-deep vestibule flanked by clear plate 
windows, with the bulkheads 
and the area above the windows faced 
with Norwegian Rose marble. A. steel] 
frame marquee with metal lath and 
plaster underside and aluminum facia 
extends over the sidewalk and the floor 
of the vestibule is of Venetian terrazzo 

All of the the 
area iron, 
upholstered 


square 
spaced 


entrance to 
store 


glass 


and stools in 

wrought 
plastic material 
The walls are covered with an off 
white colored sculptured paper. The 
ceiling is pink and the cove is turquoise 
while the upholstering of the chairs is 
white and turquoise. The carved rug 
floor covering is in a warm pink 


chairs 
are of 


with a 


sales 


All of the store fixtures were special 
ly manufactured to a custom design 
and all of the woodwork is hardwood, 

[TURN TO PAGE 87, PLEASE] 





Dates to Remember 


Shoe Show, Michigan Shoe Travelers 
Club, Statler Hotel, Detroit March I1-13 
Tanners’ Council Spring Meeting, Boca 
Raton, Fla April 5, 6 
Popular Price Shoe Show of America, 
Hotels New Yorker and Sheraton- 
McAlpin, New York City April 29-May 2 
St. Louis Show, St. Louis Shoe 
Manufacturers Association, Jefferson, 
Statler and Lennox Hotels, St. Louis 
April 29-May 2 
States Shoe 
Albany Hotel, 
Denver May 6-8 
Fall Shoe Show, Southwestern Shoe Trav- 
elers Association, Adolphus, Baker, 
Statler, Hilton and Southland Hotels, 
Dallas, Tex May 6-9 
Shoe Show, lowa Shoe Travelers, Hotel 
Fort, Des Moines, la May 13, |4 
Fall Shoe Show, Indiana Shoe Travelers 
Association, Hotel, Indiana- 
polis May 13-15 
Fall Shoe Show, West Coast Shoe Travel- 
Hotel Alexandria, Los Angeles 
May 20-23 
Fall Shoe Show, Pennsylvania Shoe Trav- 
elers Association, Hotel William Penn, 
Pittsburgh May 20-23 
Grand Rapids Shoe Show, Michigan 
Shoe Travelers Club, Pantlind Hotel, 
G.and Rapids, Mich. May 23-25 
Shoe Show, Ohio Shoe Travelers Club, 
Deshler-Hilton Hotel, Columbus, O. 
May 27-29 
Shoe Show, Michigan Shoe Travelers 
Club, Hotel Statler, Detroit June 2-5 
Michigan Annual Shoe Fair, Michigan 
Shoe Travelers Club and Michigan 
Shoe Retailers, Statler and Sheraton- 
Cadillac Hotels, Detroit June 3-6 
Shoe Show Baltimore Shoe Club and 
Associated Shoe Travelers, Lord Balti 
more Hotel, Baltimore July 22-25 
Allied Shoe Products and Style Exhibit 
Hotel Belmont Plaza, New York City 
Aug. 19-22 
Leather Show, Tanners’ Council of Amer 
ica, Waldorf-Astoria Hotel, New York 
City Aug. 21, 22 
Annual Council of 
America Hotel 
Chicago Oct. 25, 26 
National Shoe Fair, National Shoe 
Manufacturers Association and Na 
tional Shoe Retailers Association 
Palmer House, Conrad Hilton, Morri 
and Congress Hotels, Chicago 
Oct. 28-Nov. | 
Spring Shoe Show, Southwestern Shoe 
Travelers Association, Adolphus, Baker, 
Statler, Hilton and Southland Hotels, 
Dallas, Tex. Nov. 


Shoe 


Shoe Show, Mountain 
Travelers Association 


Severin 


ers, 


Tanners’ 


Beach 


Meeting, 
Edgewater 


son 


11-14 





Paule Chemical Names Clouse 


CHARLESTOWN, MASS The 
Chemical Corporation announced 
appointment of Charles L 
in Illinois 


Paule 
the 
Clouse as 
ales representative and 
Wisconsin. 

Mr. Clouse has called on 
tories for many years 
known among the _ trade. He will 
carry the Paule Chemical’s full line of 
antiques, fillers, 
and adhesive 


fac 
and is well 


shoe 


sprays, edges, reno 


vators, paste repairers, 
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Tri-State Show Looks 
For Good Easter Business 


3UFFALO, N. Y Most buyers report 
ed low inventories and, anticipating ex 
cellent Easter business, showed keen 
interest in merchandise offered at the 
Tri-State Shoe Travelers’ annual 
Spring Shoe Show in the Hotel Statler 
A trend seen in most lines of wo 
men’s high style footwear was the new 
glass heel, in different heights, plain, 
jeweled, or with rosettes or other small 
decorations placed inside the trans 
parent heel 
Patent leathers were much in evi- 
dence in black and also in pinks and 
pastel blues, but there were good lines 
in the smooth leathers as well. This 
demand for pastels, with the pinks and 
blues leading, ran through all types, 
with the ivory shades strong in the 
casuals. In preparation for Summer 
selling there were also some good or 
ders for whites. Shell pumps and bare 
back styles went well in women’s lines 
Children’s shoes followed many of 
the trends seen in women’s styles. Pas 
tels, especially pinks and blues, and 
whites, were very popular. These were 
in both smooth leathers and patent 
It was noted that some of the almost 
traditional styles of girls’ shoes were 
not in demand, among these the strap 
pumps and oxford For instance, shell 
pumps, like mother’s, were in much 
more demand For the older chool 
hild saddles remained favorities. Mer 
chandise for men and boys offered good 
casual types and the more conservative 
tyles in dress shoes. There were many 
blacks in this category : 
Once more wide width shoes made in 
high styles were in big demand by buy 
ers These were in all type to fon 
LIEEE Among them appeared the 
vila hee! and othe tye previ 
out of the picture entirely 
man who required a hoe of 
ind width Since these more vlamor 
I hoe have been made obtainable 
n these wide width ome tore have 
et up MAS is It them and 
eport that 
slack is merchand! 
patent and calf, with the 
bark hade and pastel Ing 
md in choice. Reds were in demand in 
asual Manufacturer ; 
noe nave proved that a v y! vamp 
inderla ! i pertect materia r open 
hank 


Architects Display Conscious 
In Design of Baker Shoe Store 
[CONTINUED FROM PAGE &6] 


xvome of it Ebonized. The counter 


are of pint Formica 

“We used considerable gla nely 
ny, Mi Franke explained “and 
provided mirror backing for 
the display cases For decorative 
touches we used planters along the 
walls behind the chairs and an artificia 


tree placed against the marble screen.” 
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Second Orders and Reorders 


[CONTINUED FROM PAGE 85] 


The latter were especialls 
coior ich as emon, 
quoise, with Avocado 
dency to fall off a bit 
a orange, weranium, primrose, res i pring + and fit 


age and other have been moving itme 0 Summer mere 


Yellow, looked upon early 1} he t vere shown lt 
a a ieeper, has been rN : nm ¢ i and | ( vere ee! 
p fast and figured heavily con g in popul ‘ 
orders placed at the show ave beer lippir 
This was also a good show for | antung combinat and 
per houses, with retailer placing both wh twe yvelet low cut type ria 


at-once business and size-up Sizable TURN TO PAGE &Y, PLEASE] 


Answer the demand 


101 Soff, apple 


footwear with 


id 
mae et wher 


wr 
PP He eres, 1 rsa a te ie 


Casual 
ul PROFIT thru PERFORMANCE 
look @ Superior fit ® No Mark-Downs 
@ Satisfied Repeat Customers 


HARMONY LAST-The DENVER 
14/8 Broad Wood Ka 
| } 


ntscuff Heel 


3609 
3610 
3640 
3608 ! 


SIZES IN STOCK 


A 


Construction 








MILLER SHOE CO. Inc. 


35 Years of Success 4015 Cherry 5St., Cincinnati 23, Ohie 
Makers of Foot Defender Shoes for Barefoot Freedom 
Manufactured Under Direction of ALBERT E. KLINKICHT 





To Focus Attention on Shoes and Hats 


Los Angeles Retail Group Plans Intensive Promotion of Spring 


Footwear, Including Fashion Show 


awake 
the Southern 


hoe 


wide 


ANGELES-—A 


igned to 


Lo 


gram, de 


pro 
make 
California area Spring conscious 
was kicked off at the 
luncheon meeting of 
Retailers A 
pre party at the 
fashion editors of 
papers, Pre 
that the date for the opening of the 
March 4. 


campaign 18 


monthly 
Angeles 
Hosting a 
Statler Hotel for the 
the local daily new 


regulatl 
the Lo 


Shoe oclation 


ident Bill Gude announced 


Spring sales season would be 


An all-out publicity 


cheduled, coordinating ads in the daily 
papers, editorial write-ups, spot plugs 
all aimed at creating 


The 


campaign will be a joint affair with all 


on TV and radio, 


desire for a Spring shoe wardrobe 


of the larger local retailers giving it a 
push 

Shrewd retailers present pointed out 
that the success of the promotion will 
depend in large part on the degree of 
follow-through exerted by the individ- 
Even if the publicity 
interest in the world, 
the floor men 
what style 
The point was made 


merchant 
the 
follow 


ual 
arouses all 
sales won't unless 
know 
should be pushed 
that lethargy or lack of information on 
the part of the fitter kill 
quickly the interest generated by the 
promotion. “Keep your floor men aware 
of the style trends that are being fea 
tured,” was the advice, “and that 
they through to the ultimate 
point—the wrapping desk.” 

Slogan the Spring cam 
paign is “You'll Love the New Spring 
Shoe Line will be punched in banne1 
heads lapel 
button 
and broadcast 


what’s going on and 


shoe could 


see 


follow 


selected for 


on ads, store decoration 


and ribbons; played up in press 

Central point of the whole effort will 
be a Shoe Fashion Show, definitely de 
this meeting. This 
death with fashion 
will admittedly be a tough 
fresh new 
jointly be 


cided on at area, 


drugged to shows 
of all kinds, 
interest 


one to However, a 


approach was worked out 
and retailers 
effort is expended it 


well turn out to be the biggest 


tween the write 
if the 
might 


present 
and proper 
merchandising help yet devised 


In pointing out the failings of past 
fashion shows, promotion-wise newspa 
per people present stated that the shoes 
and the hats are always the orphans 
of any such affair 


tion with 


Shown in combina 
collections of and 
suits, the shoes are always an after 


thought 


dresses 


hardly noticed by the general 
public because of their small size and 
down-to-earth location. By the time the 
viewers get through oh’ing and ah’ing 
over the clothes, the model is offstage 
with the footwear almost ignored 

An attempt will be made in the forth- 
coming show to change the situation 
Designed as a specialty show and fea- 


turing only shoes and hats, the models 


Bill Gude, president of the Los Angeles 
Shoe Retailers Association, and his sec- 
retary, Judie Vander Loan, look over 
models displayed at the press luncheon 
held by the organization. The affair was 
arranged to facilitate interchange of 
ideas on promotion of new Spring lines. 


will parade against a dark backdrop so 
that only the footwear and the milli- 
nery will stand out. Possibilities of a 
tie-in with the Hollywood Studios to 
use some of their starlets as models is 
also being explored. In any event, it 
was decided that the show would fea- 
ture only accessories and the dress de 
signers could hold their own shows to 
plug their product 

It was at this 
stein, ad man from the 
Herald-E. xpress, suggested that while a 
fashion show with models wearing only 
hats and would unquestionably 
popular appeal, the Police De 
partment reaction might be unfavor 
He was ruled out of order by 
President Gude who informed him that 
the models would wear 
but not of an 
ture, 

With ads and fashion 
shows and style luncheons, this area j 


Hal Ein 
Angeles 


point that 


Los 


shoes 
have 
able. 
other apparel 
attention-attracting na 


promotions, 


bound to have a good Spring season. 


Sommer & Kaufmann Opens 
New Unit in Shopping Center 

SAN FRANCISCO & Kauf 
mann, 62-year-old firm, 
its newest February 10 at 
Stanford Shopping Center. 

“This new store is a major step in 
S & K’s planned program of expansion 
in northern California,” said Herbert 
L. Sommer, president of the firm. 

Harold Kachel is store manager, and 
his assistant is Chester Hart. Opening 
day festivities included a preview open 
house and a ribbon cutting ceremony by 
Mrs. Maurice Kaufmann, widow of 
one of the founders of the shoe firm 


Somme: 
shoe opened 


the 


store 


Good Buying Reported 
At Pittsburgh Show 


PITTSBURGH Buying the 
February shoe show, sponsored by the 
Pennsylvania Shoe Travelers Associa- 
tion, consisted mostly of re-orders on 
Spring shoes and first orders on Sum- 
During the three-day show- 
Pittsburgh, weather 
For this reason 


cent over 


during 


shoe 
ing, held 
conditions 


mer 
here in 
were ideal. 
attendance wa ip 15 per 
the February, 1955, show, when winter 
weather conditions prevailed 


A bout 30 
the 
seventy per 
Men’s, 
were 


ordel 
the 
for 


per cent of the 


size-in variety, and 


cent 


were of 
balance of were 


Summer selling. women’s and 
children’ 
vided in sales, 
the 


tance was encountered during the three 


evenly di 


hoes topping 
price 


shoes about 
with work 
men’s dress shoes. No resis 
day show. 

The Fall 1956 show will be 


Pittsburgh, May 20 to 23. 


held in 


brown and white, tan 
calf, blue and white, plus reverse fab 
rics, sold in quantity for early delivery 
after Easter. White, pink, yellow and 
blue were accepted very well for Sum- 
mer. A great deal of interest was 
hown in white calf and lustre calf 
with a dash of gold trim in high and 
low heels. All in vinylite with 
glass heels sold very well, also 
backs in vinylite with rhinestone glass 


Spectators, 


color 3 


bare- 


heels. 
black 


and 
clings 


Straw shoes in white, 
white, and natural pumps and 
are very good both in 22/8 and 17/8 
heel. Pink is still in the picture. Cor- 
kette will carry through the Summer 
months. Silk prints in sandals will be 
to match any cotton dress. Silk 
Shantungs are good and used for dye- 


worn 


ing purposes, 


Popular Price Show Adds 
To Style Committees 
New YorkK—J. A. Ball, buyer, Holi- 
day Division of General Retail Corpo 
Nashville, Tenn., has been 
named chairman of the PPSSA Wo- 
men’s Dress Flats 
Committee. He replaces Sidney Spiegel 
Shoe Biddeford, 
who remains on committee 
serving several years as _ its 


ration, 


‘asuals and Style 
of Bruce 
Me 

after 


chairman. 


Company, 


the 


manufacturers 
and added to 
various PPSSA style committees. They 
include in women’s dress shoes, Norman 
Nelson, John Irving Shoe Corporation; 
Irving Block, Lynncraft Shoe Com- 
and Ruby May, I. Simon Com 
pany. In women’s and dress 
flats, T. O. Burns, Sears, Roebuck & 
Company; Albert Sendler, The Fenton 
Shoe Company; and Herbert Cohen, 
John Irving Shoe Corporation. Arthur 
Freedman of Songo Shoe Manufactur- 
ing Corporation has joined the Wo 
men’s Sports and Welts Committee. 


A number of leading 


retailers have been 


pany, 
casuals 
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Store-University Partnership Second Orders and Reorders © Thom McAn Opens First 
Marks Tenth Anniversary [CONTINUED FROM PAGE 87] Alabama Family Shoe Store 


INDIANAPOLIS, IND.—The tenth an to replace a good share of nylon DecATUR, ALA Thom McAn opened 
niversary of The Marott Shoe Store, mess. Other trends spot the eZ y shoe store in Alabama 
Inc., was celebrated last month by mudguard replacing Ul tip on ai at cond Avenue, Decatur lo be 
the store employees and Butler Unive: hoes, smooth replac} lama | snerat by al company, Decatur 
sity who jointly own this famou hoe and the Italian afer yal ' i ) n, Inc., it is the sixtl 
enterprise, penny loafers. Leather \ tilat . om n ti Alabama 

It was on February 1, 1946 that the were active and MSCe NG w > sad ias been named 
late George J. Marott gave the store dles showed they 
away before his death at the ag f ceptance in most 
86. types sold bette 


I , company 
a ! ) a] 


man 


Because of its unusual ownership dressy types 
nHecn a 


MeAr 


} 


set-up, busine men, educators and ve holding thei 
others have followed closely the caree) n, predominantly in 
of the store under its present manage Cuban heel, had good acce 
ment. Recently the store managers, it is expected to be even bett 
directors and representatives of Butle: 
University memoralized Mr. Marott at 
a special dinner meeting in his honor | ALITY 
and reaffirmed adherence to his me? | Qu 
chandising and business policies. ; 

The main store downtown has been boys shoes that 
completely modernized with a new store 


. 
front, new fixtures and complete air give you 


conditioning. In addition five branch 


stores have been cstablished, and _ it : STEADY PROFITS and 


is planned that this program of ex ; Py 
pansion shal. continue i STEADY CUSTOMERS ' 
The volume of the store has averaged “‘ 
much in excess of the average busines 
enjoyed during Mr. Marott’s owner 
ship. During the decade of new ownet ey features that guarantee their long wear, fine 
ship the book value of the stock ha 
grown to five times the original value as fit and genuine comfort. They're espe 
Under terms of the gift, which ‘ , 
provided that half the stock should go 
to employees and half to Butler 
University, Mr. Marott specified that I , 
all dividends paid to the university : give the kind of wear that brings 
should go into a loan fund for the Lr 41) 
benefit of needy students. To date, a ' customers back! If you sell 
total of $69,000 has been lent from the 
fund to 271 students 
Of the original management of the ie. to yourself to invest 
store, three have served the enterprise : : 
continuously during the ten year gate Brooks! 
period. They are Evan B. Walker, 
chairman of the board of directors; Anoline-type rg Pe — o 
Virgil H. Gebauer, president and a carted katie wake, leaoe wattle 
general manager; and Aubrey L. Cox, end quarter lining, Nylon stitched on all closing seams, 
. “ Combination lost. Sized B, 4-7; D, 3-7 Also in black as 
secretary and assistant treasurer. 26017, sized A, 8, 4-7, C, 3-7; D, 3-7; and tan as 
Present directors of the enterprise #8016, sized B. 4-7; C, 31-7; D, 3-7, ALL IN-STOCK to 


in addition to Mr. Walker and Mr acm sates 
Gebauer, are Dr. M. O. Ross, president 
of Butler University; Emsley W. John 
son, Jr 


Brooks boys’ shoes have unique construction 


cially crafted to stand up under the 


rough use boy's shoes receive, and 


boys’ shoes, you owe it 


, attorney; John T Barnett, GUABANTERO “MP phon Bea 
on > pee PROOF NYLON 

vice-president of The Fidelity Trust CLOSED SEAMS. \ 

Co.; Keller T. Brock, retired drug 


' Gtruint \tarwee 
executive, and William FE. Jarrett, check these QUARTES Linanas 


treasurer of the store . 
unique 


New Thom MeAn in Tampa features for 
TAMPA, FLA.—Thom McAn_ opened 

its first family shoe store in Tampa, longer wear 

Fla., at 8857 Florida Avenue in the wiot VaRierY OF 

North Gate Shopping Center on Thur iat ia 

day, February 16. To be operated by a . 

local company, North Gate (Fla.) Write today for GENUINE LEATHER 

Thom McecAn, Ine., is will be the FREE weirs 

eighteenth Thom McAn outlet in the IN-STOCK catalog! <i ep Ay 


state Peter Manatakos ha been ADO tx1ea whan 


ee ee eee eee THE WILLIAM BROOKS SHOE CO.— NELSONVILLE, OHIO 


representative for the company in the 
area. 


“BROOKSY” 


NE AMALIE 
TYPE LEATHERS UPPEOS 


Gtruint \batuee 
insure 


Pi IN 


“World's largest independent manufacturer of boys’ welt shoes’ 
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IDEAL FOR «Z 
Cancellation Stores 
Drive Ins 

Bargain Basements 


BARIS 


THE NATION’S FINEST 
CANCELLATION SHOES 


} 79-861 MEADE STREET NEW YORK 7 N y 
Cable Address ALBARISHOE + Phone WOrth 2.5180 
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Empire State Shoe Group Elects Leaders 
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ous 7 j A 





Officers above were elected at the closing session of the Empire State Footwear 

Association convention in Syracuse, N. Y. Seated, from left, are Ralph Rowley, 

first vice-president; Lloyd Lawson, president; Rollin Tuttle, secretary. Standing 

ere Edward Fox, chairman of the board and retiring president; John Quinian, 

second vice-president; Jock Funnell, sergeant-at-arms, and Louw Lichtenstein, 
treasurer. 
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One of America’s Finest Resources for | It’s New! . . . Like Walking on a Cloud! 


Complete Catalog 





Cnt 


INSOLES 


OOM 








Light as a Feather! 
Superb Comfort in Every Step! 


Cloth topping permits air passage 
through entire surface—and the bel- 
lows-action of the foam _ rubber 
breathes air beneath and around 
the feet . . . which keeps them cool 
and comfortable. 


Place Your Order Today! 


Men's sizes 6-13—Ladies’ 3-10 
$4.20 Doz. Pairs—$47.90 Gr. Pairs 


FREE Counter Display 


with 3 dozen pairs or more. 


SCOTT 


FOOT APPLIANCE CO. 
1701 WEBSTER ST. © OMAHA, NEBR. 





Modern Framework Set 
For Indianapolis Florsheim 


INDIANAPOLIS, IND. A modern de- 
ign, a step ahead of present day store 
planning, will feature the remodeling 


of the Florsheim Shoe Shop here, ac 
cording to R. L. Stoneburner, manager 
of the shop. The work is scheduled for 
completion about March 22 

The store is taking over half of the 
econd floor of the building in which 
it is located, to be used for offices and 
a stock room. This will provide space 
in the first floor sales area for almost 


twice as many customer chair A 
handsome new stairway will have no 
visible means of support, and will be 


hung from the 35-foot high ceiling 
Blue-pear] Swedish granite and wide 

expanse of glass will form the new 
tore front. A new neon sign will be a 


brilliant addition 


Hess Brothers Elects V-P 


ALLENTOWN, PA Mrs. Max Hess 
was elected a vice-president of Hess 
srothers at a special meeting of the 
department store’s board of directors. 
Her husband, who is president of the 
firm, in making the announcement said 
that Mrs. Hess fills the vacancy created 
when his mother, Mrs. Florence Rice 
Hess, died last November 28. 
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Shoe Store Uses Telecast 
To Introduce Casual Line 


TULSA, OKLA. Trippet’s Shoe 
Stores used a remote live telecast from 
the suburban store to introduce its new 
line of Westport Casual The 15 
minute daily show “Woman’s Page” 
with Betty Boyd on KOTV was tele 
cast from Trippet’s store at 2655 South 
Harvard and featured interviews with 
the store owner and two Westport 
representatives. 

Mike Murphy and Robert Reidell, 
of the We tport division of srown 
Shoe Company in St. Louis were in 
Tulsa especially for the occasion and 
showed TV vi 


»wers several of the new 





Spring styles. Dr. Floyd E. Trippet, 
who with his wife, owns the two Trip 
pet stores in Tulsa, showed Mi Boyd 
around his ladies’ department, which 
he calls Coed City. Salesladies appeared 
on camera to model various Westport 





Kach department in xa ppet’ na 
a distinctive name. The children’s de 
partment “Children’ Campu 
boot department, “Indian Village” 
ladie department “Coed City” and 
children’s dance shoes, “Capezio Cor 
ner.” Trippet’ | one of the five 
largest distributors of Capezio dane 
shoe n the country, and ipplie 
about 40 dance studios in a 150-mile 


area around Tulsa 
Dr. Trippet was a practicing chirop 


and Tulsa for 22 





odist in Bartlesv 


years before going into the retail shoe 
business. ‘When I gave up my practice 
and opened a shoe store,” he said 
“everyone just 


assumed that I would 
be handling only ig! health hoe 
and I nearly went broke.” 

He borrowed $500 to open hi first 
store and was allowed $900 worth of 
children’s shoes a tarting stock. But 
the “health shoe” impression wa 0 
strong that he had no volume, could 
not increase his stock and operated 


in the red for five years. 


Leeds Signs Long Lease 
In Oregon Shopping Center 


PORTLAND, ORE.—Leeds’ Shoe store 
has signed a lone term lease for space 
in a new $300,000 buildine to be erected 
by Fred Meyer at the Gateway Shop 
ping Center, here 

One of the nation’s largest shoe re 
tailers, Leeds’ lease calls for 6,000 
square feet of sales space with store 
opening set for September 1. It will 
have 40-foot frontage, 125 feet depth 
and a balcony of 1,000 square feet. The 
Leeds lease has been signed by the 
parent company, Edison of New York, 
and will be cperated by Edison com 
pany of Oregon. 

The local store will be named Leed 
Gateway Portland shoe store. The store 
will have aluminum, brick and plate 
glass entranceway, decorative acousti 
cal plaster interior finish, vinyl floor 
ing, flush fluorescent lighting and will 
be air conditioned 


Honored for Service 


New YORK Thirteen 


the 
As 
gu 


2» National Shoe Store 


sociation were honored 
ished service when more 


members and their guest 


the 
va 


Sh 


Honored for istained active ervice Bt ALO, N \ Highland Boot 
In the association for ZO yeat or more Shop Ine ha been ncorporated = in 
were Mac Jaco Louis Zinn, Samue Ruffalo ins with capital of 200 
Green, Henry Berman, Emanuel Ra hare rhe principa are Joseph D 
kin, Barney Landsman, Mi Ethel Norris, Frances W. Braun and Louise 


Le 


f 





» twenty-fifth anniversary of the o1 


nization at a dinner-d 


eraton-Astor Hotel here 


vy, Harry Samalow, H 


Pm 


about 
these 
new 


sandals 


ANOTHER Mrs. Day's 


= 
ey ; 
one Pa’ § - ae le ture with this ne tremely flexible California sandal, La 
’ Jp itsell to delightlul mother-daughter footwear combi 
2 4 
Style No. GIIS2 ~, itf pe baby shoe in a le variety of love paste les is 
P Plat fal | 
pla ea I i real ‘extra sale roducet Its appeal to the fa led 
Re Eth 
he other tremendou t's NEW its BLAU TIFUI 
FLEXIBLE and it’s by IDEAL, certa rantee tha na 
th baby’s foot hapy 
, Remember, \deal Baby Shoes are the brand all thers TRUST 
et fl J 
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~ % “4 m 
. ree , 
~ “mt " 
j yy - 





ance im the 








Morty Dix, Abraham Weintraub, 


; Joseph Curcio, and Abraham Kushne1 
members of Fred S 








level, vice-president of National 
Benevolent : 
; Shoes, ine., nade resentation f 
Oo stin 
for disti monogrammed culf links to the men and 
‘ O00 
than 1, bracelet charm to Mj Levy 





celebrated 
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IDEAL HAS DONE IT AGAIN! Taken the lead in the 

















MRS. oavs Ydeal BABY SHOE CO., INC. 


DANVERS, MASSACHUSETTS 





WEST 35TH STREET MERCH AN — MART 679 MERCHANDISE MART 





NEW YORK Nw OY HICAG 44 NOIS DALLAS. TEXAS 
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ALWAYS 





count on getting fashion’s 





best numbers promptly from our 


IN-STOCK 


Crystal 


ize to 10 










Biack Patent 
Pastel Blue or 
Pink Kidskin 
with clear 
Vinylite 





full lous 
$5 50 











Send for our newest 













HAVERHILL, MASS. 





Rocky Mountain Shoe Chain 

Reports Personnel Changes 
HASTINGS, Nes.—President J. M. Me 

Donald, Jr., of the J. M. McDonald 


Company, department store chain head- 


quartered here which operates over 100 
family shoe departments in the Mid 
west and Rocky Mountain states, re 


ported these recent changes in buying 


and managerial dutie 
Kenneth Raupach, 
trative assistant, and 
former vice-president 
of the J. P 
whose 10 stores were 
McDonald chain last 
assigned to the operations and person 
nel departments as assistants to N. H 
Volland, vice-president in charge of the 


former admini 

Robert Vestal 
and operation 
Croft Company, 
taken over by the 
year, have been 


manager 


two departments 


M. W 


on the 


buyer 
trans 


Dickinson, men’s wear 
Hastings staff, will be 
ferred to the company’s New York 
office where he will relieve S. V. Me 
Clure of men’s clothing and footwear 


purchasing duties. Mr. McClure, who 
is assistant to Ray MacElhinney, vice 
president and New York office mana 
ger, will devote more of his time to 
office administration. He also will as 
sist Mr. MacElhinney in purchasing of 
general lines 

Mrs. Mary Lou Koch has been as 
signed to the Hastings staff as assis 
tant to Charles Marlowe in the promo- 
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daytime and evening catalogs 


ibm (elavatelateyars 


Spec 
sizes to 10 
White & Tan 
Calfskin 
17/8 illusion 
or 21/8 heel 
$5.50 


All Tan or 
Vanilla 
Corkette 
aquare-back 
17/8 heel 
$5.80 
AAA, AA, B 
widths 


SUN-EEZ 


Proven best sellers 
year ofter year. 





SANDALS 


Economically priced 
for volume sales. 































FAVORITE 


° a 


KIDDIE SANDALS 
IN STOCK 


Colors: Brown, White, Red and Tan. 
Ever sizes only — 5 infants to 3 misses. 


HOY SHOE CO. - 1128 Locust St. « St. Louis 1, Mo. 











Miss 


ucceed 


tion department. She 
Joan Gellatly, who resigned 

Fred Brier, former assistant mana- 
ver at the Perryton, Tex., store, was 
named manager of the Borger, Tex., 


tore, replacing Stanley Angelcyk, who 
has resigned. Thomas Morin, former 
assistant manager at Hiawatha, Kan., 


replaces Clarence Hollingsworth, re 
signed, at Aurora, Neb. R. C. Williams, 
former assistant manager at Grand Is 
land, Neb., was named manager replac- 
ing Rolland Wilson, resigned, 


Shoe Retailer Hangs 
Own Painting in Store 
CRANSTON, R. I.—Joseph Relli, for 
28 years operator of the Roseland Shoe 
Store, has closed that store 
and opened a new known the 
Regent Sundial Shoe Store. Located at 
630 Reservoir Avenue, this city, it 
family store featuring women’s 
in the $7 to $10 bracket. The store is 
25 by 45 feet, has 12 chairs for adults 
and four for little folks, and is com- 
pletely open at the front. Walls 
painted aqua; fixtures are painted with 
a variegated product which 
mottled gray-white appearance, and one 


Providence, 
one as 
is a 


shoes 


are 
gives a 


of lightness 

One of the interesting features of the 
new store is a large oil painting done 
by Mr. Relli, depicting his former store. 
This the fact that Mr. 


out 


brought 


artist and has been doing 
for the past three 
are generally 


Relli is 
oil 
His 
scenes. 

He keeps a stock of framed oil paint- 
ings he has done at his home. Among 
ether hobbies, he is a photographer, 
taking both movies and _ still shots. 
Many times all hobbies participate in 
subject. He takes photographs of 
visits, then paints them 


an 
years. 
nature 


canvases 
subjects 


one 


the 


places he 





Joseph Relli, operator of the Regent 
Sundial Shoe Store in Cranston, R. I., 
shown with a group of his paintings. In 

the center is his former shoe store. 
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Akron Shoe Dealers 
Discontinue X-Ray Use 

AKRON, O Akron 
agreed to discontinue the use of X-ray 
machines, after a survey 
months ago declared the devices to be 
a health hazard. 

The results of the shoe-fitting fluor- 
oscopes were made in this city by James 
€, Wynd, industrial hygiene engineer 
for the State Department of Health. 

In his report, Mr. Wynd had said, 
“injuries resulting from X-ray ex 
posure may not show up until later life 


shoe dealers 


several 


or even in later generations.” 

Pr. director of 
here, presented the report to a meeting 
of shoe dealers, declaring that of 
shoe X-ray machines tested only four 
did not “definite 
hazards to health.” 


Rees, sanitation 


all 


conclusively present 


Expects Good Rubber Sales 
Through April and May 


LOVELAND, O. 
definite change in years in 
pattern of rubber footwear 
retail shoe stores, according to Charles 
J. Miller, of So-Lo Marx Rubber Com- 
pany. This change relates particularly 
to children’s rubbers 

Until a few years 
told the RECORDER, 
couldn’t get their rubber stocks into 
the basement fast enough when late 
February or early March arrived. In 
some the 
after Christmas 

“Children’s ‘totes’ have changed that 
pattern for a lot of stores,” Mr. Miller 
continued. “Now March, April and 
May three high volume months. 
Our promotion in newspapers last 
Spring tripled factory shipments dur 
ing the first four months of the year. 
This year we have something new to 
help the retailers in our ‘totes’ bar or 
This heavy 
cardboard open-face cabinet shows 48 
pairs neatly attractive 
display in bit of floor 
space.” 

The firm is 
free to all 
number of 


been a 
the 
sales in 


There has 


recent 


ago, Mr. Miller 
most retailers 


area season Wa over soon 


are 


portable stock displayer. 


and makes 


any 


an 
vacant 


offering 
retailers 
pairs 


the displayer 


who order that 


Ed Pankau to Direet 
West Coast Shoe Show 


ANGELES—Ed Pankau, western 
representative for Oomphies, Inc., has 
been named chairman of the forthcom- 
ing show to be held by the West Coast 
Shoe Travelers Associates. Slated for 
the dates of May 20-23 inclusive, the 
show will again hold forth at its usual 
Alexandria Hotel location. 

Conferences between Pankau and As 
sociation Dave Kleinsmith 
were scheduled for this coming week to 
begin work on details. 


Los 


Secretary 


Applications for 
exhibit space are not yet being accepted 
but an concerning 
istration dates is expected soon. 


announcement reg- 
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the cus 


With shoes 


Lowe’s Foot-Aid Shoe Stores °' “sed already in 


tomers’ 


Women’ 


wardrobes 





shoe 





Open San Francisco Unit tyles: include ties, oxford, 












San FRANCISCO—John Lowe, pres and pumps, in a large range of sizes 
dent of Lowe’s Foot-Aid Shoe Stores, and several colo Prices range from 
Inc., announced the opening of Lowe's $16.95 to $17.95 Men’ noe in kid 
Foot-Aid Shoe Shop at 212 Stockton und kangaroo are available in Con 
Street, Room 205, San Francisco. nolly’s pecia t 

The attractive salesroom resemble Phi the third unit in the Lowe 
a smart lounge with its comfortable chain, according to Myr Lowe, and 
chairs brightly upholstered in green plans are being considered for other 
and yellow. Shoes are arranged in hops in large cities throughout the 
casual display Fittings are made countr) Shoe are made in Los 
with Connolly hoes or with the Di Angele The firm ha been in cor- 
Louis J. Merritt arch support, which rective footwear for 11 years with its 
can either be built into a pair of shoe headquarters in southern California. 
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SuperSout 


surfaces. It's 


won't slip on slick 








puncture-resisiant 











and water-resistant, too PLUS 
lighter weight ond greater 
flexibility! 










SUPERSOLE” means EXTRA 
never been a better sole for 
LEATHER 


a finer leather sole than 


Best of all, 
W-E-A-R. There's 


growing feet thar 






there's never 
SuPERSOLE” | 
OR 


been 










and it's so easy to stitch cement! 


VIRGINIA Oak TANNERY 


SALES CORPORATION 
27 SPRUCE STREET NEW YORK, N.Y 


SuPERSOLE 























Only genuine leather bears the VOTAN trademark 













Spring Time is Dress-Up Time... . 
Be Ready With These 2 Styles 


From 2 Fine Lines, Styled 


wi an accent agg eRov 









Line 


Side 


Available for 


A Few Choice Te 
With Established Trade 


rriforne 


Salesmer Straight Commission 





ELIZABETHTOWN 
; ( aod , 4 f ‘ 


WE MANUFACTURE ONLY—AND DO NOT COMPETE 





Shoe Import Items Aid 
Marshall Field Merchandising 


CHICAGO playing an in 
creasingly important role in the import 
sanll Field & Company 
the firm 


of import 


Shoes are 
program of Mz: 
During the 


has been expanding it 


past several year 


tock 
items in all department 


Imports have always played an im 


part in the store’s merchandis 
ing Buye) 


ent on buying trips to all parts of the 


portant 


program are now being 


world, as was done prior to World War 
Il. Thirty were sent abroad last year 
and this year the number is being in 


The 


throughout 


tore also maintain 
Europe and 


creased to 50 


buying office 


in many parts of the world 


i'rank J. Heep, merchandise manager 


for shoes, has made two of these buy 
ing trips within the past two years 
The first was last May and the most 
recent, this past January. He expects 
to continue to make two a year to keep 
ip with the situation 

The January trip concentrated on 
France and Italy. In Italy he bought 
a number of casuals, espadrilles with 
rope jes, and particularly raffias in 
step-ins, wedges, oxfords, and sandal 


Practically all are made over American 


lasts. In Paris he purchased original 
designs in pull-ovet which will be 
made up in this country by Field’s 


ource 


reyuliar res 
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for Immediate Delivery 
Orders shipped promptly 


A. S. KREIDER 
SHOE MFG. CO. 


Shoes 


Smooth Brown Blu Ox 
Leather Lining & Insole 
Leather Zebra Welting tr 
Shank Natural Rubber 
Sole Brown Heel 












Rubber 


Round Cdge Grey 
tang Quarter Lining 
Suede Non-Slip at 


Boy's Sizes C & D 





Goodyear Welt 
Styles Always 
IN-STOCK 





PENNSYLVANIA 


, 


WITH OUR CUSTOMERS 


hoe 
thi 


selection of 


that imported 
those 


a good 


Mr. Heep 


I] never 


tate 


replace made in 


country However, 


imports, he point out, give prestige 
to the store. Also, he adds, the Italian 
casuals are good values. They are sold 
at the slipper counter as a hand-out 
item. Since they do not require fitting, 


women can slip them on easily at the 


counter and thus the merchandise re 
quires a minimum of handling and 
moves quickly 
Leather Industries Plugs 
Shoes with B. Altman 

New York—Having for some time 


promotional 


now been emphasizing it 

theme direct to the consuming public 
through advertisement In mass circu 
lating publications and on radio and 


television, Leather Industries of Ame 
ica joined with B. Altman & 
Company, one of New York City’s lead 
an in 


forces 


ing department stores, in store 


promotion themed, “Elegance seyin 
With Leather.” 

The luncheon fashion held 
in the Terrace Room of the Hotel Plaza, 


The show’s highlight wa 


how was 


February 23 


a preview of leather shoes and acces 
ories for Easter, with emphasis on 
new colors and textures. The store’ 


charge customers were in the audience 
B. Altman’s up thi 


fashion series of 


will follow 


with a 


presentation 















Made by folks 


ACME BOOT COMPANY 


Clarksville, Tennessee 






il 
AUTHENTIC MAJORETTE 


BOOTS 


STYLE 7611 Ladies 


thru 10 












o/ Sizes 3 
¥ fe & C w 

an 

Priced at $4.15 
STYLE 6611 Misses 






ths 





Sizes 12 thru 3 
B’' & °'D'' widths 
Priced at $3.60 


CHILDREN’S Size 
8'2 thru 12 D 
widt 


Priced at $3.00 
INFANTS’. Sizes 4 


thru 8 D' widtt 


Priced at $2.40 

























who know fine bootmaking 








month of 


store promotions during the 

March. On March 19 they will conduct 
an all-leather shoe show in their better 
shoe department on the second floor 
Simultaneously, their Fifth Avenue 


windows will be devoted to the “Ele 


gance Begins with Leather’ theme 
Counter cards and other display ma 
terials provided by Leather Industries 


will be used both in win 


and interior 


of America 


dow promotion 


Sales Consultant Scheduled 
For St. Louis Showing 
Watson, 


St. Louis Jame ale 


consultant and lecturer, one of two 
peakers who will appear on the break 
fast program Monday, April 30, which 
promises to be a highlight of the tenth 
annual Fal] showing of the St. Loui 
Shoe Manufacturers’ Association 

Mr. Watson is well known to many 
hoe retailers having addressed nume}! 
ous “clinics” conducted by shoe manu 
facture) 

4 vraduate of the N.Y. School of 
Retailing, the sales consultant formerly 


supervisor of R. H. Macy 
York; personnel 


Was training 
Company of New 


director of Associated Merchandising 
Corporation; divisional merchandise 
manager of Bullock’s Wilshire; and 
national educational! director of 
Montgomery Ward Company, Chicago 
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Coward Opens Its Ninth 
Unit in Stamford, Conn. 


Coward Shoe 
140 


STAMFORD, CONN A 
Store was opened here at 
Street, 


Summer 
according to an announcement 
by Irving D 
president of 
pany 

The marks 
the Coward The 
observed as part of Coward’s ninetieth 
anniversary. 


executive 
Shoe 


srown, 
the 


vice 
Coward Com 
the ninth in 


opening wa 


new outlet 


chain 


The new store’s interior features ex 
posed shelving lining side 
Filled with white boxes and gaily col 
ored labels, the shelves complement the 
persimmon walls and mustard yellow 
ceiling which is highlighted 
valances. Colored shoe silhouettes hang 


shoe each 
by white 


three feet 


birch 


at intervals of 
Walnut and 
ranged in intimate groupings, 
ment salt and pepper 
men’s department is 
that of the and 
deep brown vinyl runne 


furniture, at 
comple 
The 


from 


carpeting 
eparated 


women children by a 


Songs Spur Shoe Sales 
McCook, NEB Malleck, Me 
Cook Jr. College who works 
part time in the shoe department of the 
J. M. McDonald 


has added a 


Gene 
student 
Company store 
touch to 
which is highly 
tive, according to Manager Bart Lep 
per. Gene, who plays the 
guitar, recently 
nings in the shoe department, 
and playing folk songs 

Mr. Bart said tanding 
room only in the shoe department fo: 
the musical interludes. The added traf 
salutary effect on ale 
the and old, and the 
noted that he plans to u 
salesman’s 


here, 
new footweat 
merchandising effec 
sings and 


pent two open eve 


inging 
there wa 
fic had a 


both for 


manaper 


noe 


young 


extra-curricular tale 


again to boost shoe 


aie 


Letters 
to the 


Recorder 


Kditor, Boor A 
\ new 


State fk 


ND SHOE RECORDER 
pre ident of The 
ootwear A 


my 


Empire 
ociation, I want 
expre appreciatior for the 


article appearing in the Februa) 
issue of the RECORDER 


Syracuse, New York, 


reporting 
how hel« 
January 

The officer 
reaiize and appreciate the 
the 
promote bett 
snoes in the 

Lloyd J 

Oneonta, N. Y 


and board 


nave given us 


our 


tnrougnout 
endeavor to 
tribution of area 


Lawson 
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larger of the two spaces 


Apparel and Shoe Chains 


American Dixie, handling women 


Lease Side-by-Side Space 

KANSAS City, Mo. 
Shops, Inc., of New 
at 122-24 West Mapk 
Independence and has assign 


and children’s apparel specialty shop 


American ix was founded 25 years ago by C. C. Mil 
York nas 


Aver 


Tumpowsky in Syracuse, 


space now operates a chain of 62 


tores 

the storeroom area to the Cannon The Car 

Company of Baltimore in business for 24 
The the 41 103 

foot one [ he DD. J 


non Shoe Company has 


been 


vears and has a 


corporation is dividing chain of store the 


L. J 


and Charle 


throughout 
frontage into two storeroom Bryan is 


24-foot 


president; 
frontage and the othe Bartholomew is trea 
with a frontage of 17 feet. Both store L. Haslup 
will a depth of 115 feet Amel After 


Dixie Shops, Inc., will occupy the hops will be 


with a ire} 
ecretary 
have considerable 


remodeling both 
March 15 


can opened about 


they flex 


they roll 


they bend 
to follow your 
foot 


nm action 


Highland 


Custom ( 


Allen-kdmonds 


foot movement! 


Shoes to set your feet a-dancing 
flex roll 
Patented nailess construction hioning 
and heel-to-toe flexibilit 
Most comfortable 
bach 


and bend with your every 
cork cu 
soft, supple leathers put 
SPRING in 


you've ever 


hoes 


We 


S74 OD 


your gait! 


too or your mone 


Most st vle 


worn 


guarantee that in writing! 


Allen bdmonds 


THE SHOE OF TOMORROW 


hone book for nur deale 

ad from 
{/len-hedmonds 

Belwi 


or orde 


win, Wisconsin 


Sale s 


shoe 


live | 
features 
customers, sale 


step too because Allen-Edmonds 


tent ales-winning adverti 
and profits for your till! This ad will 


fire 


ing to win 


( ombine 


and consi 


find pre 
pects for you in 


ESQUIRE, April 
SPORTS ILLI 


1956 NEW YORKER 
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Ever Notice How Many Leather Experts Wear Allen-Edmonds 
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We Offer Quality Jobs, Cancellations 
and Closeouts in Branded Footwear to 


raohata-titehatela 


shoe stores, drive-ins and 
shoe promotion buyers 


Our prices on fine shoes, 


bought direct from the best known 


for values! 


Open a Cancellation Shoe Store in Your Town 


Our New Store Consultants Will Help You Set Up a Profitable Operation 


makers are in line with our 


nationwide reputation 


Quality Shoes Since ‘32 
M. K. WEIL Shoe Company 
“While in Town See Weil” 
1215 Washington Ave, Saint Lovis 3, Mo 


Sample Rooms: Los Angeles * New York 





BOKIDE 








CHICAGO BOSTON 





mellow, full grained, 
elk type kips 


Barrerr & Conpany, Lc 


ARMOUR LEATHER CO. 





NEW YORK 


for 
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NEWARK, NEW JERSEY 











About Shoe People 





Wolbach’s Department Store, one of 
the oldest in Nebraska and a major out- 
let in Grand Island for men’s, women’s 
and children’s shoes, has been sold by 
Fred M. Rauch to a new corporation 
controlled by Ben Simon & Sons of Lin 
coln. Members of the corporation are 
Harry Simon, president; Petter Woed, 
comptroller; Dana Cole, Frederick Wil- 
liam Rauch, son of the former owner of 
Wolbach’'s, and Ted Chichon. 

* * + 

Jack G. Moss, for ten years a sales 
man with the Ground Gripper Shoe 
Shop, Indianapolis, has become a part- 
ner in the store, operated by his father, 
Samuel G. Moss. The elder Mr. Mo 
been with Ground Gripper since 

and in the location for 16 


has 
1929 
year 


same 


. + 


Roger Masters, manager of the 
Miller-Jones Shoe Store, has been 
secretary of the Central Point 
Business Association, composed of mer 
chants having the Central 
Point Shopping Center in Columbus, O 


elected 
stores in 


. ’ ’ 


Wellborn Aaron, a veteran of the shoe 
merchandising business, has been ap 
pointed manager of the Poll Parrot 
store in Houston's Heights area 


96 


Max Warrick, who operates men’s 

stores in Ravenna and in Loup 

City, Neb., has been elected president 

of the Ravenna Chamber of Commerce. 
* os + 


shoe 


Paul Carrillo, formerly manager of 
Karl’s Shoe Store in Calexico, Calif., 
has opencd his own family shoe store 
at 310 Second Street, Calexico. 

. * +” 

George Cohen, owner of Coles Shoes 
Third Street, San Bernardino, 
Calif., has opened another store at 
16877 D Street, Victorville, Calif., and 
has Jack Allen as manager. 

. * * 


at 023 


Winston’s Junior Bootery, owned by 
Sig Weinstein, is moving to a new lo 
cation at 24 East Main Street, Alham- 
bra, Calif., from 414 South Lake Street 
in Pasadena. 


+ . 


Herman Weinstein, who has been 
connected with shoe 
southern California for the past three 
years, has been named manager of its 
oldest, largest store at 523 South 
Broadway in Los Angeles. 


* o * 


Reeve’s stores in 


for 
open 


The 


Famous Brands Shoes 
Oklahoma City will 
102 North Robinson. 


Henrie’s 
women in 
March 1 at 


store will be owned by a corporation 
headed by Julius Bookman, president, 
and his son, Sam Bookman, secretary. 
The corporation now owns a similar 
store in Tulsa, Okla. The store will 
have a flat Hollywood front with a 28- 
foot expanse of plate glass. A 10-foot 
free form table immediately inside the 
glass front will be used for display. 
Fixtures will be silver fox mahogany. 
* * * 

Bernard and Max Pollack, owners of 
the Merchandise Mart in Providence, 
R. I., have enlarged their shoe depart- 
ment and have added a complete line 


of men’s dress and work 
. * * 


shoes. 
A new women’s and children’s shoe 
department has been opened in the Weil 
Brothers Apparel Shop in the Man- 
chester shopping district in Fresno, 
Calif. Kenneth B. Gardner, who has 
been selling shoes in downtown Fresno 
for the past 20 years, has been ap- 
pointed manager. An Air Force veteran 
of World War II, Mr. Gardner is a 
member of the Fresno Executives Club. 
* * > 

Cannon Shoe Company, which has 
operated an establishment in Mobile, 
Ala., at 159 Dauphin Street for a num- 
ber of years, announced plans for open 
ing a store in Prichard, Ala. The store 
will be located at 22 Wilson Avenue and 
should be in operation by May accord- 
ing to Julius E. Marx, Mobile realtor 
who handled the transaction. 
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Glenn Harris, associated with Buel’s 
Shoe Store in Muskegon, Mich., for the 
last 12 years, has accepted the man- 
agership of Kooinman’s Shoe Store at 
207 Washington Avenue, Grand Haven, 
Mich. 

* * 6 

Leonard Lawson, former advertising 
director of Ansonia Shoes, has opened 
his own agency, Lawson Advertising, 
Inc., with offices at 80 West Fortieth 
Street in New York City. For the pres- 
ent, the new firm’s facilities will be 
primarily directed to the shoe trade. 

” * * 

Flory Mendicino, co-owner of family 
shoe stores in Cheyenne, Wyo., and in 
Laramie, has serve as 
chairman for a membership drive to 
launch a Cheyenne Family YMCA, 

oa * + 


consented to 


Richard L. Chaney, owner of Chey- 
enne Shoe Store and Cick’s Bootery in 
Cheyenne, was named chairman of the 
Cheyenne Chamber of Commerce dec- 
orations committee for 1956. 


Children’s Party Found 

Effective Volume Increaser 
COLe,.—A 
success in the 
Holmes 
the fact 


LONGMONT, 
for 
shoes at 
here, is 


major 

sales of children’s 
Family Shoe Store 
that Rodney and 
Mildred Holmes, owners, each year 
stage a colorful all-day children’s 
party for Longmont youngsters. 

Held in the store, each event offers 
a prominent personality of high 
juvenile interest, refreshments, prizes, 
and entertainment, which, during the 
past ten years, has packed the store 
to the walls at every instance. 

During the last such event, Holmes 
Family Shoe Store ran a half page 
newspaper ad inviting Longmont par 
ents to bring their children to the store 
to “meet Sheriff Scotty.”’ Sheriff Scotty, 
central figure of a 
program, was on hand the following 
Saturday and his arrival was given 
an extra fillip of interest in that he 
clanged up to the store on the back of 
a fire engine! Holmes made arrange 
ments for with the cooperative 


reason 


popular television 


this 
Longmont fire department which loan 
ed its number pumper to the 
for the event. 
An aggre 
Holme 
mont 


one store 
merchandiser, Mr 
operating in Long 
since 1946, and during that time 
has expanded the store several times, 
currently enjoying a gross of $83,000 
in a farming community of 
only 12,000 population. Children’s shoe 
sales amount to slightly more than 30 
of total sales, well above the 


national average and he credits almost 


sive 


has been 


per yea 


per cent 


all of hi 
of the annual “Children’s party.” 

An unusual feature in the shoe de 
which Mr 


costly, 


new customers to the appeal 


partment is a saw horse on 
Holmes has mounted a 
made miniature reproduction of a 
Texas cowhand’s saddle. In 
leather, with all of 


hand 


black 
the trimmings 
normally associated with show saddles, 
this is with 


regarded awe by most 
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all of 


during 


whom get a 
the shoe 


visiting children, 
chance to sit in it 
fitting. 


Baltimore Inaugural Ball 
Honors Forbstein and Rubin 


Balti 


Interna 


Forbstein, 
the 


Was 


BALTIMORE— Lee 
representative of 
Shoe 
table 
recognition of his service 

the Associated Shoe Asso 
ciation, from which he was outgoing 
president at the annual Inaugural Ball 
sponsored jointly by the Baltimore Shoe 


more 


tional Company presented 
with a 


Katz in 


television set by Gilbert 


Travelers 


Club Associated Shoe Travel 
rs of Baltimore, 
At the same event, held at the Chanti 


cleer, Robert 


and the 


Rubin, shoe buyer at the 


Epstein Department Store, was pre 
ented wrist watch in 


tion of hi ervice to the 


with a recogni 
Baltimore 


Shoe Club 


Hudson Store Promotes Gill 
Gill, formerly a 
hoe department 
promoted to as 


DrrTROIT—Joseph 


] 


lesman in the men’ 


Store, 


ai 
been 
the department. He 
1948 


ment has 


sistant buyer of 


has been with the firm since 


have you heard? 


scampers 


the word! 


Scampers 
line of fashion flats and 

handsewn moccasins in the 
Little 


true handsewn 


the fastest growing 


country and now 
Scampers 
moccasins in children’s and 
misses’ sizes with steel shanks, 
double Littleway lockstitched 
“Scamperlite’ soles. For the 
young or the “young at-heart 
check Scampers 


For catalog write 


LUMBARD WATSON CO 
AUBURN, MAINE 


Manutacturers of 


Scampers and Cushionized § 
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Flatter Your —" Customers 











@ Let Trons help you 
sales with children as well as 
adults. Order now from your jobber, or 
write for free samples and prices to 


D & K COMPANY, INC. 
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oter-pumP 
bork. 


in 


potent 
PA to 10. 
complet ° 
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One pair—or another 3 MILLION pairs— 
from now, no retailer will is 
ever have to take 


1¢ in markdowns 


on the fo 4 


SLACKJATOR ye AF 
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©1955 WELLCO SHOE CORP., Waynesville, N. C. 
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teaching yea! in 


> company fo inded 


School in Chicago 
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Ba Bolte 






Joseph Wheeler 





ye ph 





theran Hospital in 





Mr Wheeler, who 


Warden Apartment 


been in failing health 


ast year 


Mr Wheeler wa 


Harvard Univer 


to this commu ; 
years, both a “a 


: alesman. During 
val . 
great many friend 


a director of the United State : both 


Manufacturers Associa trade. He belonged to : 


overseer of Bowdoin men His brother 
of the board of ceased, and Al both 
Theological Semin- ang Met arthy, In 
trustee and trea- time a nephew, Marvi 
cadam ¢ ent the ame 
Mr. Ba re New York and We 
gree from Bow 4 on-in-law, Willi: 
iwarded a cita operate Olmstead’ 
nl human Iyler, Texa 
vt of all thing Kor many year 
iter community active member of 
widow, M1 Church in Ft. Dodge 
a son. Wi a member of many f 
daughter, Mr tions 


a brother, John 


with the shoe busine 


Miss Elizabeth Al Friedman. Executive 





Los 


turers and retailer 





Wheeler, 88, and saddened by the 


sentative for Dunn Al Friedman, vice 


WILLARD 5S. BASS 


graduated from Bowdoin Col 


January 20, at Lu- and « 





for the quarter eral manager of 


Of Innes Firm. Dies 
A NGELES— We 






his retirement in Friedman, 52, suffered ; 


ed at the S 











Boot 





Santa Monica on February 8. 

He had been in the of health, 
was active in business as well as civic 
and fraternal affairs, and his death 
came so suddenly it stunned friends 
and associates. Only a few days before 
he had attended the press luncheon of 
the Los Angeles Shoe Retailers Asso- 
ciation, where he participated actively 
in formulating plans for the organiza- 
tion’s Spring shoe promotion and fash- 
ion show. He was a past president of 
that group, having served in 1952. 

Mr. Friedman, a native of Brooklyn, 
N. Y., had been in the shoe industry 
most of his life. In 1939 he became 
part owner, buyer, and general man 
ager of the Reliable Shoe Co. in Fresno, 
Calif When that 
with Innes in 1948, 


best 


company merged 
Mr 
and 


Inne Co 


Friedman be 
came vice-president man 
ager. In 1951 the 
quired by General Shoe Company 
he continued in the 
He is survived by 
wife Evylin, and hi 


general 
Wa ac 
and 
ame capacity 
four sisters, hi 
on Philip, 1D 


Alex R. Harris 


MILWAUKEE k 
Alex R. Harri 


sale the 


inera! ervice fo! 


66, retired veteran 


man fe United Shoe Repair 
ing Ma Company, a 
the | Machinery 
tion, were held Feb. 7 at the 
with 
Mi 


Sinal 


nine ubsidiary of 


nited Shoe Corpora 
Ritter 
burial in Wauwatosa 


Feb 


nay 


Chapel here 
Ritter had died 
Hospital afte 


irre! 


Cemete! 
at Mount 
undergone 
He had 
for 38 year 
St. Paul and Chicago territorie 
moving Mi He 
March 4, and livel the 
year in Sar Calif 
turned to Wi 
siding in Germantown 
tive of Dalla Tex. § 
his a daughter a 


a br 


abdominal! 
United 


New 


been with tne firm 


erving in Orlean 
before 
retired in 
following 

Gabriel, He re 
last October, re 


He 


irvivor 


waukee 


consin 
was ana 
include 
tepda ighter 


ther and a ©! 


Ellery F. Johnson 

St. Lou! 
Ellery F manager of Inte 
national! Maintenance 
Division, were held February 14 at Web 
ster Hi Methodist Church 
burial at LaGrange, Mo. M1 
49, died of « 
He joined International! in 19% 


Funeral services for 
John on, 


Shoe Company's 


here with 
John m 
ance! 

+s when 
gpineering degre 
He head 
1949 


he ived a civil en 
from Washington University, 


ed the maintenance divi 


rece 


nee 


Mrs. Fay Teel Wells 

LINCOLN, NEB Mr Fay Teel Well 
62, of Fred N. Well 
and mother of John F. Wells, president 
of Wel! & Frost, Inc Nebraska’ 
largest family shoe operation, died here 
after a long A graduate of the 
Unive ty of Nebraska and a Phi 
Kappa, she was a member of the First 
Church of Christ Scientist and of Co- 
lonial Dames 


wife treasurer, 


illness 


seta 
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J. Edwin Nelson 


St. Louis—J. Nelson, West 
ern Division manager for men’s 
and boys’ shoes of the Friedman-Shelby 
Division, International Shoe Company, 
died as the art attack 
February 13 at his home here. Funeral 
for the 61 
eran were held February 15 with burial 
in St. Paul Churchyard. 

Mr 
35 years 


Edwin 


sales 


result of a he 


services year old hoe vet 


Nelson joined the shoe company 
Shelby 


in, later 


Friedmar 
Wi 
Minnesota 


ago as a 
sales representative in 
traveling the St. Paul 


ritory. In 1926 he 


con 
ter 


returned to the 


Retail Profitably at 
$395, $595 


(Patent Straps Slightly Higher 


FOR TIRED SALESPEOPLE 


Step Master Special Feature Shoes 


PERFORATED 
ONE-PIECE 
LEATHER 
QUARTER 
LININGS 


BUILT-IN 
LEATHER ARCH 
PROTECTOR 


862 White Eik B.C,0, £2-8 


STEP MASTER 


1 St Louis becoming 
manager He 
1946 he 


Division sale 


home office ir 
juvenile 

held that 
was appointed 


merchandise 
until 
tern 


position when 
We 
manager. 


Well-known the 


for the role he played in developing Red 


throughout industry 


Goose shoes, Mr. Nelson was also known 
for 
retary of Unity Lutheran Church at 
the time of his death 

He i urvived by hi 
Lillian Nelson; three daughter 
Mu iel Nelson of Seattle, Wash 
William Auld of Fort Worth; and 
Harry I Brennecke of St. Lowi 


his church activities He was sex 


widow, 


' 7" 2 Dy t * 


Sales of children's shoes are 


ee 


s ty 
7 


sure to 


perk up when you feature Step 
Master Shoes! They're budget priced 


value-built and styled right. Sales 


people like them because they're so 


easy to fit and sell 


service holds your inventory to 


minimum and speeds turn-over 
Step Masters are an easy 


to-take tonic. Try 


460% 
5808 Sea Sa 
Smooth 


TanGra 


054-8 


84-12, 124-4 


Fast fill-in 


them! 


ned 


] 








7101 Black Patent 
110! Red 
510! Blue Smooth 
5,8 Bto E 
B)A4A to E 


Retail at 595 to 


Smooth 


7.50 





presenting 
Ruggie-ettes 


NEW CEMENTS—by the makers of quality 
juvenile goodyear welts—is news! 

Even more important, it's a sales booster for 
Write for FREE colorful catalog—aot 


you. 
once. 


W. L. KREIDER’s SONS 


MANUFACTURING COMPANY, PALMYRA, PENNA. 











This invention. of a new and self-conforming 


presentiy licensed to any manufacturer or 


(see below) to all qualified shoe manufacturers 


ANYONE 
DEAL WITH 
LIVING FLUID 
SION INSOLE 

AUTHORIZATION 


OTHER THAN 
THIS 
INSOLE" OR 
OR ANY OTHER NAME 
BY THE INVENTOR 


MAGIC FLUID 


Persons or firms dealing in or using the 


for information concerning 
DR. GEORGE 0. SHECTER 
44, California. Telephone TExas 60-6493 


inventor 





Important Notice to the Shoe Industry Concerning 
the LIVING FLUID INSOLE, U.S. Pat. Pend. 


insole 


any firm 


INVENTOR CLAIMING TO HAVE RIGHTS TO 
INVENTION OR THE MATERIAL 
INSOLE” OR 
DOES 


material 


authorization of the inventor will be subject to proper legal proceedings 


the use of the material, please communicate 


2453 South La Cienega Bivd., 


material, is not 


but is available 


UNDER THE NAME 
IMPRES 
SO WITHOUT ANY 


without the 


express 


with 
Los Angeles 








KEEP ABREAST OF YOUR 
MANUFACTURER'S ADVERTISING 


and Merchandising Plans 


And in EVERY Issue of 
BOOT AND SHOE RECORDER 


WATCH FOR IT! 


IN THIS ISSUE 








Financial 


New 





Allied Kid Shows Gain 
For Latter Half of °55 


Record shoe production 
1955 was reflected 
leather demand, with the 
Allied Kid Company was 
able to show consolidated profit after 
taxes of $515,500 OR, or $2.14 per share, 
firm’s semi-annual re 
month. Profit for the 
with $1.47 per share 
six months of 1954. 

all leathers 
the same period last 
President Benjamin 


YOrK 
latter half of 


NEW 
in the 
in increased 
result that 


according to the 
port, issued last 
period compares 
the last 
‘The sale of 
than in 
observed 


tor 
our was 
wreater 
year,” 
Simon 


“On the kid leather end of 
ness we continue 


our busi 
dominant 


kid and 


to enjoy a 
position, especially in suede 
colored glazed kid 

“Our patent leathers 
ceived by the stry 
been sful in our 


well re- 

and we have 
program to ob 
proportion of this 


are 
indu 
succes 
tain an increasing 
busines 

‘The split 
leathers at our Brezner plants has more 
than doubled since the 
that division in 1953.” 


production of side and 


acquisition of 


100 


Seiberling Rubber Company 
Has Biggest Sales Year 

AKRON, O, 
pany, bouncing back 
biggest year of sales 
best years of profit in 
pany reported today. 

J. P. Seiberling, 
the report 
were $45,987,064, 
the $35,714,299 

Net profit was $1, 
five 
earned in 


Seiberling Rubber Com 
from 1954, had its 
and one of its 
1955, the com- 


aid in 
sales 


president, 
that 1955 net 
up 28 per cent above 
for 1954. 
127,085, more than 
than the $215,789 


tire 


annual] 
reported 
times greater 
1054, a 
amounted to $2.35 per 
preferred 
earn- 


poor sales year. 

Karnings 
share of common stock after 
dividend allowances. Last year’s 
ings came to 2 cents a share. 
“increased its earnings, 
improved its position in the tire mar- 
ket, and felt the effects of the 
diversification and expansion program,” 
Mr. Seiberling said. 

It was the 
of production, 
In units produced, 
highs set in 
tubes, automobile 


and 


The company 


good 


company’s 
both in 


greatest year 


tonnage and 
the report said. New 
output of tires and 
mats, heels and soles, 


were 


plastics 


United States Shoe Increases 
Number of Board Members 


CINCiNNATI—At the annual meeting 
of The United States Shoe Corporation, 
stockholders authorized a limited stock 
option plan for key executives. At the 
stockholders voted to in- 
board of directors to ten 


time 
the 
members, 

Reelected to the 
S. Stern, chairman; A. B. 
Nathan Stix, executive 
James A. Salinger, 
tary and treasurer; Walter Draper, 
Harold R. Le Blond, Joseph B. Rey- 
nolds, J. J. Smith, Jr. Newly elected 
to the board were Jos. S. Stern, Jr., a 
vice-president of the company, and Wm. 
H. Joyce, Jr. 

Following the Annual 
Directors elected 


ame 

crease 
were Jo eph 
Cohen, presi- 


board 
dent; vice- 


president; secre- 


Meeting, the 
the follow- 
Robert D. Stern, vice- 
Guggenheim, as- 
and Herman Rotting- 
treasurer. Other of- 
Charles H. Butler 
vice presidents. 


Board of 
ing new officers: 
president; Richard 
istant secretary 
tant 

ficers reelected were 


and FE. M. Daniel 


haus, assi 


Nunn-Bush Dividend Higher 


Nunn-Bush Shoe Com- 
pany increased quarterly 
dividend of 25 cents on common stock 
of record January 13. The dividend 
is payable as of January 30. Previous 
dividend was 20 cents. 


MILWAUKEE 
declared an 


qual terly 
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What’s New 


“do-it-your self,” 
lettering kit 


ing retailers with a 


pre-cut gummed paper 


adaptable to retail operation requiring 





A. C. Lawrence Develops 
Shearling Slipper Lining 
PEABODY, MAss. A shearling 
lining, designed for use in slippers, is 
now being offered by the Shearling Di- 
vision of the A. C., 
Company, 
this new 


new 


Lawrence Leather 
Known as_ Soflamb, 
the result of ex 
work designed to 
manufacturers a durable 
shearling lining, tanned in such a way 
as to provide new softness and work 
ability. At present it is available in 
cream tone. Soflamb is one of several 
shearling products made by this 
company. Others include Shulamb, es- 
pecially tanned for use in shoe linings; 


here 
product is 
tensive development 
give slipper 


new 


and Capelt, with the leather back fin 


ished in a wide color range. 





Sandler’s Ski Boots 
Inspired by Olympics 


A take-off on ski boots used for leisure 
and parade wear by members of the 
United States team which competed in 
the Winter Olympic events at Cortina 
D' Ampezzo, Italy. Designed by Jack 
Sandler, president of Sandler of Boston, 
and made by that company's ski boot 
division, these boots are of Navy blue 
leather with white top fringe and red 
frog closings. The boots complemented 
the red, white and blue uniforms of both 
men and women athletes. They were 
presented to the Olympic committee by 
Mr. Sandler. 





New Chukker-Type Boot 
Uses Dog-Leash Buckle 


Light weight chukker-type waterproof 
boot included in Fall, 1956 Rain-steps 
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display cards over- merchandise from 


line of Hood Rubber Company and The 
B. F. Goodrich Company, Watertown, 
Mass. Designed primarily for the teenage 
market, the boot comes in blond, a pre- 
dicted popular color. It takes its name, 
Dog-Buckle Boot, from the fastener which 
closely resembles the fasteners on the “an! 60-store 

ends of dog leashes. Pittsburgh 
ing in 


time to time 


Plan Pittsburgh Center 
Hill 
center in t 
duled for oper 
the Summer or Fall { 
project with parking 

the 


PITTSBURGH Kast Cente! 


hopping 


area l ene 





acre 


Introduce Pre-Cut Sign Kit 


NAPOLEON, O.—The Fruchey 
Company, here, announced it i 


1,000 cars will include 


Service shoe Store and the Keystone 


provid Shoe Store 


rlAazAie@ DOO 


~ TRIAITOEMARK 


NEW FASTENER! 
EXCLUSIVELY OURS! 
EASY TO FASTEN! 
ADJUSTABLE! 


NEW ! No. 901 EXTRA HEAVY DUTY BOOT J 
RUGGED SOLE — HEAVY HEEl 
ADJUSTABLE FASTENING OF 
TOUGH PLASTIC, TO INSURE SNUG FIT 
TO WEAR WITH HIGH OR LOW HEELS 
COLORS: CLEAR AND GREY 


SIZES: SMALL, MEDIUM, LARGE 
AND EXTRA LARGE 


Vy, 
jf 


7 


whe sf 


Jy Neo. 801 RETAIL 2.00 
/77\ FOR HIGH HEELS 14.40 PER DOZEN 
\ 2% 10 E.0.M. 
PREPAID 
6 DOZEN OR MORE 


‘or ow 
Ci 496 6, 


o “, 
* Guaranteed by 
Good Housekeeping 


%, 
45 soviennie 


COFFEY-HOYT PRODUCTS, INC, 


Colors: Clear and Grey 
SIZES: 5-6-7-8-9 


GARDENA, CALIFORNIA 
NEW YORK 
CHICAGO 


“oldest manufacturers of motded plastic bools’’ 
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QUALITY 


PRICED 
IN THE POPULAR 


No. 9820 
Misses 12!/5-3 
Patent 
Black Smooth 


-  @ 
TO WIN THE ((..:.;;) PARENTS’ SEAL 


maca lint 


TO GIVE YOU BIG VOLUME 


PRICE FIELD 


No. 9740 
Infants 4-8 
Childs 8!/,-12 
Misses 12!/5- 3 
Growing Girls 3!/2-9 
Patent, Pastel Blue 
Paste] Pink, White 


STRAPS AND PUMPS 


FOR LAST MINUTE FILL-INS PHYLLIS Shoe Co., LOWELL, MASS. 


Review of the 


Retail Trade 


BALTIMORE STORES PLAN 

GOLD PROMOTIONS 
Tw Is 
jor topi if ive ition in Baltimore 
volume turn 


lown 


mou we lhe i i“ 
ording to \ he uve mn the 
downtown area of Baltimore 

Palks revealed that the 30-day pe 
riod ending the first week in Febru 
ary found clearance shoes moving 
with shoe departments pushing their 
Winter tocks in ile 

The forecast for April May and 
June found buve concerned with 
patent leather pectator type shoes 


light brown with faney name such 


102 


manufacturers 


promotion 
Ww 1] be t 
on white kid 
on white calf in the 
{ general gold trimmu 


x ¥ 


DETROIT EXPECTS STRONG 
SPRING FOR PATENTS 


Jani ARY and early February 


ne is appearing to hold true to galosh 


former ‘ 
in Detroit. with very little 


im petu i ile ol hoe Childrer 
end of the newspaper strike. So 
thie it blamed on the mid 
ult one of the dow! closed 


town ato le iders reports More 


| 
great deal of s being caused by the de partment where the fir 
early February severe weather condi Spring lines are maki! 
tions caused b ice storms and deep ince Here the trend indicat 
snow banks People have held back tremely trong spring 
from their usual downtown routine leather, which is popping 
hopping habit because of the haz fashion ad and already building 
rdous walking and driving such an emphasis that one mai 
Helping to offset some of this to a ion shoe department ha 
f 


considerable extent for one of the ma per cent of its stock 


jor popular-priced shoe departments patent leather 
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NEWS OF THE 


SUCSINCN axv SUY 


Julian & Kokenge Adds Three to Board —}** Corporation Taking Over 


Former International Plant 


NEWPOR 


i 


A. E. ARGUS 


COLUMBI 
recto! { 
pany anho 


A. Argu 
and ecret 


in 1922 
manapel 
manayer 

ecretary and dire yy in 1046. He hold 
the Executive Award from the Grad 
uate School of Credit and Financia 
Management at Dartmouth University 
and is a member o ie International 
Accountant 

Mr. Ker 
company 
ment. He 
payro 





Bontex Innersoles Selects Thomas Taylor & Sons 


Prime Manufacturing Co. Makes Personnel Changes 


BUENA VISTA, VA.—The Prime Man Hout 
ufact iring Company ot yn Ma é n prod ! 0 ae } Interest in bitz-On Heel 


and it ales agence have been ; oth ‘ ‘ for tl } 7 ifa 


Shain & Sompany Acquires 


pointed to handle the complete 
Sontex innersoles, coated soc 
and quarter lining t was anm 
here in a joint tatement by H 
Surmonte, president of Bonded 
Inc., and Conrad ¢ Strickland 
tive vice-president and genera 
ager of the Prime Manu 
pany 
The announcement was made 
a joint meeting of the executive and 
sales staf? of both compante at the 
Bonded Fibers plant Manages Red Cross Drive 
Mr. Strickland said a new velvet fin New YorE 
ish Prime insole made from Bontex will manager. New 
be included in the company package Shoe Shops, ha 
deal now being advertised and offered hip for boot 
3 Cr 
fund 
t 


ern 


to shoe manufacturers in the I 5S. and in the Ree 
Canada The packaye iclude rib, he and 
adhesive and Prime in » ] ig David I. § 
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Named to Goodyear’s Shoe Products Plant 


IVAN THOMAS 


AKKON-—-Ivan Thomas has been ap- 


and 
promoted 


pointed production superintendent 
Ralph L. Quinlan 


to assistant 


has been 
manager of 
Company’s 


vt, 


development 
Tire & Rubber 
products plant at Windsor, 


Goodyear 
hoe 
the 


Mr. Thomas 


announced. 

was transferred to the 

Windsor recently from Gadsden, 

Ala he had been in charge of 

production of shoe products since 1950. 
A native of Maine, he began his 

with Goodyear a a cure 


company 


plant 
where 


carect 


R. L. QUINLAN 


operator in 1936. He worked on many 
upervisory jobs before appointment 
to the Gadsden post. 

Mr. Quinlan is a graduate of the 
company’s squadron training program. 
He has been a compounder in the 
development department of Goodyear’s 
Windsor plant since 1951. 

Born in Canada, Mr. Quinlan 
received chemical engineering training 
at Massachusetts Institute of Tech- 
nology. He joined Goodyear shortly 
after graduation from M. I. T. in 1950. 





Lloyd Krug to Represent 
Storybook Shoe Company 


NASHVILLE, TENN.—Lloyd Krug, for- 
mer national sales manager of the Cul- 
Company, shoe 
and distributors, has 
Shoe Corporation and 
special representative of its 
Shoe Company. The an- 
nouncement was made by Carlton Y. 
Richardson, Storybook Mana 
per. 


ver Manufacturing 
manufacturers 
joined General 
will be a 


Story hook 


Division 


LLOYD KRUG 


Mr. Krug will represent Storybook 
in major markets and be a distribution 
coordinator in the territory 


wherever needed 


national 
His experience began 26 years ago, 


working for his father’s 30 retail stores 
in a chain known as N. Krug, Inc., of 


104 


New York. It was interrupted by five 
years of Army serv'ce, in which he par- 
ticipated in the Omaha Beach Invasion. 
He left the Army as a captain of ar- 
tillery. 
After 
United States 
sette, Canada’s 


the war Mr. Krug became 
manager for La Pari- 
largest manufacturer 
of baby shoes. Later he joined Culver 
Manufacturing Company of Indiana 
and Wisconsin, manufacturers of chil- 
dren’s shoes. When the company moved 
its factories to Erin, Tenn., in 1949, 
he headed up its eastern division of 15 
states, then took over as national sales- 
manager and director of production. 


Geo. E. Keith Officers 
And Directors Elected 


BROCKTON, MASS. At the annual 
meeting of stockholders of the Geo. E. 
Keith Company, held here, the follow- 
ing were elected to serve on the board 
of directors: Fred Belyea, Reginald 
T. Cole, Robert H. Fesler, Harold E. 
Fitzgibbons, Leon P. French, Watson 
Greenfield, Harold C. Keith, Jean R. 
Keith, Clarence R. Clar- 


ence C, 


Nowack and 
Reed, 

The directors, in turn, elected these 
officers: Harold C. Keith, chairman of 
the board; Jean R. Keith, president; 
Fred Belyea, Clarence R. Nowack and 
Robert H. Fesler, vice-presidents; 
Watson Greenfield, treasurer; Law- 
rence FE, Allen, assistant treasurer and 
clerk; Clarence A. Orton, assistant 
treasurer; and Charles R. Williams, 
assistant vice-president, 


General Shoe Suit Settled 
By Consent Decree 
[CONTINUED FROM PAGE 85] 


Henry W. 


Genera! 


Boyd, Jr., president of 
Shoe Corporation, 
Shoe official 


that a 


aid: 
the 
been 


“Genera! confirmed 


consent decree has 
signed with the Department of Justice. 
This settled the antitrust suit filed 
against the company by the Federal 
government in Washington, terminat- 
ing time consuming and costly litiga- 
Soth General Shoe and _ its 
feel that no law has been 
violated. In fact the decree itself shows 
that what the United States govern- 
ment was concerned about was a 
that what General Shoe 
might do might violate the anti-trust 
laws. The company, believing as it 
always has in free and unfettered 
competition, is willing to agree to 
quite stringent prevent 
the company from doing those things 
the government alleged it might do. 
“The Government has 
provisions which are intended to permit 
General Shoe to continue as an active 
competitive factor in the industry as it 
is now, and as it may develop. 
the the company is 
restrained under certain circumstances 
from acquiring other shoe businesses 
for a period of five years. It must also 
divest itself of securities in 
other shoe companies which have been 
held for investment purposes only and 
which have not included in the 
General Shoe operations. Patents own 
ed by General must be offered to small 
hoe manufacturers on a license basis. 
Shoe has for 
a large purchaser of shoes from 
resold at 


report 


tion. 


counsel 


possibility 


provisions to 


consented to 


“Under decree, 


certain 


been 


“General been many 
years 
other manufacturers to be 
The order 
this 
requirements. 
highly 


recognizes 


retail. requires General to 
listing certain 
As a member 
competitive industry, 
that the industry’s 


future depends upon continued growth 


continue practice, 
minimum 
of this 

General 

of over a thousand shoe manufacturers 
tens of 
country. The shoe industry 


and thousands of retailers in 


thi one 
of the most competitive in this country 
and there is a real need and place 
for 
the nature it always 
will be strongly The four 


largest companies in the industry make 


both large and small companies in 
industry. By it 


competitive. 


less than 25 per cent of the shoes, and 
this instead of getting 
larger 1s than it 
in 1939. 

“One 


restriction on 


percentage 


actually smaller was 


unfortunate phase of 
that it 
waste 


any 
mergers 18 rep- 
when 


sful 


and 


resents a real economic 


built a succes 
small his own 
ability only to find himself, when quite 
old or in poor health, prevented from 
and 


an individual has 


business by merit 


selling to some larger company 


subsequently facing liquidation of his 


business by the estate.” 
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Gerberich-Payne 
Acquires Lancaster 


MounT Joy, PA. The 
Payne Shoe Company reached another 


Ger berich 


milestone in its growth here with the 
recent purchase by the company of the 
yround, plant and all equipment of the 
Lancaster Shoe Company of Elizabeth 
town 

Gerberich-Payne will take 
Elizabethtown operation March 1. 

Gerberich-Payne recognized 
among the leaders in the industry, are 
sold in all 48 states and Cuba. It now 
produces 565,000 pairs of GeePees, Ger 
berich Boys Shoes and Big Boys shoes 
With the acquisition of the Elizabeth 
town company Gerberich-Payne will 
have facilities for another 300,000 pairs 
per year. 

“Acquisition of the Lancaster Shoe 
Company property not only gives us 
additional production facilities long 
needed to meet the demand for 
products, but also makes available to 
us a large number of skilled workers,” 
said Clyde E. Gerberich. 

Gerberich-Payne has 300 employes in 
Mount Joy. There are approximately 
200 at the Elizabethtown plant. 

Frank N. Payne, president of the 
Shoe Company, after 
the purchase by Gerberich-Payne, “The 
management of the company is pleased 
to announce that the Gerberich-Payne 
Shoe Company will take over this plant 
and equipment on March 1, 1956. Pro 
duction will not be interrupted and fine 
shoemaking will be continued. The 
management feels the opportunity for 
steady employment is greatly im 
proved.” 

In 1918 E. S 
terest in the Kreider Shoe 
and in the following year organized, 
with Frank Payne of Harrisburg, hi 
own company, the 
Shoe Company. The 
was built the manufacturing of 
began in October, 1920 

In 1920 the company had only 
employes; today there are 300. In 
an office building 


over the 


shoes, 


our 


Lancaster said 


Gerberich sold his in 
Company 


Gerberich-Payne 
Mount Joy factory 
and 


shoes 


1925 
and 
1928, another wing to the factory 
Clyde E the eldest son, 
the organization in 1920. He 
had graduated from Gettysburg College 
in 1913 


department 


was erected 
Gerberich, 
joined 


after working in 

of the A. S. Kreider 
pany, joined Gerberich-Payne and wa 
elected a member of the board of direc 
tors and secretary. Grant D. Gerberich, 
the second son, graduated Mer 
cersburg Academy, Gettysburg College 
and the Eastman Business He 
was the directors 
and assisted in the management of the 
company. 


and 


everal 


Com 


from 


College 
elected to board of 
The third generation is now 
active in the company in the person of 
Clyde E. Gerberich, Jr., 
E. Gerberich and also by 


Both hold 


son of Clyde 
Grant D. 
Gerberich. executive 


tions, 


posi ° 
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American Biltrite Acquires 
76-Year-Old Rubber Firm 


Biltrite Rubber 
Company, of Ma 

turers of Biltrite rubber heel 
and producers of soling material 
acquired a controlling stock interest in 
tne Woven Hose 
Co., of Cambridge, Mas 
pany has been engaged for 76 years in 


American 
Chelsea, 


BOSTON 
manufac 
and sole 
, have 


‘ 


and Rubber 


This 


soston 
a com 
mechanical rubber 


lting and floor 


the production of 
industrial hose, be 


t and 


goods, 
Manageme! 


policie 


coverings. 


will continue as at present, according 


the flatty 


into bea ity of 


Iranslate fashion in 


rootweatl 


Tinie 


/ 


new, tran parent kelelo) 


Designed to ; 
onjunction with 
look dominating the 


footwear 


fashion 


hoe 


fr form 


ad plast 


i hion 


ti an announcement bY American 
tiltrite, of which Maurice J. Bernstein 
is president and Richard J. Marcus, 
treasure! 


Armour Promotes Aide 
\r mour 


appointment 


and Company an 


of ¢ H 
genera manager of it 
Mr. He 
who ha re 
Armour in 


accounting 


CHICAGO 
nounced the 
Heselton a 
Leather divi 
H. D. Niblock, 
Heseltor 


Leather ivi 


lee eed ; 
Mr 


the 


ion elton 
igned 
1918 in 


ak part 


joined 
ion’ 
ment erved in i 


prod KK 


Shoe Display 
FORMS 


that fit into the 


fashion picture 


tuD { 
types ¢ 


with 
hoc If 


highlight 
} 


ce omtfortable 











oo 


THE INDUSTRY 


BROCKTON 62 


CS. PLERCE COMPANY cassacuuserrs 





New Leverenz Plant 
In Production Soon 


VaLveks, WI 
la ver fi hort 
Wi now 
tow! A for 
April and in production by May 1, John 
H. Esch, vice 


Ground wa 


The new plant of the 
Sheboygan, 
this 
occupancy by 


( ompany, 
ynder construction in 
be ready 
president, has announced 
broken in civic ceremonies 


offices ! of 
and of 


tne 


the 


in mid-January with 


ls erenz hoe Ompany 


d Improvement Corporation and 
ifficial 


w factory, 


participating 
which eventually 


capacity of 1,000 pair 


tor tructure of ce 


tion with face brich 
ir 4 4 area 
iding 11 
pace free of 
Wiring for the 
dgdua ignting Will 
hl , ? 
floor Production 


of 500 pairs a day 


‘tL proy 


floor 


force 


doubled 


vorking 
oduction 
subled 
come about a 
ng demand for 
and Calumet 
“At pre 
9 


inning 


aid 
ny are 
breal 


our record 


Our Sheboygan 


operating teadily a 


August ! 
Wi 


nee 
Hol 


thi ba 


tein, 


for Le 


Ine were hied 

Incorporator 
rence i: Leverenz 
leverenz, Carl Eset 


The 


Corporation j 


we-pre ident 
Improvement 
building and leasing it to 


firm 


Gives Cheetahs to Local Zoo 
rant | Wey 


and trea the 
Manuf 
African 


Zoo 68 a 


MILWAUKE! enberg, 
We yen 
ompany, ha 


Mil 


part of the 


president irer of 


Sh “ 


donated 


berg acturing ¢ 


three cheetahs to 
waukesc new 
$300,000 fund drive 
ducted. The $4,000 gift 
mally b Mr 

hy yrandchildren 
Lindsay rhe 


centra exhibit. of the 


now being con 
was made per 
Wevenberg on behalf of 
Michael Pete) 


cheetah wil the 
eonti 


and 
form 
African 


nenta rrouping 


Lucky Stride Names V-Ps 

MAYSVILLE, Ky 
James M. Morri 
presidents of the Lucky 
Company here, it wa 
Carl Henry, president 
the 
projected company expansion 


Louis Collings and 
were appointed vice 
Stride Shoe 
announced by 
Mr 


were In 


Henry said 


appointments line with 


106 


Executives Promoted 

In Selby Organization 
Pau! M 

of the Sty! 


the new 


Smith, 
Kez and 
general 


PORTSMOUTH, O. 
who was manager 
Kasy-Goer lines, is 
ales manager for the Selby Shoe Com 


pany He W aiiace H. 


ton, recently moved up to general man- 


succeeds sen- 


Homer C 
president, 
red W 


general 


time Selby, 


At the 


chairmatr 


same 
of the 


tne re 


board and 


announced ignation of 


Hyle a 


iperintendent 


vice-president and 


He 


after a tw 


aid he would an 


nounce his plar -week vaca 


tion 


Mr 


pner 


Benton called Charles ¢ 


lby’s 


superintendent of Se 


WALLACE H. BENTON 


Manchester, N H., 
intendent 


here to become 
Officer 


permanent 


uper are con 
or election of a 
Mr. Hyle 
Announcement of the 
Mr. Smith followed by a 
announcement that he 
elby post to become 
for 
Shoe Company of Chicago 


iccessor fon 
promotion of 
few days hi 
had resigned hi 
ales manager 
Florsheim 
Mr. Smith 
at the Selby plant four ye 


for 10 
Julian 


women’ division of 


the 
has beer ars 
Mr. Hyle ha 
yeal He « 
& Kokenge 


he ome a 


been with Selby 
the 


Columbu to 


ame here from 
Company i 

Selby executive and moved 

up to vice-president and general 

195 

aid Mr. Hyle played an 

in the Selby 


uper 
intendent in 
Mr 


Important role 


Selby 
campaign 
to regain lost shoe markets and to re 
company’ 
maker of fine 


Mr. Smith 
while in college. He 


tore the reputation as a 
for women, 


his 


worl ked 


shoe 


started sales caree! 
part-time 
hoe salesman to help pay his way 
When he _ joined 
Selby in their youngest 
salesman, directly from the 
University of Illinois. His first assign- 


territory in Mary- 


aS a 
college 
1936 he 


coming 


through 
was 


ment was a small 


Shoe Workers Give Citation 
To Massachusetts’ Governor 


MA Honoring 
Herter for his f1 


+ 


WORCESTER, Gov. 
an A 


Ma 


ployee of Worceste! 


iend 
acnuse 
t} 


presented rity Wl 


of insulated port 


pall 


mony at the governo! 


Governor Herter accepts ‘Royal 
Worcester" insulated boots from Louis 
Robidoux, Worcester Shoe Co. stitcher. 
In the background are J. Arnold Clark, 
vice-president of Worcestor Shoe Com- 
pany, and Dr. Charles A. Bowman, Jr. 


for 
Robi 


f the 


rhe 
Achievement, 


presentation, with j itatior 
doux, 
Worcs 
for 


veteral 
made 
Wor 
The 
method 
ootwear 
Worceste! 
ed their ation for 
Herter’ tanding of the 
Ma ac! Us vorking 
and praised his eff give them 
t é | t) employ- 


ter fi 
the gove} 
oy’ fine 
hold 
la iny nN 1iatved f 


In their 


noe ral lp 


a patent coveri 


athe f 


croll, the noe 


MAaAKC!I expre appre 


C,overno! Inder 


probiem ot 


tne 
men 


“pro 


per 





aware and Penr Syl 


Arch 


Wa ral 


Preserver line 


ferred 


manape 
gned to become 
and genera SHie 


Coo ( 


manaye! 
ompany at Rochest« 
952 returned to Sell 


company 


nes 


Sam Schulz 


ST Lou! 
a retail operation o1 
died 16 at Jewi 


where he gone 


Sam Schulz 
Lere 
January 

had 
two 


unde 
wee? Lh 
Market S} 


Street 


operatior 
Schulz 


at 2738 


owned the 


Mar ket 
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Opera-Wise Cobbler 
Takes the Whole $64,000 


NEW YorK—Michael 
Long Island cobbler whose weekly take- 
barely 
demands of the 

and the landlord, landed one of 
sion’s richest prizes on the $64,- 
Revion program 
In doing 


worth of cobbler’s pay 


Della tocca, a 


home pay rarely exceeded 


enough to meet the 
groce!l 
telev) 
000 
earned 25 
and 
through in the domain of expert knowl 
which had check 
mated his nationally-famous colleague, 
Gino Prato at the $32,000 level. 


years’ 
broke 


SO, he 


edge of the opera 


The two cobblers seen here not sticking 
to their lasts and surrounded by books 
on their favorite hobby subject, the 
opera, are Gino Prato, left, the shoe- 
maker who settled for $32,000 on ‘The 
$64,000 Question," and Michael Della 
Rocca, who shot the works successfully 
for the full amount. Gino Prato was in 
Mr. Della Rocca's corner as his expert" 
during the crisis. 


In fact, Gino, 


ambassador for the 


wdwill 


siltrite 


now a roving’ ge 
(merican 
cornet?! 

bv t 


Company, was in h 
the “experts” allowed 
to those reaching the top 
competition 
Mr. Della 
by a 
t the w 


The « riti 


CTAZY 


tne compe 
Enrico ; 
Arrigo 


orne? 


opera prod 


Ripple Soles on Exhibition 
DetTroit—The Hack Shoe ‘ 


exhibited its Ripple Sole 


ompany 


March |, 1956 


exhibition conducted under the auspices 
of the Academy of Orthopedic Sur 


yeons recently here 


Shoe Manufacturers Among 
Mail Order Suppliers 


CHICAGO—Twenty-five shoe manufac 


turers and suppliers were listed among 
the firms which have helped build Al 
and retail 


of its 


den’s when the mail order 
company announced opening new 


headquarters, here 
The shoe firms, along with other sup 
listed in a full page ad 


the « omple tion 


pliers, were 


vertisement announcing 
and occupancy of the new building on 
Founded nearly 
67 years ago, a the Chicayo Mail 
Order Millinery Alden’s ha 


yrown to be one of the leaders in Amer 


Chicago's west side 


Company 


ican mail order and retail merchandi 
ing 

The new modern two-block-long 
double the 


which 


ire neariy company 


cilitie include an eight-story 


jlock-square building here, merchandi 
ing offices in New Ye rly 100 


and 14 


principa populatior 


telephone and catalog 


retail tore in 
center of the countt 
In it 


catalog 


Alden 


dozer 


mail order capacity 
have grown from a few 
r 


pages to a complete department ore 


than a thousane 


ided ey 


book of 


Post-war 1 


nia more 


pape OWwth ine 


pansion into retail le and 


offices all over the « 1 V vith sale 
volume SLOO000 


OOO 


Increasing to 


arly 
from $18,000,000 n ¢ 


yeal 


Mishawaka Rubber Names 
Barrick to New Position 
MISHAWAKA, IND 

has been named to 
post of yeneral sale 
sand, in which he 
sall footwear ale 
by G. D sabcock 
Mishawaka Rubber 
facturing 


For the 


Compan 
last tn 
Va Mmanavel y] 


au wide 


Kagen Gets Larger Verritory 
MILWAU KEI J 


START BUILDING YOUR 
PROFITS 


ELASTICIZED 
BALLET 


195 — 


10-days 


Made of high 
leather that has 
Elasticized to fit 


grade 
special 
stretch 
follows every 
foot without 
leather insole Black or 
Women's 10 


a glove 
move of the 
Smooth 


Infants’ 8 to 


gapping 
White Sizes 
N or M widths 


PLEATED TOE BALLET 


ter 7 ' RB 


TAP SHOE 
Pat 


=éee FES 


~~ = 


BOYS’ TAP SHOE: Bia 

- snes ‘ines: 

attached Heel taps furnished & attached 3 
ED WHITE JUNIOR SHOE CO. 
DEPT. B PARAGOULD, ARK 


07 





We believe 


just as we've 
done lor 


0 ves. 


And in all those 60 years we've 
made shoes as fine as 
the Doctor, Holland, and Mc 
Coy lines our dealers are now 


never 


ordering from us in record num 


bers. There's a real money- 


making opportunity here for 


you, foo 


WRITE TODAY 
FOR 
DEALERSHIP 
DETAILS 


HOLLAND RACINE SHOES, INC. 


HOLLAND + MICHIGAN 


Herbst Company Honors Retired Foreman 


4 rT 


Executive and supervisory groups and all foremen of the Herbst Shoe Manufactur- 
ing Company, Milwaukee, held a dinner recently honoring Ed Feuerstein, third 
from left, front row, who retired as foreman of the cutting room after 25 years’ 
service. Those attending the dinner are pictured above. Executives include, front 
row, George W. Herbst, secretary-treasurer on extreme left; F. G. Herbst, presi- 
dent, second from left; J. Z. Greeley, Jr., factory superintendent, fourth from 
left, and John F. Herbst, vice-president, fifth from left. Mrs. Nora Menne, fitting 
room forelady with 20 years’ service (third from left, second row) and John 
Nadboralski, Mr. Feuerstein's successor and with 25 years’ service, third from 
right, second row, were presented watches. 





Rueping Names Wilson 
To Board of Directors 


Fonpd pu Lac, Wis. 
ner David Wilson has been named to 
the board of directors of the Fred 
Rueping Leather Company, according 
to an announcement made here. 

Mr. Wilson, a graduate of North 
western University, served in the Pio- 


I. du 


Assistant tan 


neering Research Division at E. 


Ya 


DAVID WILSON 


Company, Inc., 
Rueping’s 


Pont de Nemours & 
Buffalo, and then 
in 1948. Next he spent 
the Lehigh Graduate School, 
hem, Pa., under the late Dr 
Theis. Returning to Fond du Lac, he 
served as director of Chemical Re- 
search and Development at the Fred 
Rueping Leather Company until Oc 
tober, 1952. Since that time he has been 
assistant tanner. 

The new Rueping director is a mem- 
ber of the American Leather Chemists 
Association; chairman of the Western 
Division, Side Leather Group, Tanners’ 
Council of America; and a member of 


came to 
two years at 
Bethle 
Edwin 


the Sigma Xi Society. He was chair- 
man of the 1955 ALCA Symposium On 


Practical Tanning, Swampscott, Mass. 


New England Records 
Top Shoe Production 


BostoN—New England shoe facto 
ries, concentrated in Massachusetts, 
New Hampshire and Maine, in 1955 
produced approximately 38 per cent of 
all shoes made in the United States, 
according to an analysis by the New 
England Shoe and Leather Association 
of date released by the Bureau of the 
This is the highest percentage 
1921, and 
cent 


Census 
achieved by this area since 
represents an increase of 12 per 
over the 1954 figures, whereas the na 
tional increase was 10 per cent. 

New England shoe shipments, with a 
dollar value of $713,943,000, equaled 35 
per cent of the dollar value of ship- 
ments in all parts of the country 

Massachusetts led the nation with a 
total 115,297,000 pairs, 
an increase of 7 per cent over a year 
ago, with shipments valued at $391, 
385,000. New Hampshire regained fifth 
production with a volume of 


production of 


place in 
47,625,000 pairs, an increase of 26 per 
cent over a year ago, the largest pet 
increase of any state. Ship 
$159,067,000. 


centage 
ments valued at 
Maine followed in sixth place with a 
16,533,000 pairs, an in 


were 


production of 
crease of 11 per cent. Shipments from 
Maine firm 


OOO 


were valued at $150,147, 


Leather President Elected 
GRAND HAVEN, MICH J 
Hatton, Jr., president of the Eagle 
Ottawa Leather 
elected president of the Committee for 
Development for Grand 


Ferrysburg. 


> 
> 


Julian 


Company, has been 
Economic 
Haven, Spring Lake and 
Recorder 
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Sam Gubin Assistant Manager 
For Tober-Saifer Company 

Str. Lours—The appointment of Sam 
H. Gubin as assistant sales manager of 
the Tober-Saifer Shoe Manufacturing 
Company was announced by Harold E. 
Tober, president of the company. 

Mr. Gubin had long been associated 
with Tober-Saifer as a sales represen- 


‘ 
bon 
(Py 


SAM H. GUBIN 


tative in Ohio and the Middle West 
with Tober-Saifer’s Jolene, Debtowner 
and Victoria Cross lines and the Can- 
gemi Coeds division of the company’s 
subsidiary, Selwyn Shoe Manufactur- 
ing Corporation. 

In his new post, Mr. Gubin will 
travel extensively in a company pro 
gram of merchandising and_ selling 
techniques aid to dealer 


Stacy-Adams Appoints 
Able to Southern Territory 


Brockton, MAss.—Howard P. Able 
has joined the sales staff of the Stacy- 
Adams Company here and will cover 
the southern territory formerly trav- 
eled by Fred V. Ayres. This territory 


HOWARD P. ABLE 


includes Alabama, Florida, Georgia, 
Kentucky, North Carolina, South Caro- 
lina, Tennessee, Virginia, West Vir 
ginia and Washington, D. C. Announce- 
ment of Mr. Able’s appointment was 
made by Arthur F. Luce, Stacy-Adams 
treasurer. 
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Mr. Able is a native of South Caro 
lina, a graduate of the University of 
South Carolina and served during 
World War II as a colonel in the 
United States Air Force 

He lives at 730 Twenty-first Avenue, 
North, St. Petersburg, Fla 


Funeral Services Held 


For Gallun Executive 
MILWAUKEE Funeral services for BRIARHIDE { 
Fred J. Goelden, 65, assistant vice- LOOK FOR THE BRIAR SCARS 
president and comptroller of the A. F. en er ave 
Gallun & Sons Corp., tanning firm here, 
were held Feb. 16, at the Ritter Fu 
neral Home with Kilbourn Masonic 
Lodge in charge. Surial was in Val 
halla Cemetery. FE xc L uU & 7 VW EE a 
Mr. Goelden, who lived at 3133 N 
26th Street, died Feb. 12 at St. Joseph’s BRIARHIDE® is now a registered 
Hospital after an illness of six months. trademark of Barrett & Com 
He was widely known in the tanning 
industry, having been with the Gallun 
firm for 49 years. He had started as leather with natural beauty 
an office boy in 1907 and rose to be- wear-ability, supple comfort 


come assistant vice-president 
look for this seal. It is your 


® 
guarantee of genuine Briarhide 


pany, Inc. When you look for 


A lifelong resident of this city, he 
was a member of the Gallun Super 
visors’ Club, the National Office Man made exclusively by Barrett 
agement Association, Kilbourn Lodge 
Kenwood Chapter, Tripoli Shrine and 
Wisconsin Consistory. He i urvived 


1955 u 


by his widow, two daughters, a step 


son, two isters and a brother, all, Barrett & Company, Inc. 
except a daughter, of Milwaukee Newark, New Jersey 


OVER 90 STYLES IN-STOCK... 


Each and every one of the more than 60 fast-selling num 
hey in the JUDY 'N’ JERRY line of Infant and Children’ 
hoe are factory-stocked for peedy SIZE-IS you 


ave time, money, inventory! 


1 OR 1,000 PAIRS DELIVERY... 


Immediate hipment of any quantity whethe 


thousand pau f 


NO EXTRA COST... 


You pay no more even fora SIZE -IN of «¢ 


opudy'n’ erry 


INFANTS’ AND CHILDREN’S SHOES 
TO RETAIL FROM S49GOD ro SSO 


For free catalog or salesman’s call, 


write to: SHERMAN BROS. SHOE MFG. CO. 9 230 JACKSON ST, LOWELL, MASS 
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everyone 


few additiona 


Blum 
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CASUALS FOR 
and LEISURE 
YEAR 


Pleated Toe /, Be y 
; . 
a g ij SCiapon 


IN STOCK 


Immediate Delivery 


dealers who want to make cold cas 


rite Blur 


Shoe Mfg. Co., Dans 
NO SERVICE 
CHARGES ON 
SMALL ORDERS 4 gif 
ha” 


BERNED SHOE 


MANUFACTU 


PLAY 
co. 
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207 ESSEX ST., BOSTON 11, MASS 





Blue Bonnet Shoe Conrpany 
Moves to Larger Quarters 
MA The Blue 


ompany 


LAWRKENCH sonnet 
hoe ( 


children’ hoe recently moved 
from 50 1 
ana ne 


ver 60.000 


nere, 


and Street to a much large! 


factory at ) 


equ pped 


treet, The new headquarte! 


quare feet, a on on 


» and one-ha time 


he Island Stre 


hiner equipment 


XH pic 


pron lene 


throughout 


n-stoc} department ni 


at a ure same-da t 


“ ordet received 
Belle Mode Footwear Moves 
Belle Mode Footwear. In 


known a Modecraft 


Street, 40 


BOSTON 
formerly 
Inc., of 66 
moved to 


Shoe R 
ton, ha 


quarter at 15 


Lincoln 
new larger 
Leon Street, the company announced 


Heading the organization are Hyman 


manufacture) of 


Moe 


and 


the 


product ion 


Shocket, pha es of com 


Winston, 
Meyet 


president-treasurer ; experience in many 


veneral sales manager pany’s activities, including 


and sales of shoe trees and factory 
treeing equipment, and has worked on 
the promotion of Cordo-hyde and 
Schaeffer distrib 


uted by istant 


Davis, assistant treasurer 


Shoe Tree Branch Names shoe laces which are 


the 


manager, he 


Godfrey Assistant Manager company. As a 


BOSTON Richard H 
been promoted to assistant manager of 
the O. A 
manufacturing 
Shoe Machinery Corporation 


J : will also be in charyve of 
Godfrey ha new product development 


hoe tree 
United 


Miller Company, the 


the Henry Clayman Chairman 
Of 210 Associates Ad Group 


branch of 


George Demp ey, pre sident 
lO A 


hropic foundation of 


oclates, national 


the 


Industrie na 


philan 
hoe, leather 
named Henry 


1 allied 


man as chairman of the associa 
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aytiial a ( 
P. Clayman & Sons of Lym 

and St. Loui 

the drive will be 

vice-chairmen Albert D. Aror 

Girl Shoe Co.; Herbert 

Paul 


Ray- 


isting him in 
(merical 
Les A. & 
MacBride, 
d Kk. Ryan, 

and 


Premier 


Seck Shoe 
Milford Shoe Co.; 
American Biltrite Rub 
Fred N. Phillips, Jr., 

Corp All 
sidents of the a 
210 
1 par 
a graduate of the Uni ti drive, which starts off 
joined the O. A vith a minimum goal of $100,000. 
the completion The 
1950 He ha had lan do 


Corp.; 


vice nal? 
») are vice-pre 
Regional chairmen o 


RICHARD H. GODFREY 
ore than cite will also 
Mr. Godfrey 
Maine, 


taff soon 
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Miller 
of hi 
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the last 


after number of cases has more 


education in iplied in three year 
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and 


of particular 


Peters Division Announces 


intere 


Midwestern Appointments present time. 


af Following is a list of the meeting 


NSMA during the 


Show 


LouIsS—Two appointment 
representation of to be conducted by 


by week of the Leather 
National Shoe Fair Committee 


sales 


footweat produced 
" 7 Vi ; 
ion of International ste 
P+ 20) p.m., hose 


February 27, 2 
Hotel, \ 
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ompany have been announ ed DY Ing 
northern an western Suite, Savoy Yor} 
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Committee 
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Board of Director 
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tite, Savoy 


Robert Field Appointed 
To Shoe Chemicals Division 


CAMBRIDG MA 
been named 

chemica diy 

Comp 


(Chemica 


any 


the 
JULIUS J. ZAGER tubber 
Redsh: 


charge of produc tion 


Company 


iW Who 1 re 


headquart 


been 


, who 1 
Mr Zager, 
xperience 


tota more 


‘ ; 


both the retail and 


oclated with Te 


yea! il 
fields, was a 
Manufacturing Com 


Sonos 


to joining Peter 


Robert A. Whitney to Address 
NSMA Breakfast Meeting 
NEW YORK At the } 


Manufacture? Asso 
held on 


ROBERT B. FIELD 


Shoe 


{ Mi 
moutn 
Empire Room advanced 
Robert \ ity He 
Sale kx mander in the [ 
World War II and a ¢ 
Korean War He re 
Brockton, Ma 


National 
Kield j 


( ollege 


iation breakfa 


meeting to be Tuesday, Febru 
28, %:15 a.m., in the 
Waldorf-A 
W hitne pre 
ecutive Ine will talk on “Busine 
Will Be Good in '56—-Will Your 


Mr. Whitney, in hi to-day ar Avenue 


tie contact ome of 


tudy 


erved a 


of the toria, 


ident, National 


day 
the top ale 
the ir American busine 


of the 


Fisher Becomes Manager 
Of Boston Walk-Over Store 


noe BR 
that 


noe 


prevailing optimism 


industr 1056 ex pec ted to 
present many sales challenges for Jathan Fisher f 


manufacture? There is no doubt 


the industry can produce all the 


the consumers of this country can use 
The problem, of course, l Can it 


Thi 


now 


ell them? will be ar opportunity 


to find jut one of the top 


mer the country thi 

done 
William 

NSMA, w 


ing 


economy! 
present an 
pro 


analy pect 
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"buy 


Oe 


BOX HANDLERS 
LONG ARMS 

REACH 

SHOE 

BOXES 

ON 

HIGH 


JOW, Y ‘ 


CARL BEEMAN 


NEEDS | 


ee |S 


~ SHOW-CARD 


DO-IT 
YOURSELF 


D 


divided 
per 
ase 


FRUCHEY SERVICE COMPANY 


Or 





To Make Synthetic Counters 
For Juvenile Shoes 


HAVERHILL! MA IP 
Mi 0 


VPermi made 








Where 
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1 re 


JOBS 


LOE A Et Et Et te Et et el tl 


FOR OVER 40 YEARS 


Headquarters For 


CANCELLATION 
STORES 


All Price Ranges Quality Brands 
Lowest Prices Largest Stocks 


Our Store Planning Division is ready 
to assist you in opening another store. 


to Le 
MOSINGER-COHN 


1235 St lLovis 3, Mo 








Washington 


Everyone Who Knows Comes to BARIS 
SURPLUS SHOE STOCKS 
from best sources always on hand 
at action prices 
B A R | S THE NATION'S FINEST 
CANCELLATION SHOES 
79-61 READE ST. WN. Y.7 + WO 2-5180 





Princess Stitching Department 
CLAREMONT, N. H The 
Shoe Company of Keene has opened a 


Princess 


new stitching department on the second 
floor of the Sims Motor Company build 
ing here, where it is expected that 40 
workers will be employed, according to 
Gino Farrina, one of the owners of the 


firm 





Look Magazine Runs Story 


On Pappagallo’s Producers 


NEW YORK—"There's 
shoe business” is Look Magazine's dic- 


no business like 


on Mike and Jean 
of Pappagalio 


tum in an article 
Bandier manufacturers 
shoes. 

The article, entitled “Designing Cou- 
ple’ and appearing in the March 6 issue, 
features both the home and business life 
of the young husband-and-wife team 
whose annual shoe sales now top $1,- 
000,000 wholesale. 

The Pappagallo shoe initially launch- 
ed in 1952 when |. Miller placed an order 
for 2,000 pairs, now has key accounts 
across the country, and in Canada, Ber- 
muda, the Virgin Islands and Hawaii. 


112 


Bureau Explains New Tax 
Rules for Salesmen 


NEw Yor«K 
year, must file their first income 
since the Federal Tax Law 
end the distinction 
which previously existed between tho 


Traveling salesmen, 
tnis 
tax returns 
vas amended to 
who are employees and those who work 
contractors. To help 
returns, 


as independent 
and to 

of all 
’ 


filing thelr 
sure they avail themselve 
deduction the 


National As 
help them take 


them in 
make 
available sureau Oo 
Salesmen’s sociations ha 
issued a tax guide to 
advantage of the changes. 

The manual prepared by Earl 
Susman, of St. Louis, general counsel 
to the and Leonard Silver- 
stein, its Washington counsel. It de 
fines an outside person 
who performs 
if his trade or 
away from the 
s, business for the employer.” 


wa 
bureau, 


salesman a8 a 
services as an employee 
business is to “solicit, 


place of 


employer’s 
busines 

Such salesmen, the guide points out, 
are permitted to deduct from gross 
“ordinary necessary 
received during the 


income al] 
” 


expenses 


and 
paid or 
taxable year in carrying on their busi 
ness. These embrace traveling expenses, 
spent for 
from 


uch 


including the entire amount 
lodging while away 
Specified as deductible in 
air or automobile ex- 
the the cost of 
etting up sample rooms; of hiring a 

sistants; tips; 
and items, If 


are to 


meals and 
home. 
rail, 


case are 


penses while on road; 
ample cases, stationery 
ample cases and 

last more than 
depreciated over 


similar 
other equipment 
one year, they must be 
their life, the 
and deducted as an 
pense, 

The 


on all 


guide explains, 
item of ex 


useful 
not 
importance of keeping records 
expenses is emphasized in the 
“Tickets or should be 
preserved, to show the amount paid for 
travel,” the advises. “If you 
maintain a charge account at a restau- 
the identifying 
expenses the trip in 
effective way 
expense is to main 
tain an National Travel-Dine 
membership.” The latter involves a tie 
in with Diner Club, Ine., 
to individuals belonging to 


report, stubs 


report 
records 


with 
simple and 


rant, retain 
the meals 

question. A 
of proving meals 


active 


available 
bureau 
them to 
charge their meals and be billed month 
ly for such expenses. 
“Certain items cannot be 
the 


cities 


member groups, allowing 


substantiat 
advice continues. 
the cost of taxi- 
may be indicated by a receipt, 
this is exceptional. Certainly no record 
can be kept of tips and certain enter 
allowances. The Revenue 
certain conditions, will 
permit you to estimate the amount 
expended for nonsubstantiated items. 
If at all possible, keep them at a mini 


ed by record,”’ 
“While in 


some 


cabs 


tainment 


Service, under 


mum,” 

The who is away from 
home overnight, the Bureau attorneys 
observe, is entitled to deduct his meals 
in full, as well as all other travel and 
incidental expenses. If he returns home, 


salesman 


his place of business before the 
over, he is 
Department to be in a 
day. In 


trans- 


day 1s not considered by 


the Treasury 
travel status 


event, he 


during that uch 
deduct only his 
and not his 


client 


may 
portation cost meais. 

If he 
buyer or pr 
the 
priately 
client’s 
cost of 


entertains a sucn as a 
during a 


notes, he 


spect one-day 


trip, guide can appro 


for the 
m ich of the 
the 


claim a deduction 


meal, but only so 


his own meal as exceeds 
amount ordinarily spent by him. “This 
not clear,” the authors 
further clarifi 
the 
deducting the 


realizing, how 


rule, however, is 
“Until there is 
this problem, 
would seem justified in 
full cost of both meals, 
ever, that such a position may be open 
to adjustment by the Revenue Service.” 

Salesmen who reserve a room in their 
deduct 
guide 
and utili- 
ties, maid They may 
depreciate the furniture and equipment 
may deduct 
supplies, postage, 
items. In order 
cost of the 


able to 


advise, 


cation of alesman 


homes for office purposes 
the cost of maintaining it, 
declares. This includes heat 
service, etc. 


may 
the 


used in such and 
the 
stationery and 
to deduct the 


the sale 


prove that it i 


room, 
offic =] 
imilar 


cost of 


maintenance 
man must be 
used primarily for that 
purpose, and not as a den. A 
the office, with 
for telephone separately billed, is 
tablishing the busine 


room, 


separate 
telephone in charge 
help 
ful in e nature 
of the 
“You 
paid for trade journal 
periodicals connected 
the 
associations 
Shoe 


room 

cost of fee 
and 
you! busi- 
“Dues to 


the 
», Magazines 
with 
continues. 
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constitute allow- 
Similarly, if 
buy 
are 


may deduct 


ness,” report 

like 
Travelers 
deduction 


and 
able business 
card or notices, 


forth, these 
provided they 


you send out 
advertising, 
plainly deductible 
are substantiated by adequate records.” 

The guide explains 
methods of depreciating the salesman’s 
car, if used by him in his business, and 
information to help 


declarations 


and so 
items, 


also allowable 


contains detailed 


him in making out his tax 
and returns. 

The 
tion maintained by three national sales 
the National As- 
sociation of Apparel Clubs, the 
National A of Women’s & 
Children’s Apparel Salesmen, and the 
National Travelers’ A 
Copies of 


sureau is a joint staff organiza 
men’s organizations 
Men’s 
ssociation 
Shoe 5 O14 iation. 


manual are obtainable 
Bureau headquarters, 


Atlanta, Ga. 


the 
from 
Allen Zuilding, 


on request 
704 Bona 


Lawrence Promotes Marshall 


PEABODY, MASS. The A. C. 
rence Leather Company announced the 
appointment of Wayne Marshall as 
raw stock buyer for its calfskin divi- 


Law- 


sion. 

He has been associated with the com- 
pany for about 15 years, during which 
he has been assistant raw stock buyer, 
and prior to that served in the 
counting department 


ac- 
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Classified sx» Want Ads 








SALESMEN WANTED SALESMEN WANTED SALESMEN WANTED 


MR. SALESMAN:—Want To Sell 
CALUMET COLLEGIATES? ni 
1 can grow with one of America’s fastest growing line Our _— 








SA ii FOR 


CHILDRI 





ve are interested in y ] 
Downstate New York Kansas Texas Nevada | N ~” S$ TO + K 
Connecticut Arkansas Louisiana Utah 


Missouri Oklahoma Florida And Others manu fa C t urer 
WRITE: LEVERENZ SHOE COMPANY—SHEBOYGAN, WISCONSIN Excellent Opportunity for Ener 


getic, experienced man to add 








substantial income. Complete Line 


' u u ° of Children’s, Growing Girls’ Low 
Here s e GOLDEN Opportunity $4-$¢ Retailers Must be 


with the COMFIT SLIPPER Line Scie aaaee conan ais 


on Independent Retailers. Prefer 





An experienced salesman can ‘‘cash in" selling our top quality line of men's, women's 

and children's slippers to department stores, chain, mail order and other volume 

outlets. This line is already being sold to some of the nation's leading stores. We ( Side Line 

are expanding our line and expanding our sales staff. We are particularly interested tom llinois (except Chicago) 

in men for Chicago, the Mid West and Southwest. Other territories also open. For weeny" Mont Wiens 

full details write : << Sicitgic secs 
ida! rite Tull det 


COMFORT PRODUCTS CO., 12 East Worcester Street, Worcester, Mass. 


now traveling with non-con 


Territories: In 


qaiis te 


ae of BOOT & SHOE RECORDER 
nut &@ fith St Philadeiphia 19. Pa 














SALESMAN WANTED 

Priced Footwear, alzo Short Line of Men's, has opening for representativ EXCEPTIONAL OPPORTUNITY 
Eo  acaegal eaueaieaaemaliia FOR EXTRA INCOME 
THE H. C. GODMAN COMPANY, Columbus, Ohio Manufacturer of Outstanding Line of 


Children's Slippers, with Extensive In 
stock Department has openings for Com 








mission Salesmen who are now calling 


THE RETIREMENT OF ONE OF OUR REPRESENTATIVES OF MANY on Better Grade Children's Shoe Stores 
YEARS LEAVES OPENING IN THE TERRITORY OF NORTHERN OHIO, aoe. ene, Se Se Sees 
PENNSYLVANIA AND WESTERN NEW YORK. EXCELLENT OPPOR. a ag lie sage 
TUNITY FOR EXPERIENCED MAN. West Coast States, North and South 

Dale M. Lawrence, THE H. Cc. GODMAN COMPANY Carolina, Colorado, Nebraska, Utah 


COLUMBUS, OHIO Wyoming 
TERRY FOOTWEAR CORP. 


Box #1, New York 52, N. Y. | 


ESTABLISHED MEN'S SHOE TERRITORY AVAILABLE a 


r 


Bates Shoe Company wants an experienced representative for the Western Penn 
Sylvania territory We will interview applicants who are now successfully selling TOP OPENING 


men’s shoes at the wholesale level and willing to locate in the Pittsburgh district 




















Expanded Sales Coverage has resulted 
in several territorial openings on travel 
F. E. RYAN 16 Lincoln Street, Webster Mass. ing sales force. Leading Line of Casual 
Sports and Protective Footwear. Quality 
Manufacturer with unusual dealer-con 
sumer acceptance. Strong year ‘round 


WANTED SALESMEN WANTED advertising—promotional backing. Draw 
AGGRESSIVE SALESMAN| | Manulacturer of Quality Women's | | i8@ aecount against commisions, Re 


Of 
Shoes seeks experienced representa tirement plan, benefit program. Offers 
tives. Submit full information as | excellent income and advancement pos 

28 oupmi lull information as Oo os 
; c : 

previous experience, Line carried sibilities. Car necessary. Write in con 
age, territory covered and references fidence to 
Box No. 437, BOOT & SHOE RECORDER 


Reply to Be 461. BOOT SHC 
GODING BOOTS, INC., PARIS, ILL Chestnut oad 56th Streets Snes at 8 Pe . Chestnat & SO Sts,, Paivacerone 50, Ve 


This is an excellent opportunity Write in confidence to my home 
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SALESMEN WANTED FOR SALE WANTED TO PURCHASE 











(I rORI 
y Ex MY HOBBY 
Buying, Selling Shoes for 36 years 
CASH TOP PRICES 
Discontinued stocks 
HARRY HESS 


76 Reade Street New York 7, N. Y. 
THERE'S BUCKS IN BUCKSKIN | | ‘sr 85% aensM®™ EStoas Soh 
Send 50¢ today for 

Buckskin Drawstring Money Pouch 

and WHOLESALE CATALOGUE CASH PAID FOR 

BERMAN BUCKSKIN CO. SHOE STORES 
SIDELINE SALESMAN WTD. Dept. 57 Minneapolis, Minn CLOSE OUTS. JOB LOTS 
B. SABIN 
OPPORTUNITY! 20 | EAC | eathe 101 DUANE ST NEW YORK 7, N. Y 





























WOrth 2-2 
We have several openings for side line rep 


resentatives for our onderful line of oper 
stock, in-stock low price venile Footwear 
All open territories are | established 


6% commission, plus bonus Write “ ee A A Ss cal F ie) R 
NEIL CARLSON, SALESMANAGER 
SEABOARD NATIONAL SHOE COMPANY 


529-535 W. Pratt St., Baltimore 1, Md. TOCATION, COLUMBUS, OHIO. Ortho MMM CLOSEOUTS 

| | “ideal Opportunity 4 MMM SURPLUS 
Wei dren's RDNER SMITH A, oe ae MME DISCONTINUED LINES 
| MMM COMPLETE STORES 


BROITMAN - GAFFIN 


| SHOES, INC. | 


146 DUANE ST., N. Y. C BE 3.7290 





























WE PAY CASH 


for your 


Rr ter my Dt case for the operat * SURPLUS STOCK 
THE ZIA. COMPANY, LOS_ALAMOS, NEM * DISCONTINUED LINES 
HELP WANTED MEAECO, ond Se ee eee * CLOSE-OUTS 


t 








rHiS MA? ES rae Sees Entire Stock or Portion 
nee oes wi High Quality Shoes Preferred 
FOR RENT Ladies’ * Men's * Children's 


31 No. 4th St. 
ROOM He BARSH & CO. Phila, 6, Pa. 


Write or PHONE - MA 7-1666 








OFFIC) AND HOW 

Duane treet, New York ¢ 
mpletely « pped Warehouse 1 i 
All service provided JACI CHWARTZ 
SHOES, INC., 138 Duane Street, New Y 
City, 








MORRIS BAYROFF 
formerly with M & R Shoe Co. 


WANTED TO PURCHASE 1S NOW LOCATED AT 


157 DUANE ST., N.Y.C 
Telephone REctor 2-4249 
WILL BUY DR. SCHOLI UPPORT Highest Prices Paid for 
f priced cheap enough. List what have c f 
price. CARSELOWEY’S SHOES. Miami. Ok Comp es S Se 




















CLASSIFIED ADVERTISING RATES 


The rate for undisplayed classified advertising is 20 cents a word under any of our classified headin Minimun 
accepted 18 words, $3.60. When a box number is desired, addressed to any of our offices, 12 words must be 
and charged at the word rate If advertiser’s own name and address is used, count each word treet numb 


imount 
added for thi 

one word 
at word rate. Classified advertising is payable in advance Send check or money order with your copy No account iré 
opened for classified advertising except for regular advertisers on contract 


The rate for all di played or boxed in classified advertisement is $14.00 an inch with a max im of 40 word per 


Notice: All Classified Advertisements Should be Addressed to Our Philadelphia Office—Séth & Chestnut Streets, Philadelphia 39, Pa. 
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WANTED TO PURCHASE = WANTED TO PURCHASE WANTED TO PURCHASE 


or CASH Vy all ee eee 
You Aer WE Laon 
IC 











SPRING STOCK | jon 
CLEANING SURPLUS SHOES 
CALL CANCELLATIONS 


OR WRITE COMPLETE STORES 
Half a Century Write or wire “ fast ac- 


of Satisfactory women’s and children’s shoes. 
Service ve ce Foolwear FOR OVER 40 YEARS Sites 


tous came sou) MATT TC | ins SEES 


WO 2-5063 
formerly with $. CAMITTA & SONS 1235 Washington St. Lovis 3, Mo 


FOR CASH ||| | 


ee 
V Quality Shoes V Complete Stores 
J/ CLOSEOUTS OR SURPLUS 


from Mfr. or Retailer 
Any Quantity ... Any Time! 


Oil OB Met isseeers a Bie 











CE 1-4898 CE 1-3762 
NUMMIBARIS BUYS for CASHI sits FORTE Ban 


Quick decision on your offers of discontinued and — — = 





surplus men's, women's and children's shoes. 
Also complete stores considered 


CANCELLATION SHOES Jobs in Fine Shoes From Fine Sources Since 1931 MERCHANTS’ NEEDS 
79-81 Reade St. + New York 7, N.Y. ~ Tel: WOrth 2-5180 











Mats «6. Yeas 
WE BUY ARRONSON NEWSPAPER, ADVERTISING 


—if youadvertisein newspapers 
Your BRANDED PA YS MORE write today for free samples of 
| . 
ane. Sherer ans 1. Sterling Shoe Mat Service 
SURPLUS STOCK FOR YOUR JOB LOTS & CLOSEOUTS An outstanding service of 


YOUR NAME & BRANDS PROTECTED carefully written copy, photo 
Write or Phone LEASES ASSUMED FOR OPERATION graphs and beautiful art work 


“ct mi wi 
LOmbard 3-2062 NOTHING TOO LARGE OR TOO SMALL for direct mail and news 


paper advertising 
CAMITTA SHOE CO. George J. Arronson Associates 


* 
Vincent Edwards Idea Clipping 
: 157 DUANE ST., NEW YORK, N. Y ; 
120 No. 4th St. Phila. 6, Pa. RECTOR 2-4170-4171 Service 




















Actual newspaper tear sheets 
of ads of shoe stores; you se 
lect the exact stores and 
cities you want to see or 


WE PAY MORE because WE ARE RETAILERS ee eee 


vertising staff 











WE BUY MEN'S, WOMEN'S AND CHILDREN'S BRANDED SHOES. 


e 
FOR QUICK ACTION WRITE, PHONE OR WIRE COLLECT VINCENT EDWARDS % C0 
HEMPSTEAD SHOE CO., INC., 269 FULTON AVE., HEMPSTEAD, L. |., N. Y World's largest advertising 
Max L. Meltzer, Pres. Ivanhoe 1-9830 





service ofr ganization 
342 Madison Ave. 
New York City 














YOU DEAL WITH CONFIDENCE WHEN YOU DEAL WITH THE ORIGINAL 
SAM CAMITTA & SONS 95 Reade St., New York 13, N. Y. 


COrtiandt 7-6378-9 
Foremost Cash Buyers of Fine Shoe Jobs Since 1906 
lus St 3; @ Cor ete tock 1 N 











ks @ Closeout e 6Y } 














TOP DOLLAR! WE BUY CLOSE OUTS, SHOE STORES BUY BONDS 
: E 
Om OUR COMPLETE STOCKS YOUR NAME PROTECTED 


EDDY SHOE COMPANY B. & R. SHOE CORP. 


74 READE ST., NEW YORK 7, NV. Y. 
ALWAYS RELIABLE . a - ° 

132 No. 4th St Phila. 6, Pa. WORTH 2-6366 
Phone: LO 3-9533 RALPH VOGEL 
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MERCHANTS’ NEEDS 





St. Louis 


Brauer Brothers Appoints 
Madden Design Manager 
Art Madden has been 


named stylist for Brauer Brothers Shoe 


Company, according to an announce- 
ment from Marilyn 


Karnes, manager 


of the firm’s design department. M1 


Madden previously 


as a model cutter 


in design 


The Brannock Junior is especially de 
signed and calibrated for the correct 
fitting of children's shoes Size Range 
from Baby 0 to Misses size 5 


ALL MODELS $15 


Available at special cooperative price if 
ordered through certain shoe manufac 
turers. For this list and full details write to 


THE BRANNOCK DEVICE CO. 


Syracuse 3, Mew York 





FINDINGS FOR SALE 








MARCH GIVE-A-WAY OFFER 


PLAIN balloons assorted colors 
O35 Airship 5 Gr. * $12.25 P/1000 
416 Airship * $14.50 P/1000 
IMPRINTED balioons assorted colors. Your store ‘ 
imprint and (shoe trademark where possible) fettis. 
415 Airship $19.75 P/1000 . 
418 Airship $22.00 P/1000 Mr. Sander 


BERKO SALES COMPANY 
27-22 30th Ave Long Island City, N. ¥ 


all three of the 





shoe Company 





served the company 


while also assisting 


ART MADDEN 


In succeeding Arnold Sanders in the 
style post, Mr. Madden will design for 
Srauer Brothers lines 
Paradise, Paradise Kittens and Con 


EASTER SEALS 


HELP =e CHILDREN 
give 


THE NATIONAL SOCIETY FOR 
CRIPPLED CHILDREN AND ADULTS, INC. 
11 S. LASALLE STREET, CHICAGO 3, ILL 


recently left Brauer 
Brothers to take a style job with Waver- 








Jitleilion 


RECORDER READERS!!! 


Don't miss any of the copies of the BOOT 
AND SHOE RECORDER due you on your 
subscription! You have paid to receive 24 
copies a year and we want you to get all of 
them! When you fail to receive the RECORDER 
at your new address, it is because we do not 
have it or else you did not give us enough 
advance notice of your change of address. 


To avoid any chance of this happening to 
you, please take the following steps once you 
definitely know you are going to move. 


1. PLEASE NOTIFY US AS FAR IN AD- 
VANCE AS POSSIBLE. (Processing of stencil 


Please Address All Correspondence to: Circulation Department 


BOOT AND SHOE RECORDER 


56 & CHESTNUT STREETS 


Are you going to move 
or have you changed your 
address recently? 


changes takes from three to four weeks.) Do 
it now! 


2. AS SOON AS YOU DEFINITELY KNOW 
YOUR NEW ADDRESS, GO TO YOUR LOCAL 
POST OFFICE AND FILL OUT FORM 22-B 
(change of address card). 


3. PLEASE BE CERTAIN THAT YOU IN- 
CLUDE YOUR OLD ADDRESS (if possible, 
please write it exactly as it appears on your 
Recorder wrapper) AS WELL AS YOUR NEW. 

4. PLEASE BE SURE TO INCLUDE YOUR 
POSTAL ZONE NUMBER. (This helps to facili- 
tate prompt delivery) 


PHILADELPHIA 39, PA. 








Boot and Shoe Recorder 





Croll 
COCO The stress and strain on working capital is greatest 


during peak payrolls and heavy raw material pur- 


— 
Sens ‘Z chases ... especially when selling periods are short, 
LD and production is necessarily slow. 
Sb 2 bh rl’ : ‘ ’ . . 
CEnY ¢ That is when Crompton Factoring can do its greatest 
job for you... by turning all your receivables into 
cash as soon as you ship and as long as you keep 


shipping. Thus the flow of your capital is not only) 


WLS 


4} 
be Oe | i COUT TTT tear CLETTT TT Cee thy 
+ 


accelerated, but it is also unjeopardized; for we 
CROMPTON 
RICHMOND 
COMPANY 


INCORPORATED 


assume all credit risks and relieve you of all receiy 


able bookkeeping as well as of the cost of collections. 


FACTORS The Human Faclor 


CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York 18, N. Y 


Crompton- Richmond -Joel Hurt Co. 


Glenn Building, Atlanta 1, Georgia 





INDEX TO ADVERTISERS 





Acme Boot Co 
Allen-Eedmonds Shoe 
Altschul, Julius, Co 
American Biltrite 
Armour Leather 
Arronson, Geo 
Avon Sole Co 


& hR. Shoe Co 

sanister Shoe Ce 

tari Shoe Ce 

sjarrett & Co 

farsh & Co 

ta G. H., & Co 

sayroff, Morris 

serned Shoe Co 

jerko Se 3 
Hannahson 
Hempstead 
He Harr 
Holland-Kacine 
Hood Rubhe 
Hi ‘ hice ('¢ 
Hi 
Hu 
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The Shoe Stylist... 


..and the SHANKES in his or her shoes 


Style is basic. Style sells shoes. 


That’s why shoe manufacturers put so much time, 

money and effort into styling. 

To keep styles “in style” longer, many make it a point to use 
United Shanks. The right United Shank complements styling, 
preserves the basic lines of the shoe, gives your customer a better 
product. United Shanks are Vita-Tempered for extra strength 

and freedom from distortion. They fit like the master models. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


VITA-TEMPERED STEEL SHANKS 
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. even the smallest cow puncher 


wears 'em|! 
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for the 
whole family 
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Without 


You're NOT 
in the Boys Shoe 





IN-STOCK FOR 
GERBERICH DEALERS 


Boys will be boys! But, all boys are not the same 

in appearance, in size or in the types of shoes they 
wear. To be really in the “boys shoe business”, you 
must have the styles each age group wants, and 


YOUTHS 12'%-3 the sizes and widths necessary to fit them 


BOYS 1-6 | 
BIG BOYS 6%-11 .¥ 
= rom 


Gerberich- 


. the Finest Name 


OFFICES Payne in Boys Shoes 


NEW YORK, Marbridge Building, Room 417 
LOS ANGELES, Alexandria Hotel, Room 805 SHOE COMPANY 


PHILADELPHIA, 12 S.12thSt., Room 914 
IN CANADA. ] Leckie & Co. LTD MOUNT JOY PENNSYLVANIA 


with precision. 





